®THE  FOURTH  ESTATE 


128^000  readers 
just  wm  Ug  in  rfeiw  Jersey 


Gannett 

j/\  (A/et^d  0^  Di((A^e*it  ^Je4A>6l:}Qpe/is 


"Pete  Rose"  by  Bob  Bartosz 


Why  Newhouse 
closed  down 
L.l.  Press 
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The  Courier-Post  didn’t  have  to 
earn  14  awards  in  the  New  Jersey 
Press  Association’s  annual  state¬ 
wide  competition  to  become 
“must”  reading  to  South  Jersey 
reader  families. 


Daily  readers  in  Camden  and 
nearby  communities  are  used  to 
outstanding  news  and  photo¬ 
graphic  coverage,  day  in,  day  out. 
The  N.J.P.A.  must  have  agreed; 
the  Courier-Post  took  firsts  in  such 
categories  as  best  use  of  pictures 
and  illustrations,  interpretive  writ¬ 
ing,  general  news,  feature  photo, 
and  feature  picture  story.  And 
nine  other  awards  to  boot. 


In  cities  like  Camden  all  across 
America,  Gannett  daily  newspa¬ 
pers  deliver  incisive,  up-close, 
prize-winning  reporting.  The  kind  \ 
that  comes  best  from  editors  and 
publishers  who  are  dedicated  pro¬ 
fessionals  and  good  neighbors, 
too. 


Gannett  newspapers  coast  to 
coast  enter  competition  to  let 
readers  and  peers  alike  know  just 
how  good  their  reading  is.  Last 
year  our  newspapers  won  more 
than  400  national  and  state  awards 
to  prove  our  point. 
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ALEX  IN  WONDERLAND 


by  Bob  Cordray 


ALEX  IN  WONDERLAND 


I  DIDN'T  KNOW 
THEY  MADE  CHEESE 
IN  SCOTLAND! 


by  Bob  Cordray 


YOU  NEVER  HEARD  OF 
LOCH  NESS  MUEN5TER? 


HAVE  A  LAUGH  onus!  KEEP 
YOUR  READERS  LAUGHING  6  PAYS 
A  WEEK  WITH  BOB  CORDRAY^  STRIP. 
WRITE;  WIRE  OR  CALL  JOHN  C.  MOON; 
SALES  MANAGER;  COPLEY  NEWS 
SERVICE,  PO.  BOX  130,  SAN  DIEGO  CA. 
92112  OR  PHONE  7/4-299-3131 


Another  Blockbuster  Strip  From  the 
Most  Creative  Comics  Studio  in  the  World 


The  creative  team  that  writes  and  draws  Beetle  Bailey, 
writes  Hi  and  Lois  and  writes  and  draws  Boner's  Ark 
has  done  it  again!  I 


miim 
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An  ancient  rule  is  that  every  human 
mind  is  a  great  slumbering  power  until 
awakened  by  keen  desire  and  resolution. 
However,  there  are  always  at  least  two  ex¬ 
ceptions  to  every  rule.  In  this  strip,  they're 


Sam,  the  Sheriff  of  Upper  Duckwater  (Pop. 
437),  who  would  take  his  duties  serious¬ 
ly  if  he  had  any  serious  duties,  and  Siio, 
the  Sheriff's  deputy.  Just  sitting  down 
requires  all  of  Deputy  Silo's  attention. 


Available:  Daily  in  4  columns 
Sunday  in  1/3-  and  1 /4-page  standard;  1 /2-page  tabloid 

First  Release:  Daily-Monday,  April  18;  Sunday,  April  24 

For  information  on  availability  and  terms,  phone  collect 
ill  Lewis  A.  Little,  National  Sales  Director 


Fmrfvras  Synclicoto 

235  East  45th  Street,  New  York,  N.Y.  10017  Area  Code  212  682-5600 


If  you’re  planning  to 
exhibit  your  newspaper 
products  at  ANP/VRI 
in  Anaheim  in  June  . . . 

(and  even  if  you’re  not) 

you’ll  sell  more  with  a 
planned  pre-show  ad 
program  in  E&P. 

E&P  offers  you  several  tailor-made 
opportunities  to  tell  your  sales  story 
to  newspapers  that  are  ready  to  buy! 

•  APRIL  23  ANPA  Convention  Issue 

Distributed  at  the  ANPA 
Convention,  San  Francisco, 

CA,  April  25-28. 

•  APRIL  30  ANPA  Post-Convention  Issue 

with  complete  coverage  of  the 
Convention. 

•  MAY  14  ANPA/RI  Planning  Issue 

Run-down  of  exhibitors  at  the 
Production  Management  Confer¬ 
ence,  June  12-16,  Anaheim,  CA. 

•  JUNE  1 1  ANPA/RI  Production 

Management  Conference 
Issue 

.  .  .  distributed  from  E&P’s 
exhibit  at  the  ANPA/RI 
Conference,  June  12-16. 

•  JUNE  18  ANPA/RI  Production 

Management  Post- 
Conference  Issue 

with  coverage  of  sessions, 
speeches  and  activities  at  the 
Anaheim  Conference. 

MAKE  YOUR  SPACE  RESERVATIONS  NOW 

.  .  .  your  regular  E&P  contract  rates  apply, 
of  course,  (or  -  single-time  rates;  Page  $1150; 
half-page,  $675;  th  i  rd-page,  $480;  sixth-page,  $300.) 

Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 
Call  (212)  750-7050 
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13- 16 — Pacific  Area  Newspaper  Production  Association,  lluka  and 

Chateau  Hotels,  Surfers  Paradise,  Queensland,  Australia. 

14- 15 — Kansas  Press  Association,  Hilton  Inn,  Wichita. 

14-16 — Southern  Circulation  Managers  Association,  Pensacola,  Florida. 
14-16 — PNPA/Interstate  Advertising  Managers  Association  Ad  Confer¬ 
ence,  Sheraton-Harrisburg  Inn,  Harrisburg,  Pa. 

16- 19— Inter-State  Circulation  Managers  Association,  Hotel  Hershey,  Her- 

shey.  Pa. 

17- 19 — Northern  States  Circulation  Managers  Association,  Radisson,  St. 

Paul,  Minn. 

17— 19 — Newspaper  Purchasing  Managers  Association,  Sheraton-West 

Port  Inn,  St.  Louis,  Mo. 

18 —  National  Cartoonists  Society  Reubens  Awards,  Plaza  Hotel,  New 
York  City. 

19 —  Canadian  Press,  Toronto. 

21-22 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  York 
Hotel,  Toronto. 

21- 24 — Louisiana  Press  Association,  New  Orleans. 

22- 24 — New  England  Newspaper  Production  Conference,  Sheraton  Way¬ 

farer  Motor  Inn,  Manchester,  New  Hampshire. 

25-27 — Newspaper  Research  Council,  Doubletree  Inn  at  Scottsdale  Mall, 
Scottsdale,  Arizona. 

25-27 — American  Newspaper  Publishers  Association,  Fairmont  Hotel,  San 
Francisco,  California. 

25 —  Associated  Press  annual  meeting  and  luncheon,  Fairmont  Hotel,  San 
Francisco. 

26 —  United  Press  International  luncheon  for  subscribers,  Fairmont  Hotel, 
San  Francisco. 

28-30 — Women  in  Communications  Management  Conference,  Boston 
University  School  of  Public  Communications,  Sheraton-Boston 
Hotel,  Boston. 


MAY 

1-3 — Ohio  Circulation  Managers  Association,  Marriott  Inn,  Columbus. 

1-5 — American  Society  of  Newspaper  Editors,  Sheraton  Waikiki,  Hon¬ 
olulu. 

5- 7 — ICMA  Circulation  Seminar,  North  Texas  State  University,  Denton, 

Texas. 

6- 7 — Ohio  Ad  Executives,  Marriott  Inn,  Columbus. 

6-8 — California  Press  Photographers  Association,  Hyatt  Tahoe,  Incline 
Village,  California. 

6-8 — Ohio  Press  Women,  Hospitality  Motor  Inn,  Columbus. 

6-8 — Virginia  Press  Association  Old  Dominion  advertising  conference, 
Virginia  Beach. 

8-10 — International  Federation  of  Newspaper  Publishers  (FIEJ),  Imperial 
Hotel,  Tokyo. 

8- 11 — New  York  State  Circulation  Management  Association,  Kutchers 

Country  Club,  Monticello,  N.Y. 

9- 13 — Suburban  Newspapers  of  America  and  U.S.  Suburban  Press,  Inc., 

Copley  Plaza,  Boston. 

12-13 — Ohio  Newspaper  Association/Buckeye  Press  Production  Confer¬ 
ence,  Heuston  Woods  Lodge,  Oxford. 

12- 14 — Florida  Newspaper  Advertising  Executives,  Colonnades  Beach 

Hotel,  Singer  Island,  Palm  Beach  Shores. 

13- 15 — Mid-America  Press  Institute  Seminar  on  Special  Sections,  Execu¬ 

tive  International  Inn,  St.  Louis,  Mo.  Airport. 

13-15 — Newspaper  Food  Editors  and  Writers  Association  regional  meet¬ 
ing,  Culinary  Institute  of  Technology,  Hyde  Park,  N.Y. 

15-18 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Diplomat 
Hotel,  Hollywood,  Florida. 

15-18 — National  Retail  Merchants  Association,  sales  promotion  confer¬ 
ence,  Atlanta  Hilton 

18- 21 — American  Association  of  Advertising  Agencies,  Greenbrier,  White 

Sulphur  Springs,  West  Virginia. 

19- 20— Allied  Publishers,  Towne  Plaza,  Yakima,  Wash. 

19-20 — Mid-Atlantic  Circulation  Managers  Association,  Myrtle  Beach  Hil¬ 
ton  Inn,  South  Carolina. 

19-20— Law  and  the  Press  Conference,  Niagara  University,  Niagara  Falls, 
N.Y. 
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We hope 

this  issue  of  Editor&  Publisher 
leaves  you  laughii^. 
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We’ve  been  harboring  a  concern  for  editors 
and  publishers  who  are  suffering  from  the  shrugs. 
That’s  an  ailment  brought  on  by  reading  some  of 
the  “contemporary”  comic  strips  we’ve  seen  lately. 
Enterprise  Features’  new  syndicated  strip  Wright 
Angles  is  contemporary,  too,  but  dedicated  to 
putting  a  laugh — not  a  shrug — at  the  end 
of  a  comic. 

Wright  Angles  by  Larry  Wright,  showcased 


in  six  strips  scattered  throughout  this  magazine, 
is  a  refreshing  departure  from  the  stereotyped, 
static  “family”  strip.  Wright  Angles  is  a  funny 
daily  and  Sunday  strip  readers  can  relate  to. 

After  you  enjoy  Wright  Angles  in  this  issue, 
call  Dick  Johnson  or  Bob  Famell  for  rates, 
availability  or  additional  samples.  We  want  your 
readers  to  enjoy  Wright  Angles  in  your  news¬ 
paper.  Phone  (collect)  (216)  621-7300. 


^  Enterprise  Features 

1200  West  Third  Street,  Cleveland,  Ohio  44113 

Enterprise  Features  is  the  syndicate  division  of  Newspaper  Enterprise  Association 


Nowadays,  it  takes  a  bundle  of  money  to 
pay  for  a  college  education.  No  matter  how 
you  figure  it. 

But  with  United  States  Savings  Bonds, 
you  can  count  on  having  the  money  when 
you  need  it. 

In  fact,  when  you  join  the  Payroll  Savings 
Plan  or  the  Bond-A-Month  Plan,  saving 
can  work  out  to  just  pennies  a  day. 

You  see,  a  little  is  set  aside  to  buy  Bonds 
for  you.  Regularly.  Automatically. 

And  before  you  know  it,  those  pennies 
add  up  to  a  pretty  nice  education. 

So  buy  U.S.  Savings  Bonds. 

They  make  saving  for  college  more  than 
just  an  educated  guess. 

Series  E  Bonds  pay  6%  interest  when  held  to 
maturity  of  5  years  (4*^%  the  first  year) .  Interest 
is  not  subject  to  state  or  local  income  taxes,  and 
federal  tax  may  be  deferred  until  redemption. 


200 years  at  the  same  location. 


Circulation 


Are  dailies  overpriced? 

By  J.  P.  Helmer 

General  Manager, 

Effingham  (Dl.)  Daily  News 

We  at  the  Effingham  (Ill.)  Daily  News  maintain  a  pricing 
philosophy  that  is  diametrically  opposed  to  the  rest  of  the 
newspaper  industry’s.  Our  prices  for  our  product  are  low, 
very  low.  Our  six-day  evening  sells  for  50^  to  700  per  week 
carrier  delivered  and  for  $15.00  per  year  mail  delivered. 

It  is  embarassing  to  notice  at  Inland  Daily  Press  or  ANPA 
meetings  that  our  pricing  structure  is  way  out  of  line,  even 
with  other  dailies  our  size  or  smaller.  More  than  being  em¬ 
barrassing,  it  causes  us  to  seriously  consider  whether  the 
Daily  News  is  making  a  big  mistake. 

I  don’t  think  we  are.  Our  circulation  is  just  under  13,0(X)  in 
a  city  of  less  than  1 1 ,000  population,  and  we  do  compete  with 
other  daily  newspapers  in  our  trade  area. 

It  is  my  opinion  that  it  is  not  the  Effingham  Daily  News 
that  has  changed  its  circulation  pricing  philosophy,  but 
rather  the  rest  of  the  newspaper  industry  has  opted  for  some¬ 
thing  called  “anticpatory  pricing.” 

Anticpatory  pricing  factors  future  cost  increases  into  cur¬ 
rent  pricing  decisions. 

Newspapers  first  felt  the  impact  of  anticipatory  pricing  in 
1975  and  1976.  Newsprint  manufacturers,  prior  to  that  time, 
had  stated  that  $250  per  ton  would  be  required  to  make 
capital  investment  to  expand  production  capacity  in  “low- 
margin”  lines,  such  as  newsprint,  more  attractive. 

This  position  assumed  certain  costs  of  equipment  and 
buildings,  labor  and  raw  materials.  It  also  assumed  a  certain 
demand. 

As  newsprint  conservation  methods  cut  into  demand,  sup¬ 
ply  got  to  the  point  where  one  would  expect  to  see  newsprint 
salesmen  bidding  for  business,  perhaps  even  to  see  discounts 
offered  again.  The  newspaper  industry,  quite  the  opposite, 
noticed  manufacturers  holding  firm  on  their  price  levels. 

This  price  discipline  becomes  predictable  with  the  under¬ 
standing  that  newsprint  manufacturers  were  attempting  to 
maintain  a  predetermined  profit  margin  based  on  assump¬ 
tions  of  at  best  uncertain  future  events.  Who,  for  example, 
can  predict  what  OPEC  will  do  with  their  prices? 

Newspapers  have  taken  the  nod,  and  appear  to  now  be 
pricing  to  the  advertiser,  but  most  importantly  to  the  sub¬ 
scriber,  in  anticipation  of  increases  in  newsprint,  ink,  film, 
chemicals,  wire  service,  labor,  and  more.  Newspapers  also 
anticipate  increases  in  equipment,  realizing  that  technology 
will  obsolete  equipment  at  an  ever-increasing  rate.  Too, 
newspapers  interested  in  expansion  anticipate  increased  ac¬ 
quisition  costs,  as  the  old  formulas  for  determining  a  news¬ 
paper’s  market  value  are  replaced  by  new  equations  with 
larger  and  larger  coefficients. 

It  is  interesting  to  watch  newspapers  practice  price  discip¬ 
line  as  newsstand  and  home  delivered  prices  increase  in  the 
face  of  declining  ABC  figures  around  the  country. 

Circulation  price  analysts  appear  to  be  saying  that  selling  a 
newspaper  for  150  instead  of  200  doesn’t  mean  that  you  will 
sell  more  newspapers,  it  just  means  that  everyone  will  sell 
newspapers  for  150. 

Managers  who  receive  this  advice  understand  that  a  200 
newspaper  is  not  what  Ben  Franklin  had  in  mind  when  he 
started  the  first  newspaper,  but  they  also  understand  that  the 
profit  margin  of  their  200  daily  is  greater  than  Franklin’s. 

Anticipation  of  high  future  costs,  coupled  with  a  high 
degree  of  uncertainty  about  those  future  increases,  has 
(Continued  on  page  10) 
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...Has  over  254  times  MORE  circulation 
Daily  or  Sunday,  than  the  next  largest 
newspaper  in  all  New  Jersey! 

...is  the  fastest-growing  newspaper  in 
the  nation’s  9th  largest  state! 

•  •  •  Reaches  over  .25  million  adult  readers 
in  households  with  $25,000  income 
and  over! 
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Southern  newsprint 

The  decision  of  three  major  newspaper  publishing  groups 
to  participate  in  a  joint  venture  to  build  another  newsprint 
mill  in  Georgia  is  a  fitting  tribute  to  the  foresight  of  many 
southern  newspaper  publishers  who,  through  the  Southern 
Newspaper  Publishers  Association,  pioneered  the  develop¬ 
ment  of  a  newsprint  industry  there  50  years  ago. 

In  the  early  thirties.  Dr.  Charles  Holmes  Herty  developed 
a  practical  and  efficient  method  of  using  slash  pine — 
southern  pine,  heavy  in  tar  and  pitch — to  produce  news¬ 
print.  The  south  has  plenty  of  it,  and  it  is  a  crop  that  renews 
itself  in  approximately  15  years. 

Beginning  in  1934,  an  SNPA  committee  started  to  develop 
the  dream  of  a  newsprint  mill  in  the  south.  By  1938,  south¬ 
ern  publishers  had  provided  $1,615,000  of  the  financing 
necessary,  plus  the  requirement  contracts  to  finance  the 
rest,  and  the  project  was  under  way.  The  first  Southland 
mill  at  Lufkin,  Texas,  was  in  operation  by  1940. 

A  second  mill  at  Coosa  River,  Ala.,  a  more  costly  develop¬ 
ment,  was  soon  under  way  with  $10,000,000  financing  from 
publishers  plus  contracts  and  was  in  production  by  1950. 
Since  then  other  newsprint  mills  have  been  built  in  the  area 
so  that  today  more  than  3,500,000  tons  of  newsprint  are 
produced  there. 

Another  156,000  tons  per  year  is  projected  from  this  latest 
mill. 

It  is  an  exciting  story  of  newspaper  publishers  investing 
not  just  in  a  project  of  benefit  to  them  but  in  the  develop¬ 
ment  of  a  new  industry  that  has  become  of  great  economic 
importance  to  the  area. 

Privacy  and  the  right  to  know 

There  seems  to  be  general  agreement  among  editors  that 
the  conflict  of  the  right  of  privacy  and  the  public’s  right  to 
know  is  coming  to  a  head  this  year. 

ASNE  Counsel  Richard  M.  Schmidt,  Jr.,  quotes  a  congres¬ 
sional  staff  assistant  as  describing  privacy  as  “the  sexiest 
political  issue  of  today.”  The  great  danger  is  that  govern¬ 
ment  proposals  in  many  cases  contain  more  elements  of 
secrecy  than  the  protection  of  privacy. 

Schmidt  reports  in  the  ASNE  Bulletin  there  were  approx¬ 
imately  250  bills  relating  to  privacy  issues  introduced  in  the 
93rd  Congress  1973-74.  Two  were  enacted:  Family  Educa¬ 
tional  Rights  &  Privacy  Act  of  1974  and  the  Privacy  Act  of 
1974.  The  94th  Congress  received  bills  which  would  seal  and 
expunge  criminal  records  in  many  cases.  The  Law  Enforce¬ 
ment  Assistance  Administration  adopted  proposed  regula¬ 
tions  mandating  that  all  states  have  an  approved  program 
concerning  criminal  justice  records  in  operation  by  the  end 
of  this  year.  This  has  been  modified  somewhat. 

ASNE  reports  privacy  will  be  a  major  issue  in  as  many  as  35 
state  legislatures  this  year.  Every  measure  must  be 
scrutinized  by  editors  to  prevent  bureaucrats  from  closing 
their  records  to  the  public  in  the  name  of  privacy. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22,  1884:  Newspaperdom  established 
March,  1892:  the  Fourth  Estate  March  1, 1894:  Editor  & 
Publisher,  June  29,  1901:  Advertising,  January  22, 
1925. 


Managing  Editor:  Jerome  H.  Walker,  Jr. 

Associate  Editors:  John  P.  Consoli,  Jane  Levere, 
Carla  Marie  Rupp,  Lenora  Williamson,  Earl  W. 
Wilken 

Midwest  Editor:  Gerald  B.  Healey 

Washington  Correspondent:  I.  William  Hill 
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Assistant  General  Manager  and  Promotion 
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Advertising  Manager:  Donald  L.  Parvin 
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Letters 


ADVERSARY  ROLE  DEFINED 

Irving  Kristol  should  not  go  unchal¬ 
lenged  as  both  the  definer  and  judge  of 
what  some  journalists  are  pleased  to  call 
the  “adversary  role”  of  newspapers  vis  a 
vis  government. 

First,  Kristol  says  (E&P,  March  5)  the 
role  is  employed  against  government  and 
other  institutions.  Not  so.  In  practice, 
the  adversarial  role  targets  those  who 
man  government.  The  difference  lies  in 
more  than  semantics,  I  would  think. 

Adversaries  can  share  goals  and  be¬ 
liefs.  Lawyers  often  share  goals  while  oc¬ 
cupying  adversarial  roles.  In  any  event. 
I’ve  never  met  one  on  either  side  of  a 
case  who  did  not  claim  justice  and  truth 
was  on  his  side.  The  parallel  is  not  a  good 
one,  however,  because  Kristol  raises  a 
more  serious  issue  by  telling  us  that  it  is 
“as  idiotic  for  the  government  to  be  an 
adversary  to  the  media  as  for  the  media 
to  be  an  adversary  to  the  government.” 

Idiotic?  Yes,  but  far  more  dangerous. 
History  tells  us  that  government  often 
succeeds  in  destroying  the  institution  of 
free  press.  Perhaps  a  free  press  has  de¬ 
stroyed  a  democratic  government.  But 
when  and  where? 

1  have  no  love  for  the  careless  use  of 
“adversary”  to  describe  the  press  role  in 
dealing  with  government. 

But  surely  it  does  not  mean  hostility 
toward  American  institutions.  Some¬ 
thing  more  than  good-humored  skepti¬ 
cism  must  be  among  the  tools  of  a  free 
press,  however. 

Harold  Liston 
(Liston  is  editor,  Bloomington  (III.)  Pan¬ 
tograph.) 

*  ♦  ♦ 

NO,  NO 

Editor  &.  Publisher  in  “Newsbriefs” 
(March  12)  showed  poor  judgment  in  its 
characterization  of  the  Guide  Newspaper 
Corp.,  which  purchased  the  Jefferson 
Parish  (La.)  Times.  Calling  it  “a 
throwaway  chain”  is  disparaging  to  all 
free  circulation  suburban  newspapers. 

This  terminology  is  not  only  unprofes¬ 
sional,  but  also  reflects  a  lack  of  under¬ 
standing  about  the  suburban  press  indus¬ 
try. 

Community  suburban  newspapers, 
both  free  and  paid,  are  respected  by  mil¬ 
lions  of  Americans  who  turn  to  them  for 
local  advertising  and  in-depth  coverage 
of  news  and  issues  that  directly  affect 
their  lives.  As  a  result,  it  is  the  fastest 
growing  communications  medium — 
registering  a  more  than  75%  circulation 
increase  between  1%0  and  1970,  and  the 
trend  continues  today. 

Now  is  the  time  for  condescension  to¬ 
wards  suburban  publications  to  cease. 

Richard  C.  Adler 
(Adler  is  assistant  to  the  executive  direc¬ 
tor  of  Suburban  Newspapers  of  America.) 
EDITOR  &  PUBLISHER  for  APRIL  2,  1977 


TACTFUL 

Your  March  19  issue  in  reporting  on 
the  Hanafi  Moslem  matter,  carried  this 
remarkable  sentence: 

“Sent  away,  Robinson  (Tim  Robinson 
of  the  Washington  Post)  developed  an¬ 
other  TACT  to  get  inside  the  Inn.  .  .” 

Robinson  obviously  displayed  consid¬ 
erable  tact  in  his  successful  telephone 
inquiry  that  enabled  him  to  find  a  place 
at  the  Inn,  but  I  believe  your  reporter 
meant  “TACK”  to  indicate  “a  course  of 
action;  ESP:  one  sharply  divergent  from 
the  one  previously  followed.” 

At  any  rate  as  an  old,  retired  newsman 
let  me  compliment  Robinson  on  his  en¬ 
terprise  and  know-how. 

And  please  don’t  get  me  started  on  the 
remarks  of  Mr.  Andrew  Young,  U.S.  del¬ 
egate  to  the  UN,  quoted  in  the  same 
story  as  believing  the  Supreme  Court 
should  review  the  First  Amendment  to 
curb  the  mass  media  in  its  coverage  of 
events  which  he  says  encourages  “neu¬ 
rotic  people  to  do  something  suicidal  and 
ridiculous  when  they  want  attention.” 

As  one  who  watched  and  listened  to 
Young’s  progress  through  an  already 
troubled  Africa  and  the  aftermath  of  it,  I 
am  not  certain  but  that  he  is  correct.  The 
world  could  have  done  without  that 
mass  media  coverage  of  a  man  who 
seems  to  know  his  subject,  be  it  neu¬ 
rotic,  suicidal  or  ridiculous.  1  would 
suggest  Carter  return  Young  to  the  Con¬ 
gress  where  the  most  he  can  raise  is  his 
own  pay  and  not  individual  or  interna¬ 
tional  bloodpressures. 

Wilson  C.  McGee 
(McGee  is  an  attorney  at  law  in  Or¬ 
lando,  Fla.  and  a  former  newspaper  re¬ 
porter.) 

♦  *  * 

BUCHANAN’S  REMARKS 

As  mind-bogglers  go,  the  comment  by 
Patrick  Buchanan,  Richard  Nixon’s 
former  public  relations  dragoman,  that 
the  press  is  “a  flack”  for  some  move¬ 
ments  is  right  up  there  with  his  ex¬ 
leader’s  “I  am  not  a  crook”  remark. 
(E&P,  March  26,  1977) 

Buchanan’s  badmouthing  anyone  or 
anything  by  terming  them  flacks  is  about 
like  Idi  Amin  badmouthing  an  adversary 
by  terming  him  “eccentric.” 

Buchanan  sourly  warns  us  that  the 
press  will  be  the  next  American  institu¬ 
tion  “to  get  the  treatment.”  1  assume  he 
means  that  the  Nixon  Executive  was  the 
first  such  institution. 

Buchanan  appears  to  have  a  faulty 
memory.  It  wasn’t  any  reporter  who 
thought  breaking  into  the  Watergate 
would  be  a  good  idea  and  it  wasn’t  any 
editor  who  thought  lying  about  it  after¬ 
ward  would  be  just  as  good  an  idea.  I  can 
think  of  no  feature  writer  who  asked 
Spiro  Agnew  to  please  take  a  bribe. 

Buchanan  also  says  he  is  worried 
about  the  pressures  placed  on  investiga- 


Cartoon  by  Wallmeyer,  Long  Beach 
(Calif.)  Press-Telegram 


tive  reporters  “to  come  up  with  some¬ 
thing  .  .  .  They  run  into  serious  prob¬ 
lems  if  they  don’t  come  up  with  some¬ 
thing.”  His  concern  is  touching  and  1  am 
sure  he  was  very  pleased  when  his  wor¬ 
ries  proved  unfounded  in  the  cases  of 
Messrs.  Nixon  and  Agnew. 

Charles  A.  O’Neil 
178-10  Wexford  Terrace 
Jamaica,  N.Y.  11432 

*  *  * 

USE  REV. 

Donald  H.  Shannon’s  suggestion 
(E&P,  March  12)  that  use  of  “Rev.” 
before  the  controversial  Sun  Myung 
Moon’s  name  be  dropped  is  dangerous 
business.  Newspapers  should  not  be¬ 
come  accrediting  agencies,  deciding  on 
the  validity  of  a  claim  to  the  minis¬ 
try,  based  on  subjective  standards  of 
popularity. 

Laurence  Cohen 
(Cohen  is  religion  editor  of  the  Hart¬ 
ford  (Conn.)  Courant). 


Short  takes 


Clinton  is  the  first  stop  in  the  Presi¬ 
dent’s  planned  series  of  “meet-the- 
poople”  trips  around  the  nation. — San 
Diego  Union. 

*  ♦  * 

In  addition  to  recreation,  there  was  a 
short  prayer  service  on  rice  and  pizza, 

.  .  . — Tiffin  (Ohio)  Advertiser-Tribune . 

*  ^  ^ 

Mama  was  a  little  nettled  by  the 
cavalier  manner  in  which  Dolly  had  re¬ 
ferred  to  her  facility  at  getting  pregnant 
her  first  time  on  the  Tonight  Show. — 
Oklahoma  Journal. 
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Newhouse  gives  reasons 
for  closing  LI.  Press 


Long  Island  (N.Y.)  Press,  a  New¬ 
house  newspaper,  went  out  of  business 
March  25.  A  statement  on  the  front  page 
of  the  last  edition  gave  the  reasons  for 
closing  as  follows: 

“It  is  with  great  personal  sadness  and 
regret  that  we  are  forced  to  announce  the 
closing  of  the  Long  Island  Press.  To¬ 
day’s  issue.  No.  83  of  our  157th  year,  is 
the  last. 

“The  Newhouse  family  has  been  as¬ 
sociated  with  the  Press  for  almost  half  a 
century.  We  are  proud  it  has  been  a  good 
and  responsible  newspaper  that  cared 
about  the  best  interests  of  its  readers. 
We  are  proud  it  has  been  a  leader  in 
many  campaigns  to  improve  our  schools, 
to  build  colleges,  to  protect  the  civil 
rights  of  citizens,  to  create  parks,  to  en¬ 
hance  the  arts,  to  nurture  wildlife,  to 
elect  the  best  people  to  public  office. 

“But  a  fine  newspaper  can  do  things 
only  if  it  is  economically  secure.  The  sad 
fact  is  that  the  economic  base  of  the 
Press  has  steadily  eroded  in  recent  years. 

“Our  costs  have  inexorably  risen 
while  our  revenue  has  inexorably 
shrunk.  We  have  had  continuing  losses 
for  the  last  three  years.  It  is  a  pattern  all 
too  familiar  with  New  York  City. 

“One  by  one,  newspapers  have  dis¬ 
appeared  in  New  York.  First  the  dailies 
in  Brooklyn  and  the  Bronx,  then  the 
Evening  Sun,  the  Mirror,  the  World- 
Telegram,  the  Journal- American  and 
Herald  Tribune.  Our  own  sister  paper, 
the  Long  Island  Star-Journal,  suspended 
publication  in  1968. 

“Despite  the  omens  and  despite  the 
odds,  we  made  a  massive  effort  to  sur¬ 
vive.  We  invested  almost  $10  million  in 
new  equipment  for  the  Press  and  we  en¬ 
larged  our  news,  advertising  and  circula¬ 
tion  staffs. 

“It  was  not  enough.  Five  years  ago, 
we  appealed  to  the  nine  unions  that  rep¬ 
resent  Press  craft  employes  to  abandon 
their  featherbedding  make-work  rules 
and  to  permit  us  to  use  new  automated 
machinery  without  increasing  our  costs 
still  more. 

“Unfortunately,  the  unions  could  not 
see  the  wisdom  of  our  appeal  at  that 
time.  Wages  and  the  cost  of  everything 
we  bought,  especially  newsprint,  con¬ 
tinued  to  soar.  Circulation  dropped  as 
the  middle  class  fled  the  city. 

“The  national  recession,  which  lasted 
in  New  York  longer  than  in  the  rest  of 
the  country,  forced  a  number  of  stores  to 


close  and  the  survivors  sharply  curtailed 
their  advertising  in  the  Press.  We  con¬ 
tinued  to  hope  for  both  improvement  in 
the  economy  and  for  more  favorable 
terms  from  our  unions. 

“Some  of  the  unions  were  prepared  to 
help,  but  not  all  could.  Our  hopes  are 
now  exhausted.  There  is  simply  not 
enough  revenue  to  publish  a  good  news¬ 
paper  in  Queens  without  incurring  losses 
forever.” 

Starr  named  publisher 
of  Springfield  dailies 

David  Starr,  editor  of  the  Long  Island 
Press  and  senior  editor  of  the  Newhouse 
Newspaper  Group,  has  been  named  pub¬ 
lisher  of  the  Springfield  (Mass.) 
Newspapers — Union,  News,  and  Sunday 
Republican. 

Sidney  R.  Cook,  who  is  publisher  and 
treasurer,  has  been  named  president  and 
treasurer  of  the  three  Newhouse  news¬ 
papers. 

Starr  will  continue  to  serve  as  senior 
editor  of  the  group.  In  that  capacity  he 
supervises  Newhouse  News  Service  and 
he  is  also  editorial  consultant  to  the 
Newhouse  family. 

The  week  before  the  folding  of  the 
Press,  Bertram  Powers,  president  of  the 
New  York  Typographical  Union,  lashed 
out  against  the  Press  in  the  Union’s  No. 
6  Bulletin;  “Long  Island  Press  publisher 
Newhouse,  the  richest  newspaper  pub¬ 
lisher  in  the  United  States,  says  he  can¬ 
not  afford  to  pay  to  the  workers  an  in¬ 
crease  at  the  Long  Island  Press. 

“On  March  31,”  Powers  wrote,  “it 
will  be  three  years  since  members  of  the 
Long  Island  Press  Chapel  have  had  a 
raise.  The  same  situation  prevails  for  the 
workers  in  all  other  departments.  As  the 
cost  of  living  continues  to  increase,  these 
workers  continue  to  experience  a  loss  of 
purchasing  power  and  a  decrease  in  their 
standard  of  living. 

“The  plight  of  our  1 14  members  work¬ 
ing  in  the  composing  room  is  com¬ 
pounded  by  the  possibility  that  publisher 
Newhouse  might  decide  to  close  the 
Long  Island  Press  and  because  there  are 
absolutely  no  job  opportunities  for  them 
elsewhere  in  this  local.” 

The  newspaper  unions  at  the  Press 
have  been  attempting  to  negotiate  new 
contracts  for  more  than  a  year  but  with¬ 
out  success.  Their  concern  about  the  fu¬ 


Every  Saturday  since  1884 


ture  was  accentuated  when  management 
recently  posted  conditions  under  which 
news  department  employes  would  be  re¬ 
quired  to  work.  Henry  Fisdell,  executive 
vicepresident  of  the  Newspaper  Guild  of 
New  York,  said  these  posted  conditions 
specified  no  general  wage  increase,  no 
severance  pay,  deletion  of  the  cost-of- 
living  provision  and  discontinuance  of  a 
previous  pension  arrangement.  Members 
of  the  Guild,  representing  108  news 
employes,  voted  last  month  to  authorize 
a  strike,  if  necessary.  But  it  was  reported 
that  Guild  officials  were  fearful  that 
strike  action  would  hasten  the  shutdown. 

George  E.  McDonald,  president  of  the 
Mailers  Union  and  of  the  Allied  Printing 
Council,  since  the  closing  of  the  Press, 
has  rejected  implications  that  labor  was 
to  blame.  He  disputed  the  charge  of 
featherbedding.  He  said  Press  employes 
had  been  working  two  years  without  an 
increase  in  pay  and  had  been  doing  what 
they  could  to  help  the  paper. 

William  Kennedy,  president  of 
Pressmen’s  Local  2,  said  his  union  had 
made  “accommodations”  for  the  Press 
but  couldn’t  get  the  management  to  sign 
an  agreement. 

The  closing  of  the  Press  came  when 
the  unions  were  negotiating  new  con¬ 
tracts.  General  manager  Ted  Newhouse 
was  quoted  in  a  report  of  negotiations 
that  there  were  “a  lot  of  stumbling 
blocks”  in  the  negotiations  with  the 
Newspaper  Guild.  The  guild  members 
voted  on  February  28  to  authorize  a 
strike  if  necessary,  and  asked  for  an  op¬ 
portunity  to  examine  the  newspaper’s 
books.  But  Fisdell  said  management  re¬ 
fused  this  request. 

Wage  scales  at  the  Press,  according  to 
the  guild,  ranged  from  $140.38  a  week  for 
copy  boys  and  girls  to  $314.03  a  week  for 
reporters,  and  to  $341.76  a  week  for  cer¬ 
tain  editing  classifications. 

The  Press  had  employed  between  600 
and  700  persons,  including  108  editorial 
persons.  Doors  that  previously  had  been 
closed  to  them  opened  as  New  York 
newspapers  put  out  the  welcome  mat. 
New  York  Daily  News  editor  Mike 
O’Neill  gave  orders  to  Dick  Blood,  as¬ 
sociate  metropolitan  editor,  that  every 
former  Press  employe  who  wants  to 
work  at  the  News  should  be  seen  by  a 
newsman  rather  than  by  the  personnel 
department.  He  had  interviewed  about 
40. 

The  day  after  the  closing  of  the  Press, 
the  News  had  already  started  printing  a 
five-day-a-week  supplement  of  between 
28  and  32  pages  devoted  solely  to  Queens 
news.  The  22-member  News  staff  in 
Queens  was  expected  to  be  increased 
through  the  hirijig  of  out-of-work  Press 
(Continued  on  page  10) 
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LL  Press 

(Continued  from  page  9) 

staffers.  The  News  had  previously  only 
printed  a  Queens  edition  on  Wednes¬ 
days. 

News  day  and  the  News  each  had  indi¬ 
cations  the  Press  was  going  to  fold  and  a 
race  began  to  buy  the  Press  syndicate 
features.  “It  sounds  a  little  ghoulish;  we 
weren’t  hoping  the  press  would  die.  But 
several  weeks  before  the  Press  folded  we 
started  calling  the  syndicates,”  said  Jack 
Metcalfe,  assistant  to  the  editor  O’Neill. 
“We  wanted  to  give  our  readers  as  much 
of  the  Long  Island  Press  as  we  could.” 

The  News  took  on  Walter  Kaner,  a 
columnist  known  as  “Mr.  Long  Island” 
who  writes  miscellaneous  items  relating 
to  restaurants,  and  the  News  got  Bemie 
Beglane,  who  specializes  in  bowling  and 
school  sports.  Newsday  got  Mike 
Royko,  b.c.,  the  Wizard  of  Id,  Andy 
Capp,  Mary  Worth  and  others.  But  the 
News  got  tipster  Heloise,  Broadway  col¬ 
umnist  Jack  O’Brian  and  Phyllis  Battelle. 

Sam  Ruinsky,  who  was  managing 
editor  of  the  Press  and  who  becomes  an 
assistant  editor  of  Newsday,  said  he  saw 
the  coming  of  the  death  of  the  F*ress  for 
the  last  couple  of  years.  The  Press’  circu¬ 
lation  had  shrunk  to  265,589  last  year 
from  418,028  in  1970.  Other  papers  in  the 
New  York  area  were  a  threat.  The  New 
York  Post,  for  instance,  even  took  a 
full-page  advertisement  in  Friday’s  final 
Long  Island  Press  to  offer  home  delivery 
of  the  Post  at  half  price  in  Queens  and 
Long  Island. 

By  mid-week  the  Post  had  hired  seven 
Press  reporters  and  two  editors.  Dick 
Wettereau  was  named  the  Post’s  Nassau 
editor,  and  Jack  Peritz,  who  was  a  Press 
city  editor,  was  named  Queens  editor. 
On  March  21,  the  Post  had  started  a 
Queens-Long  Island  edition. 

Dave  Starr,  54,  the  Press  editor  who 
started  with  the  Press  as  a  copy  boy  in 
1939,  said  jobs  were  being  sought  for 
Press  employes  at  other  Newhouse 


newspapers.  All  received  vacation  and 
severance  pay. 

Ted  Newhouse  told  E&P  the 
Newhouse  group  hadn’t  yet  decided 
plans  for  the  plant  and  equipment. 

Even  before  the  Press  expired  New 
York  area  newspapers  were  laying  plans 
for  the  transplant  of  one  of  its  most  vital 
organs — classified  advertising. 

Executives  of  the  competitive  news¬ 
papers  were  poised  to  snatch  the  one 
major  advertising  asset  the  paper  had — 
over  6  million  lines  of  classified  advertis¬ 
ing. 

New  York  News,  which  had  decided 
on  its  course  of  action  a  week  before  the 
Friday  closing,  picked  up  all  the  classi¬ 
fied  except  automotive  display  and  ran  it 
in  its  304,000  circulation  Queens  edition. 
It  covered  12  pages  in  the  tabloid  News 
and  ran  Saturday,  Sunday  and  Monday. 
At  the  same  time,  the  News,  using  in 
house  promotion  as  well  as  broadcast 
blasts,  announced  it  would  accept  pri¬ 
vate  party  classified  in  all  categories  ex¬ 
cept  real  estate  free.  A  spokesman  for 
the  classified  department  said  the  free 
offer  would  be  continued  for  an  as  yet 
undetermined  period. 

New  York  Post  tagged  Richard  Mil- 
man,  until  last  Friday  CAM  of  the  Press, 
to  be  its  new  classified  advertising  direc¬ 
tor  and  like  the  News  picked  up  a  portion 
of  the  Press  classified  which  it  ran  in  its 
weekend  edition  and  on  Monday.  While 
the  Queens  pick  up  ads  in  the  News  ap¬ 
peared  only  in  its  Queens  edition  those  in 
the  Post  appeared  in  all  editions.  Also, 
the  Post  is  being  delivered  free  to  all 
former  Press  subscriber  homes. 

In  its  bid  for  Queens  classified.  New 
York  Times  announced  in  last  Sunday’s 
Brooklyn,  Queens,  L.I.  edition  that 
commencing  with  its  April  17  issue  it  was 
offering  a  zoned  classified  rate  for  that 
edition  with  the  ads  appearing  alongside 
full  run  classified. 

Ray  Jansen,  L.I.  Newsday  CAM,  said 
Queens  classified  advertising  has  been 
growing  steadily  in  his  paper  and  when 
Newsday  instituted  its  Queens  Sunday 


section  in  January  it  took  an  additional 
spurt.  “We’re  not  giving  any  free  ads — 
that’s  for  sure,”  said  Jansen.  “We  are 
going  to  provide  a  New  York  City  tie  line 
number  to  make  it  less  expensive  for 
Queens  advertisers  to  call  in  their  ads.” 
Newsday,  with  a  new  daily  Queens  edi¬ 
tion  which  hit  the  stands  last  week,  is 
one  of  the  nation’s  top  ranking  classified 
media. 

The  dramatic  pick-up  of  the  complete 
classified  section  of  a  deceased  news¬ 
paper,  observers  with  a  long  memory 
recall,  had  a  precedent  that  proved  emi¬ 
nently  successful.  It  occurred  in  the  ’20s 
when  the  then  leading  New  York  City 
classified  medium.  The  World  expired. 
The  late  Jack  Finneran,  who  was  CAM 
of  the  struggling  Hearst-owned  New 
York  American  was  awakened  at  mid¬ 
night  by  a  call  from  the  “Ranch” — the 
Hearst  residence.  It  was  the  publisher 
calling.  He  ordered  Finneran  to  pick  up 
all  the  classified  ads  from  the  last  edition 
of  The  World  and  run  them  in  the  next 
edition  of  The  American.  For  many 
years.  The  American  retained  the  New 
York  leadership  in  classified  it  had  thus 
won  overnight. 


Airline  cancels 
ads  after  crash 

Air  Canada  cancelled  all  media  adver¬ 
tising  until  March  28  at  the  earliest,  as  a 
result  of  Sunday’s  jumbo  jet  crash  in  the 
Canary  Islands,  an  airline  spokesman 
said. 

Describing  the  decision  as  strictly 
routine,  the  spokesman  said:  “We  have 
standing  instructions  with  the  people  we 
advertise  with  to  postpone  our  ads  until 
further  notice  when  there  is  a  major  air 
crash  anywhere.” 

But  spokesmen  for  CP  Air  and  British 
Airways  said  the  companies  temporarily 
withdraw  advertisements  only  when 
their  own  aircraft  are  involved  in  acci¬ 
dents. 


Are  dailies  overpriced? 

(Continued  from  page  4) 

caused  newspaper  managers,  1  think,  to  shift  their  emphasis 
from  profit  to  profit  margin. 

This  fundamental  change  in  philosophy  has  caused  news¬ 
papers  to  shrink  or  excise  unprofitable  or  not-highly  profita¬ 
ble  areas,  including  circulation  within  the  paper’s  retail  trade 
zone,  editorial  newshole,  and  service  to  advertisers. 

Previously  newspapers  were  all-out  for  circulation,  with 
profits  taking  care  of  themselves.  Now  papers  are  all-out  for 
profit  margins,  and  to  hell  with  circulation  that  doesn’t  pay 
its  own  way. 

Today’s  newspaper  is  truly  a  superior  product,  but  it  is 
becoming  priced  out  of  the  market.  Editorial  content  is  bet¬ 
ter  than  ever.  Printing  quality  is  far  better  than  before.  Im¬ 
proved  delivery  methods  ensure  timely  delivery.  But  the 


number  of  subscribers  decreases  as  individuals  exercise  their 
option  to  become  one-newspaper  or  no-newspaper  house¬ 
holds. 

Publishers  and  salesmen  lament  circulation  losses.  Local 
and  national  ad  buyers  lament  higher  ad  rates  with  lower 
circulation  penetration  into  the  advertisers’  target  areas.  So 
shoppers  rush  to  fill  the  newspaper-created  void  in  service  to 
advertisers,  spearheaded  by  gamblers  who  still  believe  in  the 
laws  of  supply  and  demand. 

Anticipatory  pricing  blunts  the  effectiveness  of  circulation 
and  readership  promotions  by  asking  fewer  subscribers  to 
pay  more  for  their  paper  to  maintain  preset  newspaper  profit 
margins.  It  blunts  the  effectiveness  of  advertising  lineage 
promotions  by  asking  advertisers  to  pay  more  for  less  market 
penetration. 

Anticipatory  pricing  impedes  the  real  economic  growth  of 
newspapers.  It’s  just  asking  for  competition  from  anyone 
who  won’t  follow  suit. 
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Vatican  urges  ad  agencies 
to  spread  out  ad  outlays 


mission  continued.  “Since  advertising 
revenue  is  vital  for  these  media,  only 
those  can  ultimately  survive  which  re¬ 
ceive  the  greatest  share  of  advertising 
outlays.” 

The  Commission  asserted  that  a  vari- 


The  Vatican’s  Pontifical  Commission 
for  Social  Communications  said  advertis¬ 
ing  agencies,  as  the  principal  source  of 
income  for  the  media,  are  exercising  in¬ 
creasing  influence  on  the  “ideological  di¬ 
rection”  of  public  opinion,  and  warned 
against  the  development  of  media 
monopolies  “which  may  impede  the 
right  to  receive  and  give  information.” 

The  Commission  encouraged  people  to 
make  their  reaction  known,  “vigorously 
but  without  exaggeration,”  whenever 
they  find  the  presentation  or  content  of 
advertising  unacceptable  and  called  on 
advertisers  to  regulate  themselves  lest 
their  methods  “harm  the  community.” 

It  also  warned  that  “economic  pres¬ 
sures”  have  put  the  freedom  of  the 
media  at  stake  and  asserted  that  Catholic 
communications  media  are  not  fairly 
treated  in  the  placing  of  advertising  and 
“suffer  economic  hardship  as  a  result.” 

The  observations  were  contained  in  an 
“explanatory  note”  distributed  to  mem¬ 
bers  and  consultor  of  the  Pontifical 
Commission  in  connection  with  the 
forthcoming  observance  of  World  Com¬ 
munications  Day. 

In  a  covering  letter.  Bishop  Andre- 
Marie  Deskur,  president  of  the  Vatican 
Commission,  said  the  theme  for  the  Day, 
approved  by  Pope  Paul  VI,  is  “Advertis¬ 
ing  in  the  Mass  Media;  Benefits,  Dan¬ 
gers,  Responsibilities.” 

Advertising  is  steadily  on  the  increase 
and  offers  “real  social  benefits”  to  mod¬ 
ern  society,  said  the  communication 
from  the  Pontifical  Commission.  “It  tells 
buyers  of  the  goods  and  services  avail¬ 
able,  encourages  the  widest  distribution 
of  products,  and  helps  industry  to  de¬ 
velop  and  benefit  the  population. 

“All  this  is  to  the  good  so  long  as  there 
is  respect  for  the  buyer’s  liberty  of 
choice,”  the  Commission  said,  adding 
that  “a  judicious  use  of  advertising  can 
stimulate  developing  countries  to  im¬ 
prove  their  standard  of  living. 

“But  serious  harm  can  be  done  them  if 
advertising  and  commercial  pressure  be¬ 
come  so  irresponsible  that  communities 
that  seek  to  rise  from  poverty  to  a 
reasonable  standard  of  living  are  per¬ 
suaded  to  seek  this  progress  by  satisfying 
wants  that  have  been  created  artifi¬ 
cially,”  the  Commission  continued. 
“The  result  of  this  is  that  they  waste 
their  resources  and  neglect  their  real 
needs,  and  genuine  development  falls 
behind. 

“If  harmful  or  utterly  useless  goods 
are  touted  to  the  public,  if  false  asser¬ 
tions  are  made  about  the  goods  for  sale, 
if  less  admirable  human  tendencies  are 
exploited,  those  responsible  for  such  ad¬ 


vertising  harm  society  and  forfeit  their 
good  name  and  credibility,”  the  Com¬ 
mission  said.  “More  than  this,  unremit¬ 
ting  pressure  to  buy  articles  of  luxury 
can  arouse  false  wants  that  hurt  both  in¬ 
dividuals  and  families  by  making  them 
ignore  what  they  really  need. 

“And  those  forms  of  advertising  which 
without  shame  exploit  the  sexual  in¬ 
stincts  to  make  money  or  which  seek  to 
penetrate  into  the  sub-conscious  reces¬ 
ses  of  the  mind  in  a  way  that  threatens 
the  freedom  of  the  individual.  .  .  .  must 
be  shunned,”  the  Commission  stated. 

“Moreover,  because  of  economic  de¬ 
mands  and  pressures,  the  essential  free¬ 
dom  of  the  media  is  at  stake,”  the  Com- 

Agency  adds 
to  ROP  color 

Newspapers  around  the  country  are 
reaping  the  benefits  of  ad  campaigns 
promoting  two  new  low-tar  cigarette 
brands — Liggett  &  Myers’  Decade  and 
American  Brands’  Tareyton  Lights. 

The  Decade  campaign  is  using  color 
where  available,  but  Liggett’s  ad  agency, 
Della  Famina/Travisano,  has  placed 
newspapers  on  notice  that  if  reproduc¬ 
tion  is  off,  the  ads  will  be  switched  to 
black-and-white. 

“We  are  using  color  wherever  it  is 
available,”  Peter  Stranger,  account 
executive  for  Della  Famina/Travisano 
said.  “We  have  told  those  papers  that  if 
the  color  reproduction  is  not  good,  we 
will  switch  to  black-and-white.” 

So  far  those  papers  running  the  ads  in 
color  have  produced  acceptable  results, 
although  the  color  in  some  has  been  less 
than  perfect. 

“In  this  particular  campaign,  we  are 
using  surrealistic  visuals.  The  creative 
effect  is  designed  to  work  even  if  the 
color  is  slightly  off.  If  the  color  is  off 
slightly,  as  long  as  it  doesn’t  destroy  the 
ad,  we  will  continue  to  use  it.  If  the  color 
detracts,  we  will  pull  the  color  ads  and  go 
with  black-and-white.” 

Decade  was  first  tested  in  Portland, 
Oregon  beginning  in  mid-October,  with 
full-page  ads. 

The  brand  was  rolled  out  during  the 
later  part  of  February  in  seven  Liggett 
sales  districts  covering  the  Northeastern 
part  of  the  country  and  those  states  west 
of  the  Rockies.  Since  that  time,  some  75 
metro  dailies  have  been  carrying  the  full 
page  ads.  Three  have  run  thus  far  and 
‘  more  are  planned  for  what  Liggett  hopes 
to  be  an  ongoing  campaign. 


ety  of  communication  media  must  be 
safeguarded  and  advocated  equitable  dis¬ 
tribution  of  advertising  revenue  to  “pre¬ 
vent  the  lion’s  share  from  going  to  those 
that  are  already  the  most  powerful.” 

By  devoting  World  Communications 
Day  to  the  subject  of  advertising,  the 
Pontifical  Commission  said  it  hoped  to 
recall  to  public  opinion  the  existence  and 
seriousness  of  the  moral  problems  re¬ 
garding  the  content  and  methods  of  ad¬ 
vertising. 

It  also  said  it  hoped  to  set  a  dialogue  in 
motion  with  all  levels  of  the  advertising 
industry  to  promote  improvement  in 
existing  codes  and  in  their  application, 
and  to  encourage  Catholic  media  to  ac¬ 
cept  only  such  advertising  as  will  be 
keeping  with  their  own  character. 


proviso 

schedule 


Decade  ad 

In  addition  to  daily  newspapers.  Dec¬ 
ade  is  also  being  promoted  in  billboard 
and  mass  transit  ads. 

The  Tareyton  Light  ads  were  initially 
introduced  in  Atlanta  newspapers  in  De¬ 
cember.  The  campaign  later  spread  to 
West  Coast  and  Rocky  Mountain  mar¬ 
kets  and  then  to  the  midwest  states.  The 
brand  was  recently  rolled  out  in  the  East 
and  South,  completing  its  national  intro¬ 
duction. 

The  ads  are  black-and-white  and  two- 
color.  In  addition  to  appearing  in  news¬ 
papers,  they  are  in  magazines. 
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Job  placement  service 
formed  for  newswomen 


She  asks  that  women  who  send  re¬ 
sumes  include  a  complete  rundown  of 
experience,  the  type  of  job  they're  seek¬ 
ing,  the  salary  they  would  ask  in  that  job, 
their  present  salary  and  the  area  of  the 
country  in  which  they  wish  to  work. 


By  Patricia  Fisher 

The  letter  starts  out  like  this: 

“Do  you  think  newspaper  women 
need  a  Woman's  Network?  Women  I 
have  talked  with  do  think  so." 

With  that.  Dorothy  Jurney  introduces 
a  first  for  women  in  print  journalism — a 
placement  service  designed  exclusively 
for  women  seeking  positions  in  the  media 
from  management  to  reporting. 

Last  February,  Jurney,  who  retired  in 
fall  1975  from  a  position  as  the  Philadel¬ 
phia  Inquirer's  managing  editor  for  fea¬ 
tures,  sent  cover  letters  about  the  Net¬ 
work  to  400  women  who  hold  administra¬ 
tive  posts  on  U.S.  newspapers  with  cir¬ 
culations  of  40,000  or  more. 

Favorable  response 

Six  weeks  after  mailing  the  letters,  she 
got  back  57  replies,  all  of  which  were  in 
favor  of  a  Network,  and  25  resumes  of 
women  seeking  the  Network's  place¬ 
ment  services. 

She  also  received  inquiries  from  seven 
newspapers  seeking  qualified  women  for 
administrative  positions  and  jobs  as  food 
editors.  By  March  15  she  had  found  one 
woman  a  job  as  food  editor  on  a  newspa¬ 
per  and  another  woman  a  position  in  a 
book  publishing  firm. 

Newspapers  and  other  print  media  or¬ 
ganizations  are  charged  a  fee  for  the 
Network's  services. 

“But  they  tell  me  it's  worth  it  if  I  can 
find  women  for  positions,"  she  said. 
“Newspapers  tell  me  they're  looking  for 
strong  people  to  think  up  good  story 
ideas  and  work  with  reporters.  In  fact, 
one  newspaper  told  me  they  were  looking 
for  thinkers." 

Opportunities  exist 

The  possibilities  are  unlimited  for  a 
woman  qualified  for  such  positions  as 
city  or  assistant  city  editor  if  she  is  will¬ 
ing  to  move  to  another  city  where  the 
job  is  available,  Jurney  said. 

“There  just  aren't  enough  women  who 
are  seeking  those  (management)  posi¬ 
tions,"  Jurney  said.  “Some  are  just  re¬ 
luctant  to  leave  home  ties  to  further  their 
career.  It's  a  shame  because,  for  qual¬ 
ified  women,  well,  the  field  is  wide  open 
for  them.” 

One  thing  that  hasn't  plagued  Jurney  is 
lack  of  mobility.  In  fact,  moving  around 
has  been  a  way  of  life  since  she  broke 
into  the  business  as  a  reporter  on  her 
father's  Michigan  City  (Ind.)  paper  some 
40  years  ago.  From  there  she  went  to  the 


Patricia  Fisher  is  a  feature  writer  for 
the  Courier-Journal,  Louisville,  Ky. 
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Gary  Tribune,  worked  a  stint  as  assistant 
to  the  press  representative  of  the  Panama 
Canal,  was  women's  editor  of  the 
Washington  Daily  News  and  assistant 
managing  editor  and  women's  editor  for 
the  Detroit  Free  Press  before  she  took 
the  job  in  Philadelphia. 

Stick  together 

She  advises  women  to  support  each 
other  if  women  are  ever  going  to  start 
taking  over  management  positions.  She 
points  out  that  of  the  803  members  of  the 
American  Society  of  Newspaper 
Editors,  only  22  are  women. 

In  the  Network  cover  letter  she  wrote: 
“Newspaper  men  have  long  had  an  unof¬ 
ficial  ‘old  boys  network'  because  they 
have  predominated  in  managerial  jobs 
and  because  of  their  associations  in  .  .  . 
professional  groups.  When  job  opportu¬ 
nities  occur  the  men  turn  to  each  other  to 
learn  who  is  in  the  market  and  get  an 
evaluation  of  a  potential  candidate.” 

But  that's  only  part  of  women's  diffi¬ 
culty  in  breaking  into  management. 

Set  high  goals 

“Sure,  too  often  men  have  not  thought 
about  women's  advancement  in  the 
newspaper  business.”  she  explained, 
"but  not  enough  women  set  their  goals 
high  in  the  business. 

“Women  should  take  their  work  seri¬ 
ously  and  think  ahead  in  terms  of  taking 
on  administrative  posts.  Men  think 
ahead.  That's  why  newspaper  executives 
regard  men  as  the  ones  with  futures  in 
management." 

It  should  come  as  no  very  great  sur¬ 
prise  that  the  Network  has  a  basic  wo¬ 
men's  movement  philosophy  behind  it. 
The  whole  Network  idea  was  hatched 
back  in  1975  when  Jurney  was  working 
for  the  National  Commission  on  the  ob¬ 
servance  of  International  Women's 
Year. 

"I  met  newswomen  from  all  over  the 
nation,  heard  about  frustrations  and  goals, 
and  decided  a  little  sisterhood  might  be 
just  what  we  need,”  she  said. 

Beverly  Kees,  assistant  managing 
editor  of  the  A//7;/ie«po//.v  Tribune,  thinks 
so,  too.  She  wrote  in  a  letter  to  Jurney: 
“I  do  occasionally  hear  from  women  or 
newspapers  that  are  trying  to  find  each 
other,  never  at  the  same  time.  The  kind 
of  service  you  are  offering  sounds  like 
the  answer.” 

And,  a  writer  for  the  Knickerbocker 
News  in  Albany,  N.Y.  told  Kathleen 
Condon,  executive  women's  editor: 
“Tell  her  (Jurney)  I  love  her.” 

To  reach  Jurney,  write  to  325  West 
Avenue,  Wayne,  Pa.,  19087,  or  call  215 
687-9485. 


Police  info  officer 
scolded  for  ruse 

The  chief  public  information  officer  of 
the  Fort  Lauderdale  (Fla.)  police  force 
was  reprimanded  for  “a  stupid  move” 
and  the  department  chief  apologized  to 
United  Press  International  for  giving 
press  credentials  to  a  patrolman. 

Sgt.  Frank  Schueler  admitted  an  "in¬ 
discretion”  for  using  the  name  of  a  lead¬ 
ing  news  service  to  obtain  information 
from  college  students  on  the  famous 
Florida  beach.  But  it  was  an  effective 
ruse,  he  insisted,  because  the  cop 
learned  more  asking  questions  as  a  “re¬ 
porter”  than  he  could  as  a  police  officer. 

A  television  newsman  blew  fhe  of¬ 
ficer's  cover.  “Severe  counsel”  was  the 
only  punishment  meted  out  to  the 
information  officer. 

Sportswriter  sees 
game  in  his  sleep 

Glenn  Rollins,  sportswriter,  Charlotte 
Observer,  wrote  a  story  about  North 
Carolina-Charlotte  upset  of  Number  1 
ranked  Michigan  nearly  10  hours  before 
the  game  was  played. 

Rollins  said  he  was  visited  by  “clair¬ 
voyance”  for  the  first  time  in  his  life  at 
4:.30  a.m.  Saturday  (March  19)  as  he  was 
sleeping  in  Lexington,  Ky. 

Rollins  said  he  jumped  out  of  bed  and 
proceeded  to  pound  out  Wi  pages  on  the 
game  yet  to  be  played.  Eleven  hours  la¬ 
ter,  he  sent  the  story  in,  changing  only 
two  things. 

He  had  predicted  the  score  to  be  75-70, 
it  turned  out  75-68.  And  he  put  an  accu¬ 
rate  attendance  figure  in. 

IPGCU  decertified 
at  Washington  Post 

Pressroom  and  stereotype  employes  at 
Washiuftton  Post  voted  (March  23)  to  re¬ 
ject  IPGCU,  Local  6  as  bargaining  rep¬ 
resentatives.  Out  of  a  total  of  177  eligible 
pressroom  employes.  147  voted  against 
the  union,  1  in  favor.  Stereo  employes 
voted  21  out  of  the  38  eligible  employes 
to  reject  the  union.  There  were  no  votes 
in  favor  of  the  union.  15  indicted 
pressmen,  who  struck  the  Post,  are 
scheduled  to  stand  trial  on  April  18.  One 
striking  member  of  the  union  was  con¬ 
victed  of  assault  (March  23)  as  a  result  of 
a  beating  suffered  by  a  Post  reporter. 
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U.S.  Appeals  Court  to  decide 
if  copyright  restricts  news 


By  Jack  Barnes 

The  financial  news  segment  of  the  pub¬ 
lishing  industry  is  faced  with  the  possibil¬ 
ity  of  being  shut  out  from  reporting  to  the 
investing  public  about  brokers  reports, 
which  is  important  news  for  the  investing 
world. 

A  case  in  which  Wainwright  Se¬ 
curities,  Inc.  sued  the  Wall  Street  Trans¬ 
cript,  a  financial  newspaper,  on  the  basis 
that  the  newspaper  printed  news  stories 
about  studies  that  the  brokerage  house 
issued  to  its  customers.  The  news  stories 
were  printed  in  the  Wall  Street  Roundup 
column  of  the  newspaper.  However, 
Wainwright  only  releases  this  news  to  its 
900  customers.  The  brokerage  house 
claims  the  right  to  restrict  this  informa¬ 
tion  to  “most  major  banks,  insurance 
companies,  mutual  funds,  investment 
counselors  and  pension  funds  in  a  variety 
of  countries,”  and  to  exclude  the  general 
public. 

The  Transcript  claims  that  the  reports 
that  Wainwright  issues,  in  addition  to 
being  important  news  in  the  financial 
world,  should  also  be  made  available  to 
the  public  because  they  are  also  based  on 
inside  information. 

According  to  the  Securities  &  Ex¬ 
change  Commission,  restricting  inside 
information  on  a  stock,  to  a  limited 
number  of  potential  stock  buyers  could 
be  illegal. 

Wainwright  claims  that  because  they 
make  use  of  the  copyright,  that  copyright 
serves  to  restrict  this  news  from  the  re¬ 
porting  financial  newspapers. 

Federal  Judge  of  the  Southern  District 
of  New  York,  Morris  E.  Lasker,  has 
ruled  that  the  use  of  the  information  from 
the  Wainwright  reports,  “has  without 
question,  made  a  prima  facia  showing  of 
its  copyright.” 

Richard  A.  Holman,  publisher  of  the 
Transcript,  in  his  appeal  before  the  U.S. 
Court  of  Appeals,  charges  that  news  of 
brokers'  reports  cannot  be  restricted  by 
copyright. 

He  pointed  out  a  new  danger  to  the 
First  Amendment  rights.  Public  officials 
might  copyright  speeches  before  certain 
groups  to  prevent  the  free  press  from 
reporting  news.  “It  is  interesting  to 
note,”  he  said,  “that  U.S.  Navy  Admiral 
Hyman  Rickover  copyrighted  his 
speeches.” 

Holman  went  on  to  say,  “We  believe 
that  the  decision  against  our  use  of  this 
news,  is  a  threat  to  every  reporter,  editor 
and  publisher  in  the  United  States. 

“It  would  not  only  limit  the  right  to 

Jack  Barnes  is  a  reporter  for  the  As¬ 
sociated  Press. 

EDITOR  &  PUBLISHER  for  APRIL  2,  1977 


report  news,  but  impede  the  public’s 
ri^t  to  know,”  he  said. 

“We  believe,”  the  Transcript  pub¬ 
lisher  said,  “that  this  decision  sets  a 
dangerous  precedent,  because  this  is  the 
first  case,  we  are  aware  of,  in  which  a 
court  has  held  that  the  truthful  reporting 
of  newsworthy  material  of  public  in¬ 
terest,  direct  from  the  source  can  be 
barred  or  penalized  under  the  copyright 
laws. 

The  Wall  Street  Transcript,  a  weekly 
newspaper,  publishes  among  other 
things  news  accounts  of  brokers’  re¬ 
search  reports  on  publicly  traded  corpo¬ 
rations. 

Wainwright  has  asked  the  newspaper 
not  to  carry  any  news  about  its  research 
reports. 

After  correspondence  between  attor¬ 
neys,  Wainwright  sued  and  won  in  Fed¬ 
eral  District  Court.  The  newspaper  is 
now  appealing  that  decision  before  the 
U.S.  Court  of  Appeals. 

Holman  insists,  “Reports  by  brokers 
like  Wainwright  are  newsworthy,  be¬ 
cause  they  can  have  a  major  impact  on 
the  performance  of  stocks  and  on  the 
overall  economy.  This  impact  can  affect 
millions  of  small  stockholders  through¬ 
out  the  country.” 

Myron  Kandel,  financial  editor  of  the 
New  York  Post  and  president  of  the  So¬ 
ciety  of  Business  &  Economic  Writers, 
said  in  an  affidavit,  “Brokers’  reports 
constitute  important  news  for  the  busi¬ 
ness  and  financial  community. 

“It  is  essential  for  the  business  and 
financial  press  to  be  able  to  report  on  the 
contents  of  brokers’  reports  on  a  consis¬ 
tent  continuing  basis.” 

Holman  commented,  “This  broker 
takes  the  position  that  the  copyright 
clause  was  intended  to  curb  the  right  of 
newspapers  to  quote  news  direct  from 
the  source.  They  claim  that  the  First 
Amendment  does  not  provide  a  separate 
defense  for  a  copyright  infringement, 
where  there  has  been  truthful  reporting 
of  the  news. 

“We  claim  the  copyright  clause  was 
never  intended  to  curtail  that  right  to 
quote  news  directly  from  the  source. 
However,  we  cannot  steal  articles,  de¬ 
signs  or  claim  the  right  to  use  a  N.Y. 
Times  story  or  anyone  else’s  version  of 
the  story.” 

To  further  clarify  this  point,  the 
Transcript  said  that  it  is  not  claiming  that 
it  can  publish  copyrighted  dress  designs, 
ads,  someone  else’s  cartoons,  or  put  on  a 
performance  of  a  rock  opera,  nor  does  it 
claim  that  it  can  pirate  anyone  else’s  re¬ 
port  of  a  version  of  the  original  news 
document. 


On  June  4,  1976,  Wainwright  sent  a 
letter  to  all  of  its  clients,  the  text  of 
which  read: 

“An  increasing  number  of  products 
published  by  our  Research  and 
Economic-Investment  Departments 
have  been  quoted  and  otherwide  utilized 
by  various  media  in  recent  months  and 
we  would  like  to  take  this  opportunity  to 
again  aquaint  our  clients  with  our  policy 
in  this  matter.  We  do  not  now  and  have 
never  made  our  products  available  to  the 
media  except  in  very  isolated  cases  as 
background  material  for  serious  research 
purposes.  As  an  indication  of  our  re¬ 
solve,  beginning  two  months  ago  we  be¬ 
gan  copyrighting  all  of  our  material 
through  the  Copyright  Office  of  the 
Library  of  Congress.  Each  of  our  reports 
since  then  contains  the  copyright  notice 
as  well  as  the  words: 

“All  rights  reserved.  No  portion  of 
this  report  may  be  reproduced  in  any 
form  without  prior  written  consent.” 

“We  have  already  begun  to  protect 
our  copyright  through  legal  channels  and 
we  intend  to  vigorously  continue  such 
efforts.  We  ask  for  your  cooperation  in 
keeping  our  reports  within  your  organi¬ 
zation,  and  your  understanding  in  our 
attempts  to  maintain  the  exclusivity  of 
our  work.” 

ROBERT  L.  MEYER 

Director  of  Research 

On  that  same  day,  Charles  J.  Elia,  in 
the  Wall  Street  Journal  column,  pub¬ 
lished  a  lengthy  news  item  disclosing  the 
essence  of  important  news  in  the  Wain¬ 
wright  report. 

In  its  lawsuit,  Wainwright  noted 
stories  in  the  Transcript  about:  the  FMC 
Corp.;  Overnight  Transportation;  Mon¬ 
santo  Co.;  Eastman  Kodak,  Polaroid; 
and  the  CIT  Financial  Corp.  These  five 
research  reports  total  over  36,000  words 
and  figures  and  the  five  news  stories  that 
appeared  in  the  Transcript  only  used 
1,400  words  and  figures. 

Wainwright  argues,  “The  Transcript’s 
abstracts  clearly  infringe  Wainwright’s 
copyrights  in  its  reports  and  are  not  pro¬ 
tected  by  either  the  doctrine  of  fair  use  or 
the  First  Amendment.” 

The  important  First  Amendment  issue 
here  according  to  the  Transcript,  may  be 
that  if  Wainwright  can  create  news 
stories  for  its  clients  and  prevent  the  pub¬ 
lic  from  learning  about  them,  politicians 
can  copyright  their  speeches,  govern¬ 
ment  agencies  can  copyright  documents 
and  courts  could  conceivably  copyright 
some  of  their  proceedings.  The  result 
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255,000  daily 

Management 
hopes  for  a 
turnaround 

By  Scott  D.  Timmerman 
President 

Newspaper  Analysis  Service 
Cincinnati,  Ohio 

Intentionally,  this  260,000  morning, 
evening  and  Sunday  newspaper  became 
a  255,000  newspaper  during  1976. 
Skyrocketing  costs  of  labor  and  distribu¬ 
tion  forced  the  elimination  of  unprofita¬ 


ble  fringe  subscribers.  This  was  desig¬ 
nedly  achieved  in  conjunction  with  a  cir¬ 
culation  rate  increase. 

While  advance  planning  held  the  de¬ 
cline  in  profits  to  20%  when  it  was 
realized  that  the  timetable  for  productiv¬ 
ity  gains  from  automation  would  not  be 
met,  this  same  planning  did  not  antici¬ 
pate  the  sudden  demise  of  a  major  adver¬ 
tiser  and  a  new  form  of  competition.  The 
resultant  10%  loss  in  retail  linage  coupled 
with  a  3%  loss  in  classified  space  led  to 
7%  fewer  pages  published  than  in  the 
previous  year.  With  income  down  1.4% 
and  expenses  up  3.7%  the  result  was  ob¬ 
vious. 

Management  looks  to  1977  as  the 
turn-around  year  to  return  its  profit  to  a 
more  enviable  level. 


Welles  Hangen  left 
estate  of  $750,000 

An  estate  valued  at  $750,000  was  left 
by  Welles  Hangen,  former  New  York 
Times  and  NBC  News  correspondent, 
according  to  probate  proceedings  in  New 
York.  It  consists  of  proceeds  from  bank 
accounts,  securities,  life  insurance  and 
employe  benefits. 

Hangen,  who  was  reported  captured  in 
Indochina  in  1970,  has  not  been  declared 
officially  dead.  His  will  names  his  wife, 
Patricia  Dana  Hangen,  of  Oakland, 
Calif.,  as  chief  beneficiary.  Two  chil¬ 
dren,  Dana  and  Claire  Hangen,  also 
would  share  in  the  estate  if  the  will  is 
probated. 


Copyright 
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Four  Year  Summary  of  Operations 


Advertising  Income 
Retail 

National 

Classified 

Circulars/lnserts 

$ 

1976 

14,468,242 

2,041,846 

6,637,902 

692,234 

1975 

15,861,452 

2,048,267 

6,450,424 

602,997 

1974 

13,643,424 

1,612,038 

6,136,531 

531,827 

1973 

12,112,058 

1,336,427 

5,634,152 

553,395 

Total 

$ 

23,840,224 

24,963,140 

21,923,820 

19,636,032 

% 

Circulation  Income 

76.6 

79.1 

81.1 

83.7 

City 

$ 

5,022,518 

4,527,040 

3,401,590 

2,480,606 

Country 

2,234,168 

2,034,239 

1,566,298 

1,245,408 

Total 

$ 

7,256,686 

6,561,279 

4,967,888 

3,726,014 

% 

23.3 

20.8 

18.4 

15.9 

Other  Income 

$ 

33,917 

42,547 

149,404 

82,329 

%  0.1  0.1  0.5  0.4 

Total  Income  $  31,130,827  31,566,966  27,041,112  23,444,375 

Expenses 

Editorial  $  2,773,465  2,465,514  2,339,433  2,155,731 

%  89  78  87  92 

Advertising  1,584,137’  1,369, 87l‘  1,206,174  1,132,435’ 

%  5.1  4.3  4.4  4.8 

Mechanical  4,423,796  4,384,087  4,001,338  3,588,078 

%  14.2  13.9  14.8  15.3 

Newsprint  &  Ink  9,391,241  9,306,095  8,029,952  6,683,677 

%  30.2  29.5  29.7  28.5 


Total  Direct 

$ 

18,172,639 

17,525,567 

15,576,897 

13,599,921 

o/ 

/o 

58.4 

55.5 

57.6 

57.8 

Building 

$ 

740,279 

634,717 

511,312 

399,205 

% 

2.4 

2.0 

1.9 

1.7 

Circulation 

2,560,300 

2,279,890 

2,037,088 

1,638,559 

o/ 

/o 

8.2 

7.2 

7.6 

7.0 

Administrative 

3,165,871 

3,348,123 

2,300,940 

1,978,010 

% 

10.2 

10.6 

8.5 

8.4 

Total  Indirect 

$ 

6,466,450 

6,262,730 

4,849,340 

4,015,774 

% 

20.8 

19.8 

18.0 

17.1 

Deductions 

Supplements 

$ 

57,610 

32,812 

49,034 

23,893 

Bad  Debts 

73,396 

51,246 

33,715 

35,597 

Depreciation 

573,339 

544,334 

543,265 

520,177 

Misc/Adjustments 

257,260 

274,195 

275,487 

250,648 

Total  Deductions 

$ 

961,605 

902,587 

901,501 

830,315 

% 

3.0 

2.9 

3.3 

3.6 

Total  Expense 

$ 

25,600,694 

24,690,884 

21,327,738 

18,406,010 

% 

82.2 

78.2 

78.9 

78.5 

Profit  Before  Taxes 

$ 

5,530,133 

6,876,082 

5,713,374 

5,038,365 

% 

17.8 

21.8 

21.1 

21.5 

Average  Net  Paid  Circ. 

254,665 

262,035 

260,350 

260,766 
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would  be  a  drastic  limitation  of  the  pub¬ 
lic’s  right  to  know.  In  effect,  it  could  be  a 
form  of  censorship. 

Holman  said,  “The  Supreme  Court 
has  thrown  out  other  devices  which  were 
employed  in  attempts  to  restrict  news 
coverage.  It  held  that  the  N.Y.  Times 
had  the  right  to  publish  the  Pentagon 
Papers  despite  the  government’s  claim 
that  this  would  violate  national  security 
statutes.  It  held  that  newspapers  had  a 
right  to  report  a  Nebraska  murder  con¬ 
fession  despite  the  claim  that  this  would 
inipede  a  defendant’s  right  to  a  fair  trial. 
And  it  has  defined  libel  in  such  a  way 
that  a  public  figure  must  show  malice  on 
the  part  of  a  newspaper  before  he  can 
collect  as  a  result  of  a  damaging  or  er¬ 
roneous  report. 

“The  First  Amendment  has  taken  prec¬ 
edence  in  all  of  these  areas,’’  he  said. 
“We  say  it  must  take  precedence  in  this 
case  too.  A  broker’s  report  is  not  a  poem 
or  a  painting.  The  copyright  laws  are  au¬ 
thorized  by  a  Constitutional  provision 
that  authorizes  Congress  to  pass  laws  to 
‘promote  the  progress  of  Science  and 
useful  Arts,’  and  the  clear  intent  of  the 
Constitution  was  to  limit  the  use  of 
copyright,  not  expand  it. 

“Our  position  would  in  no  way  change 
the  historic  interpretation  of  copyright 
which  protects  newspapers  from  having 
their  stories  pirated  by  competitors.  This 
aspect  of  the  law  is  not  involved  here.’’ 

Holman  concluded,  “Although  our 
news  stories  on  Wainwright  never 
amounted  to  more  than  one  one 
thousandths  of  any  issue  of  the  Trans¬ 
cript,  we  are  fighting  this  case  because  of 
the  principle  involved;  namely  that 
newspapers  must  have  the  unrestricted 
right  to  truthfully  report  news  to  the  pub¬ 
lic  direct  from  the  source.” 

(Attorneys  for  Wainwright  are: 
Cahill,  Gordon  &  Reindel;  and  the  firm 
of  Eaton,  Van  Winkle  &  Greenspoon, 
with  partner  Samuel  N.  Greenspoon 
handling  the  case  for  the  Transcript.) 
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Circulation  Departments  Expenses 


1976 

1975 

Mail  Room 

Wages— Regular 

$ 

432,094 

383,548 

Wages — Extras 

96,264 

91,666 

Other 

55;  359 

69,495 

Total 

$”~ 

583,717 

544,709 

% 

1.9 

1.7 

Man  Hours 

88,031 

87,692 

Man  Hours  per  1,000  Circ. 

.94 

.92 

Premium  Hours 

539 

1,494 

Average  Monthly  Wage 

$ 

1,131.14 

1,028.28 

Circulation 

Salaries 

$ 

554,915 

498,844 

Promotion 

285,910 

250,882 

Other 

115,916 

102,767 

Total 

$~~ 

956,741 

852,493 

% 

3.0 

2.7 

Man  Hours 

101,640 

107,278 

Man  Hours  per  1,000  Circ. 

1.09 

1.12 

Average  Monthly  Salary 

$ 

908.21 

807.19 

Delivery 

Transportation 

$ 

904,261 

783,460 

Second  Class  Postage 

115,581 

99,228 

Total 

$~ 

1,019,842 

882,688 

% 

3.3 

2.8 

Delivery  Cost  per  1,000  Circ.  $ 

10.94 

9.23 

Total  Circulation 

$ 

2,560,300 

2,279,890 

% 

8.2 

7.2 

Newsprint  &  Ink  Expense 

Building  Maintenance  &  Security  Expense 

1976 

1975 

Newsprint  &  Ink 

Newsprint 

$ 

9,131,689 

8,982,434 

Storage  &  Handling 

117,081 

105,268 

Ink 

142,471 

218,393 

Total 

$" 

9,391,241 

9,306,095 

% 

30.2 

29.5 

Tons  of  Newsprint 

34,035 

36,764 

Cost  per  Ton 

$ 

268.30 

244.33 

Pounds  of  Black  Ink 

1,096,753 

1,193,138 

Cost  per  100  lbs. 

$ 

11.74 

12.24 

Pounds  of  Color  Ink 

17,392 

98,174 

Cost  per  100  lbs. 

$ 

78.85 

73.66 

Building  Maintenance  &  Security 

Wages 

$ 

289,482 

254,208 

Other 

450,797 

380.509 

Total 

740,279 

634,717 

% 

2.4 

2.0 

Administrative  Departments  Expenses 

1976 

1975 

Business  Office 

Salaries 

$ 

442,333 

391,616 

Other 

168,160 

138,414 

Total 

$' 

610,493 

530,030 

% 

2.0 

1.7 

Average  Monthly  Salary 

$ 

921.53 

815.87 

Executive  Office 

$ 

387,300 

352,100 

% 

1.2 

’1.1 

General  Unallocated 

Professional  Services 

$ 

217,291 

154,079 

Taxes 

836,744 

664,346 

Insurance 

258,497 

251,937 

Other 

855,546 

1,395,631 

Total 

$' 

2,168,078 

2,465,993 

% 

7.0 

7.8 

Total  Administrative 

$ 

3,165,871 

3,348,123 

Classified  Advertising 
Salaries 
Other 


Advertising  Departments  Expenses 
1976 


419,093 

76,222 


366,356 

61,166 


Total 

$ 

495,315 

427,522 

% 

1.6 

1.3 

Columns — Classified 

67,015 

69,404 

Income  per  Column 

$ 

99.05 

92.94 

Sales  Cost  per  Column 

$ 

7.39 

6.16 

Man  Hours 

85,118 

87,488 

Man  Hours  per  Page 

10.16 

11.35 

Average  Monthly  Salary 

$ 

818.54 

725.46 

Dispatch  &  Make-Up 

Salaries 

$ 

168,097 

142,861 

Other 

34,232 

26,690 

Total 

202,329 

169,551 

% 

0.6 

0.5 

Average  Monthly  Salary 

$ 

667.05 

600.26 

Administration  &  Promotion 

Salaries 

$ 

94,622 

85,498 

Other 

190,053 

153.635 

Total 

284,715 

239,133 

% 

0.9 

0.8 

Total  Advertising 

$ 

1,584,137 

1,369,871 

% 

5.1 

4.3 

Advertising  Departments  Expenses 

Retail  Advertising 

Salaries 

$ 

1976 

366,325 

1975 

327,734 

Other 

86,264 

72,784 

Total 

452,589 

400,518 

% 

1.5 

1.3 

Columns — Retail 

126,057 

141,213 

Income  per  Column 

$ 

114.78 

112.32 

Sales  Cost  per  Column 

$ 

3.59 

2.84 

Man  Hours 

51,988 

53,901 

Man  Hours  per  Page 

3,30 

3.05 

Average  Monthly  Salary 

$ 

1,174.12 

1,040.43 

National  Advertising 

Salaries 

$ 

71,054 

59,650 

Other 

78,135 

73,497 

Total 

$~ 

149,189 

133,147 

% 

0.5 

0.4 

Columns — National 

13,736 

14,187 

Income  per  Column 

$ 

148.65 

144.38 

Sales  Cost  per  Column 

$ 

10.86 

9.39 

Man  Hours 

9,971 

10,430 

Man  Hours  per  Page 

5.81 

5.88 

Average  Monthly  Salary 

$ 

1,184.23 

994.17 

Mechanical  Departments  Expenses 

1976 

1975 

Composing  Room 

Wages 

$ 

2,210,702 

2,152,663 

Other 

228,943 

197,793 

Total 

$' 

2,439,645 

2,350,456 

% 

7.9 

7.5 

Published  Pages 

35,712 

38,686 

Cost  per  page 

$ 

68.31 

60.76 

Man  Hours 

280,780 

306,210 

Man  Hours  per  Page 

7.86 

7.92 

Premium  Hours 

1,924 

1,943 

Average  Monthly  Wage 

$ 

1,260.38 

1,121.18 
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Pa.  reporter  wins 
T.  L.  Stokes  award 

Tom  Roberts,  reporter  for  the 
Bethlehem  (Pa.)  Globe-Times,  has  won 
the  1976  Thomas  L.  Stokes  Award. 

Julius  Duscha,  director  of  the 
Washington  Journalism  Center  adminis¬ 
ters  the  award  with  the  help  of  the 
Thomas  L.  Stokes  Award  Advisory 
Committee. 

The  $1,000  award  was  made  to 
Roberts  for  a  series  of  articles  dem¬ 
onstrating  that  the  operations  of  a  min¬ 
ing  company  were  causing  water  short¬ 
ages  in  the  area  near  Bethlehem.  As  a 
result  of  the  articles,  the  company  at  first 
denied  responsibility  but  then  initiated 
financial  and  engineering  aid  to  the  af¬ 
fected  homeowners. 

The  Roberts  entry  was  one  of  91  en¬ 
tries  in  the  1976  contest,  which  is  given  an¬ 
nually  for  the  best  analysis  or  comment 
in  a  daily  newspaper  on  the  develop¬ 
ment,  use  and  conservation  of  energy 
sources,  protection  of  the  environment, 
or  other  conservation  and  natural- 
resource  issues. 

Honorable  mentions  for  1976  went  to 
Sally  W.  Jones  and  Rosemary  Shinoh- 
ara.  Anchorage  Daily  News,  for  articles 
on  construction  of  the  Alaskan  pipeline; 
James  J.  Fisher,  Kansas  City  Times,  for 
coverage  of  destruction  of  tree-shelter 
belts  in  the  midwest;  and  Brian  Kelly, 
Washington  Star,  articles  on  the  dangers 
of  the  pesticide,  Kepone. 

Judges  were  Grant  Dillman, 
Washington  bureau  manager  of  United 
Press  International;  Walter  Mears,  ad¬ 
ministrative  assistant  in  the  Associated 
Press  Washington  bureau;  and  William 
K.  Wyant  Jr.,  a  Washington  correspon¬ 
dent  for  the  St.  Louis  Post-Disptach. 

• 

Publisher’s  daughter 
slain  by  kidnapper 

The  daughter  of  an  Oklahoma  pub¬ 
lisher,  Haskell  Gaither,  of  the  Pryor  Jef¬ 
fersonian,  a  weekly,  was  one  of  two 
women  kidnapped  March  17. 

Mrs.  Phillip  H.  Ashmore,  the  Gaither 
daughter,  and  her  employee  were  held 
for  $5(X),0()0  ransom.  Their  bodies  were 
found  in  a  shallow  grave  five  days  later. 
One  arrest  in  the  case  was  made  after  an 
attempt  to  deliver  the  demanded  money 
was  tried.  Authorities  were  told  that  the 
drop  had  been  made  in  the  wrong  place. 

• 

Joins  paper  firm 

Jean  CoUeran,  former  director  of  spe¬ 
cial  projects  for  the  American  Paper  In¬ 
stitute,  has  joined  Garden  State  Paper 
Co.  Inc.,  Saddle  Brook,  N.J.,  as  public 
information  manager. 
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STOKES  AWARD  winner  Tom  Roberts,  holding  plaque,  is  congratulated  by, 
from  left,  Bethlehem  Globe-Times  publisher  and  president  Donald  S.  Taylor; 
Julius  Duscha,  director  of  the  Washington  (D.C.)  Journalism  Center  who  made 
the  Stokes  presentation;  and  John  Strohmeyer,  Globe-Times  editor.  The  prize 
was  given  at  a  banquet  sponsored  by  the  Globe-Times  and  included  the  news 
staff  and  Lower  Saucon  citizens  whose  water  distress  was  helped  by  the  Roberts 


Broadcasters  publish  regulated 
newspaper  to  show  press  disparity 


U.S.  broadcasters  have  come  up  with 
a  gimmick  to  show  publishers  what 
would  happen  to  American  newspapers 
if  they  were  subjected  to  the  same  gov¬ 
ernment  regulations  as  radio  and  televi¬ 
sion  stations. 

They  have  produced  a  newspaper  with 
the  masthead  slogan  “All  the  news  we’re 
allowed  to  print.” 

Bearing  the  date  April  1,  1984  and  the 
headline  “Congress  Creates  Newspaper 
Commission,”  the  four-paged  paper 
states  that  because  of  a  scarcity  of  news¬ 
print,  the  U.S.  government  will  regulate 
newspapers  in  the  same  way  it  regulates 
broadcasting  operations. 

Such  regulations  in  the  United  States 
and  Canada  are  based  on  the  premise 
that  there  must  be  public  control  of  the 
limited  number  of  broadcast  frequencies. 

An  accompany  statement  explains  that 
the  newspaper  is  a  project  of  the  Na¬ 
tional  Association  of  Broadcasters  and  is 
designed  to  bring  home  to  newspaper¬ 
men  and  others  the  extent  of  government 
regulation  of  broadcasting. 

The  association  says  the  newspaper 
demonstrates  “the  disparity  of  freedom 
of  speech  between  the  electronic  and 
print  media”  a  theme  to  be  emphasized 
at  the  association’s  annual  meeting 
March  27  to  30  in  Washington. 

As  part  of  the  broadcasting  industry’s 
developing  campaign  to  assert  press 
freedom  granted  under  the  First 
Amendment  to  the  U.S.  Constitution, 
the  association  offers  members  a  “First 
Amendment  survival  kit”  that  includes 
speeches,  editorials  and  quotations. 

Predicting  what  may  happen  to  news¬ 


papers  in  1984,  the  association  maintains 
the  following  conditions  might  be  im¬ 
posed: 

— Newspapers  will  be  licensed  by  the 
federal  government  for  three-year  terms, 
with  license  renewals  dependent  on  per¬ 
formance  of  promised  and  required  ser¬ 
vice. 

— Newspaper  formats  will  be  submit¬ 
ted  in  advance  and  must  be  adhered  to 
during  the  first  three-year  license  period. 

— Stories  involving  sex  and  violence 
will  not  be  allowed  on  the  front  page. 

— Advertising  will  not  exceed  30%  of 
each  newspaper’s  space. 

— In  the  top  50  markets  each  news¬ 
paper  will  be  limited  to  36  pages  on  a 
weekday  and  50  pages  on  Sunday. 

— Newspaper  groups  may  not  own 
more  than  seven  dailies  and  seven  week¬ 
lies. 

— Opposing  candidates  in  an  election 
campaign  must  get  equal  space. 

— There  must  be  special  features  for 
children,  with  limits  on  the  nature  of  ad¬ 
vertising  placed  near  those  features. 

— The  federal  government  will  pay  the 
costs  incurred  by  groups  which  attack 
newspaper  performances  at  licensing 
hearings. 

— Space  must  be  allocated  for  groups 
wishing  to  state  their  oppostion  to 
cigarette  and  other  advertisements. 

The  broadcasters’  newspaper  also 
“reports”  legal  action  aimed  at  requiring 
morning  and  afternoon  editions  of  the 
same  paper  to  have  no  more  than  25  per 
cent  identical  content  and  at  prohibiting 
mention  of  a  brand  name  more  than  four 
times  in  any  column  of  news  copy. 
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STRAIGHT  TALK  FROM  THE  PEOPLE  OF  TEXACO 


^  There^s  a  lot  of  coal 
just  lying  around 

Chairman.  Texaco  Inc.  ^ 

under  America. 


Step  One  in  Texaco’s 
National  Energy  Proposal. 

“In  the  relatively  near  term, 
this  country’s  enormous  reserves  of 
coal  (estimated  at  over  200  years 
worth)  should  be  put  to  greater  use, 
and  nuclear  energy  projects  should  be 
encouraged,  not  stalled  as  they  have 
been.  Technology  for  such  greater 
use  of  both  coal  and  nuclear  energy 
is  available  and,  despite  long  lead 
times,  can  be  increasingly  used  during 
the  balance  of  this  century. 

“For  the  longer  term,  we  must, 
through  research,  develop  new  forms 
of  useful  energy  for  which  proven 
technology  does  not  yet  exist,” 

For  more  information  about 
Texaco’s  proposals  for  a  national 
energy  policy,  write: 

Maurice  F.  Granville,  Texaco  Inc., 

P.O.  Box  3146,  Grand  Central 
Station,  New  York,  N.Y.  10017. 


^E)^CO 

Working  to  keep  your  trust  for  75  years. 


Mechanical  Department  Expenses  Editorial  Departments  Expenses 


(Continued  from  page  15) 

Editorial 

1976 

1975 

Salaries 

$ 

1,879,703 

1,667,970 

Photo  Engraving  Room 

Features 

152,437 

158,048 

Plates  Purchased 

$ 

561,926 

635,668 

Wire  Service 

277,354 

217,869 

% 

1.8 

2.0 

Telephone 

70,961 

58,690 

Stereotype  Room 

Travel  &  Auto 

97,462 

96,568 

Wages 

$ 

245,296 

397,628 

Other 

111,596 

92,796 

Other 

37,785 

75,929 

_ 

— 

Total 

$ 

2,589,513 

2,291,941 

Total 

$ 

283,081 

473,557 

% 

8.3 

7.3 

% 

0.9 

1.5 

Art  &  Photo 

Press  Room 

Salaries 

$ 

154,899 

138,823 

Wages 

$ 

917,340 

741,971 

Other 

29,053 

34,750 

Other 

89,232 

76,985 

_ 

- 

Total 

$ 

183,952 

173,573 

Total 

$ 

1,006,572 

818,956 

-  % 

0.6 

0.5 

% 

3.2 

2.6 

Total  Editorial 

$ 

2,773,465 

2,465,514 

Man  Hours 

122,147 

109,781 

% 

8.9 

7.8 

Man  Hours  per  1,000  Circ. 

1.31 

1.15 

Cols,  of  Reading  Matter 

85,266 

90,093 

Premium  Hours 

1,022 

1,984 

Cost  per  Col. 

$ 

32.53 

27.37 

Average  Monthly  Wage 

$ 

1,200.71 

1,110.74 

*Man  Hours 

280,604 

287,721 

Production  Control 

$ 

132,572 

105,450 

Man  Hours  per  Page 

26.33 

25.55 

Premium  Hours 

662 

601 

% 

0.4 

0.3 

Average  Monthly  Salary 

Total  Mechanical 

$ 

4,423,795 

4,384,087 

Editorial 

$ 

1,168.97 

1,029.61 

Art  &  Photo 

$ 

1,173.48 

1,051.69 

% 

14.2 

13.9 

‘Library  Hours  Excluded 

N.Y.  News  promotes 
two  editors 

The  appointments  of  David  J.  Oes- 
treicher  as  national  editor,  and  Edward 
J.  Neil  III  as  assistant  national  editor  in 
charge  of  the  night  desk  of  the  New  York 
News  were  announced  by  managing 
editor  William  J.  Brink. 

Oestreicher  joined  the  Daily  News 
editorial  department  in  August  1971.  He 
has  been  an  editorial  writer,  and  an  assis¬ 
tant  Sunday  editor  for  the  View  section. 
Before  his  new  appointment  as  national 
editor,  he  was  a  national  desk  rewrite- 
man. 

Neil  joined  the  editorial  department  of 
the  Daily  News  in  September  1973.  He 


was  assigned  to  the  night  slot  and 
worked  there  until  his  new  appointment 
as  assistant  national  editor. 

• 

Price  increase 

Bloomington  (Ill.)  Daily  Pantograph 
raised  the  single  copy  price  from  150  to 
250  daily,  and  from  350  to  500  Sunday  on 
March  1.  Home  delivery  prices  stayed 
the  same. 

• 

Saturday  edition 

Fort  Walton  Beach  (Fla.)  Playground 
Daily  News  added  a  Saturday  edition 
(March  5),  making  it  a  seven-days-a- 
week  publication. 


Miii  to  close  down 
100,000  ton  machine 

Consolidated-Bathurst  said  it  would 
close  down  on  September  15,  at  their 
Cap  de  la  Madeleine,  Quebec  mill,  three 
identical  150  inch  letterpress  newsprint 
machines  built  between  1916  and  1925. 

The  mill  produces  over  100,000  tons 
annually,  about  9%  of  Consolidated- 
Bathurst’s  total  production.  Nearly 
55,000  tons  from  the  Madeleine  mill  are 
shipped  to  U.S.  customers. 

The  mill  closing  will  mean  the  loss  of 
375  jobs,  the  company  said. 

Consolidated-Bathurst  has  21  news¬ 
print  machines  producing  annually  over 
1,000,000  tons. 


ADVERTISEMENT 


WRIGHT  ANGLES 


by  Larry  Wright 
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(From  Enterprise  Features,  a  family  strip  families  can  relate  to.) 
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A  toad  of  grain  moves  down  the  Mississippi  for  export 


The  American  Waterways 
Operators,  Inc. 

1600  Wilson  Boulevard  Suite  1101 
Arlington.  Virginia  22209 


These  barges  save  you 
money.  Every  day. 

A  towboat  and  its  string  of  barges  are  not  what  you 
usually  think  of  as  inflation  fighters.  But  they  are.  One  of 
the  great  villains  in  the  rising  costs  of  basic  consumer 
goods  like  food  and  energy  is  that  elusive  factor, 

“  operating  costs.”  A  big  portion  of  those  costs  is  trans¬ 
portation.  Keeping  transportation  costs  down  is  important 
to  keeping  consumer  prices  down.  That  calls  for  effi¬ 
ciency — moving  large  quantities  at  low  overhead  cost  in 
a  competitive  environment.  Which  describes  the  barge 
industry  exactly.  Barges  move  more  than  610  million 
tons  of  the  nation’s  freight  annually  at  rates  about  one 
third  that  of  rail. 

So  the  next  time  you  see  a  string  of  barges  moving 
quietly  along  a  river  or  the  coast,  think  about  what  it’s 
doing  for  you.  If  it’s  carrying  grain,  farmers’  products  are 
moving  by  the  most  inexpensive  transport  available, 
which  means  your  supermarket  can  hold  the  line  on  bread 
prices.  If  it’s  carrying  coal,  no  other  mode  brings  fuel 
to  utilities  as  cheaply  and  efficiently  as  barge  transporta¬ 
tion,  which  means  your  electricity  bill  may  not  climb  as 
steeply.  Along  our  coasts,  on  our  rivers,  throughout 
America,  the  barge  industry  helps  save  you  money. 

Every  day.  Nationwide.  The  American  Waterways 
Operators.  Your  money  savers  in  transportation. 


Life  Savers  runs  ad 
to  scotch  rumors 


An  unfortunate  situation  for  Life  Sav¬ 
ers.  Inc.,  the  candy  making  subsidiary  of 
the  Squibb  Corporation,  generated  some 
additional  advertising  revenues  for  some 
30  newspapers  in  New  York,  New  Jersey 
and  Connecticut  last  week. 

The  full  page  ads  were  run  to  coun¬ 
teract  rumors  circulating  among  children 
that  the  company's  new  bubble  gum — 
Bubble  Yum — has  spider  eggs  in  it  and 
that  it  causes  cancer. 

The  rumors  have  hurt  sales  in  some 
markets  and  Life  Savers,  in  addition  to 
running  the  ads,  has  hired  an  investigator 
to  track  down  the  source  of  the  rumors. 

The  full  page  ad  “is  a  one  time  thing," 
said  Life  Savers  president  William  Mack 
Morris.  The  ad  is  directed  at  parents, 
with  the  copy  headlined:  “Someone  is 
telling  your  kids  very  bad  lies  about  a 
very  good  gum.”  The  ad  was  prepared 
by  in-house  personnel  and  Life  Savers’ 
agency  BBDO. 

Why  newspapers  instead  of  tv  or 
radio?  For  one  thing,  said  Morris,  the 
copy  is  lengthy  and  a  newspaper  ad  gives 
the  reader  a  chance  to  read  and  re-read 
the  ad.  “The  chance  of  being  misquoted 
or  misunderstood  is  also  reduced,”  Mor¬ 
ris  said. 

Life  Savers  was  given  some  new 
headaches  after  the  ads  ran,  when  the 
Wall  Street  Journal  carried  an  article 
quoting  store  owners  in  Chattanooga, 
Tennessee,  Los  Angeles,  and  other  parts 
of  the  country  as  having  heard  the  same 
rumors  from  their  child  customers. 

Morris  said  this  was  the  first  he  had 
heard  of  the  rumors  being  spread  in  mar¬ 
kets  outside  of  greater  New  York.  He 
said  the  company  would  analyze  the 
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Rumor  ad 


situation  in  the  other  markets,  before  de¬ 
termining  if  similar  ads  will  be  run  there. 

Bubble  Yum  was  first  test  marketed 
nearly  three  years  ago  and  this  year  sales 
were  projected  to  exceed  those  of  all 
flavors  of  Life  Savers  combined.  Na¬ 
tional  rollout  began  in  February  of  1976 
and  by  the  end  of  the  year,  was  being 
distributed  in  nearly  60%  of  the  country. 
The  brand  was  so  successful  that  some 
retailers  complained  about  too  much  ad¬ 
vertising  and  not  being  able  to  keep  up 
with  the  demand. 


Wall  Street  Journal 
gets  Peugeot  ads 

The  Wall  Street  Journal  is  the  only 
newspaper  that  will  initially  benefit  from 
the  introduction  in  the  United  States  of 
Van  Leeuwen’s  new  luxury  car — the 
Peugeot  604  S.L. 

Three  long  copy  ads,  designed  to  posi¬ 
tion  the  604  model  in  a  class  with  Mer¬ 
cedes  Benz.  BMW  and  Jaguar,  will  ap¬ 
pear  in  the  April  and  May  issues  of  major 
news,  business,  financial,  sports  and 
auto  magazines.  The  Wall  Street  Journal 
will  carry  two  of  the  ads,  one  scheduled 
for  April  12  (a  spread)  and  the  other  for 
May  4  (full  page.) 

The  ads  to  appear  in  the  magazines 
will  be  four  color,  those  in  the  Journal 
will  be  black  &  white.  More  ads  are  cur¬ 
rently  being  prepared  for  the  campaign, 
which  is  scheduled  to  run  through  Oc¬ 
tober. 

The  new  Peugeot  has  a  suggested  retail 
price  of  $11,000  and  has  been  on  the 
market  in  Europe  for  about  a  year.  This 
is  the  first  U.S.  promotion  of  the  car. 


Ohio  retailer  cited 
for  newspaper  ad 

Mr.  Wiggs,  a  16  unit  discount  chain 
based  in  Cleveland,  Ohio,  captured  three 
advertising  awards  at  the  National  Mass 
Retailing  Institute's  sixth  annual  ad  con¬ 
ference. 

Mr.  Wiggs  received  awards  for  the 
b&st  special  event  circular  ad  and  the 
best  institutional  newspaper  ad.  The 
newspaper  ad,  a  full  page,  black  &  white 
ad,  appeared  in  the  November  4,  1976 
Marion  (Ind.)  Chronicle-Tribune. 
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ADVERTISEMENT 


by  Larry  Wright 
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(See  our  Wright  Angles  advertisement,  pg.  3.) 
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25  yeacs  ago,  a  golf  tournament  was  started.  It  was 
only  open  to  the  top  professionals  in  the  game. 

That’s  why  it  was  called  the'Tournament  of  Champions.” 

Along  the  way,  the  T ournament  picked  up  a  sponsor, 
MONY— Mutual  Of  New  York. 

Together,  we’ve  brought  you  some  great  golf  games, 
which  have  made  good  sports  stories.  And  this  year’s 
Tournament  will  be  better  than  ever. 

When  you  write  about  it,  please  rerhember,  we’re 
not  just  the  “Tournament  of  Champions,”  we’re  the 
“MONY  Tournament  of  Champions.”  So  you’ll  have  an 
accurate  story,  as  well  as  an  exciting  one. 

/a  Costa,  California.  April  14-11  Wl 


Newspeople  in  the  news 


Zero 


Earle 


Rose 


Sherwood 


Logue 


EDITORIAL  POSTS — Sports  editor  Robert  Zero  of  The 
Trentonian,  Trenton,  N.J.,  has  been  appointed  managing 
editor  with  four  other  staff  members  named  to  editorial 
positions.  Sam  Earle,  reporter  and  deskman  for  eight  years, 
is  the  new  city  editor  in  charge  of  reportorial  staff,  and  Pete 
Sherwood,  a  nine-year  member  of  the  staff,  has  moved  up 
to  news  editor.  Former  suburban  editor  Stuart  R.  Rose,  an 
8-year  staffer,  has  been  named  associate  editor  in  charge 
of  the  Sunday  Trentonian.  Joseph  Logue,  on  the  sports  staff 
for  nearly  27  years,  succeeds  Zera  as  sports  editor.  Zero 
was  in  sports  when  he  joined  the  paper  in  1963  and  sub¬ 
sequently  moved  to  city  desk  for  a  year  and  in  1975  was 
named  sports  editor. 


Judy  Vik.  former  family  section  editor 
of  the  Hartford  (Conn.)  Times — to  the 
Fort  Lauderdale  (Fla.)  Sun-Sentinel  as 
editor  of  the  Today  section.  She  began  as 
a  feature  writer  for  the  Minot  (N.  Dak.) 
Daily  News. 

*  *  * 

Laura  Pulfer — named  assistant  man¬ 
aging  editor  and  James  Adams,  metropoli¬ 
tan  editor,  of  the  Cincinnati  Post. 

9te  :|c 

John  Kern,  political  reporter,  San 
Diego  (Cal.)  Evening  Tribune — 
appointed  press  secretary  for  California 
State  Assemblyman  Paul  Priolo,  Repub¬ 
lican  minority  leader.  Robin  Maydeck, 
Tribune  real  estate  editor— joined  Gail 
Stoorza  Company,  La  Jolla  public  rela¬ 
tions  firm,  as  vice  president-account 
executive. 


June  Delano,  with  United  Press  Inter¬ 
national  at  Augusta,  Maine — resigned  to 
join  Maine  State  Employes  Association 
as  first  full-time  public  relations  staffer. 
William  Fredericks,  also  with  UPl  in  the 
Maine  capital  city — resigned  to  succeed 
Richard  Wolfe  as  press  aide  to  Senator 
Hathaway  in  Washington. 

*  *  * 

Shirley  Christian — appointed  chief  of 
bureau  for  the  Associated  Press  at  San¬ 
tiago,  Chile.  Christian,  an  editor  on  the 
AP  foreign  desk.  New  York,  succeeds 
William  R.  Long — resigning  to  join  the 
Latin  America  desk  of  the  Miami 
Herald. 

:|e  4c 

Martin  Donner — named  assistant 
manager  of  the  New  York  Times  satellite 
printing  plant  in  Carlstadt,  N.J. 


Reporters  at  odds  over  court  files 


An  intramural  controversy  between 
reporters  of  the  San  Diego  (Ciif.)  Union 
and  Evening  Tribune,  both  Copley 
newspapers,  has  reached  into  the  San 
Diego  County  District  Attorney’s  office. 

M.  J.  Lagies,  Tribune  investigative  re¬ 
porter,  filed  a  formal  complaint  with  the 
District  Attorney  seeking  an  investiga¬ 
tion  into  an  alleged  attempt  by  Homer 
Clance,  Union  bankruptcy  court  report¬ 
er,  to  obtiiin  a  confidential  police  report 
involving  Lagies. 

Lagies’  complaint  alleged  that  Clance 
conspired  with  Municipal  Court  Judge 
Frank  H.  Nottbusch,  Jr.  to  get  the  record 
of  a  police  officer  who  cited  Lagies  on 
suspicion  of  driving  under  the  influence 

22 


of  alcohol — a  charge  later  reduced  to 
reckless  driving,  to  which  Lagies 
pleaded  guilty. 

Lagies  contended  that  Clance  sought 
the  report  in  order  to  prevent  Lagies 
from  pursuing  a  probe  into  alleged  fixing 
by  Municipal  Court  judges  of  traffic  tick¬ 
et  violations  of  newsmen  and  friends  of 
the  judges. 

Chief  Deputy  District  Attorney 
Richard  Huffman  ordered  an  investiga¬ 
tion  of  Lagies’  complaint  to  determine  if 
any  law  had  been  violated. 

Meanwhile,  Gerald  Warren,  Union 
editor,  announced  suspension  of  Clance 
for  30  days  without  pay  in  connection 
with  the  incident. 


George  Bates — managing  editor  of  the 
International  Herald  Tribune  published 
in  Paris — resigned  and  will  be  returning 
to  the  United  States. 

4c  4t  4e 

Alan  Crowley — joined  the  Dickson 
County  (Tenn.)  Herald  as  business  man¬ 
ager  after  two  years  as  advertising  rep¬ 
resentative  of  the  Madison  (Tenn.) 
Community  News. 

*  *  * 

Jay  a.  Shaw,  previously  vicepresident 
of  advertising  and  sales  for  the  Manches¬ 
ter  (Conn.)  Journal-Inquirer — to  pub¬ 
lisher  of  Mt.  Kisco  (N.Y.) Patent  Trader, 
succeeding  David  Simonson,  who  res¬ 
igned. 

♦  ♦  ♦ 

Gordon  A.  Calverley,  controller  and 
assistant  treasurer  of  the  Worcester 
(Mass.)  Telegram  and  Gazette — elected 
treasurer.  Gordon  A.  O’brien — retired  as 
vicepresident  for  finance  and  develop¬ 
ment,  treasurer,  and  a  member  of  the 
board.  Robert  W.  Booth,  retired  as  vice¬ 
president-radio  and  remains  a  director  of 
the  company. 

*  *  if 

Marion  D.  Campbell  and  Edwin  P. 
Young — elected  to  the  board  of  direc¬ 
tors,  Providence  Journal  Company.  Mrs. 
Campbell  is  president  of  the  Atlantic 
Monthly  Company,  Boston,  and  Young 
is  assistant  publisher  of  the  Journal- 
Bulletin  and  a  vicepresident  of  the  corpo¬ 
ration. 

Thomas  F.  Black,  Jr. — elected  chair¬ 
man  of  the  executive  committee  of  the 
board  and  John  C.  A.  Watkins — re¬ 
elected  chairman  of  the  board  and  chief 
executive  officer;  Michael  P.  Metcalf 
re-elected  president.  Watkins  will  con¬ 
tinue  as  publisher  of  the  newspapers. 

4c  ♦  4c 

Lee  Young,  who  joined  the  Camden 
(Ark.)  News  in  October,  1976  as  chief 
photographer — named  news  editor.  Re¬ 
turning  to  the  News  as  a  reporter- 
photographer  is  Sharron  Reeves  and 
joining  the  staff  as  reporter- 
photographer,  Chris  Claybaker. 
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Newspeople  in  the  news 


Fortin  Harpin 

PROMOTIONS — New  production 
manager  of  the  Kankakee  (III.)  Daily 
Journal  is  Ron  Harpin  and  newly  named 
composing  room  foreman  is  Les  Fortin. 
Both  men  are  17-year  employes  of  the 
newspaper.  Harpin  assumed  the  duties 
of  acting  production  manager  and  gen¬ 
eral  composing  room  foreman  recently 
following  retirement  of  Duane  Sode- 


MOVES  TO  CALIFORNIA — Larry  TO  CONDUCT  SEMINARS —  man,  who  held  the  post  for  1 3  years. 


Jinks,  former  executive  editor  of  the 
Miami  Herald,  becomes  editor  of  the 
San  Jose  Mercury  and  News  April  4. 
Jinks  will  be  in  charge  of  news  and 
editorial  operations  of  both  papers, 
according  to  Mercury  and  News  Pub¬ 
lisher  P.  Anthony  Ridder  and  will  work 
the  next  several  months  with  executive 


Thomas  A.  Riordan,  for  the  past 
eight  years  managing  editor  of  the 
Jackson  (Mich.)  Citizen  Patriot,  has 
resigned  to  devote  full  time  to  con¬ 
ducting  newspaper  management 
seminars.  Riordan's  office  will  be 
based  in  his  Jackson  home  and  he  has 
two  1977  seminars  scheduled  for  the 


David  A.  Benoy — promoted  to  clas¬ 
sified  advertising  manager  of  Patriot 
Ledger,  Quincy,  Mass.  He  succeeds 
Paul  D.  Delorey — who  moved  to  circu¬ 
lation  sales  manager. 

Benoy,  formerly  classified  advertising 


editor  Paul  Conroy,  who  retires  in  Oc¬ 
tober.  Jinks,  immediate  past  president 
of  the  Associated  Press  Managing 
Editors  Association  and  former  presi¬ 
dent  of  the  Florida  Society  of  News¬ 
paper  Editors,  served  in  a  number  of 
editorial  positions  on  the  Herald  and 

was  executive  editor  1972-1976. 

W.  M  ARioN  Saunders — retired  as 
editor  of  the  Danville  (Va.)  Register  and 
has  been  named  editor  emeritus.  John  H. 
Brubaker  111,  formerly  associate  editor, 
succeeds  Saunders. 

♦  *  * 

Benjamin  D.  Wood — named  managing 
editor  of  the  Petersburg  (Va.)  Progress, 
succeeding  William  R.  England,  Jr., 
now  publisher  of  the  Laurel  (Miss.) 
Leader-Call. 

♦  ♦  ♦ 

C  larence  T rafton — resigned  as  circu¬ 
lation  manager  of  the  Midland  (Tex.) 
Reporter-Telegram  to  join  the  Houston 
Post.  His  assistant,  W.  R.  Davis,  suc¬ 
ceeds  as  acting  circulation  manager. 

tie  3|e  % 

George  H.  Kefauver,  city  circulation 
manager  of  the  Columbus  (Ohio) 
Dispatch — retired  after  41  years  with  the 
newspaper. 

4e  9|c  tie 

Steve  Ballard  and  Scott 
Sandsberry — joined  sports  department 
of  Bellingham  (Wash.)  Herald.  Ballard, 
28,  had  been  sports  editor  of  the  Burley 
(Idaho)  South  Idaho  Press  for  the  past 
six  years.  Sandsberry,  24,  has  been  as¬ 
sistant  editor  and  sports  editor  of  the 
Lewisville  and  Grapevine  (Texas) 
weekly  newspapers. 


Jackson  Sheraton.  His  background 
spans  30  years  in  journalism  including 
16  years  as  editor  and  publisher  of 
weeklies  in  Michigan  and  Ohio  and  a 
year  teaching  journalism  at  Hillsdale 
College. 

David  Tedeschi  Jr.,  formerly  staff  wri¬ 
ter,  Miami  Herald — appointed  manager 
of  public  information,  Newington 
(Conn.)  Children’s  Hospital. 

*  *  * 

George  F.  Thiffault,  lormer  Hartford 
(Conn.)  Courant  reporter — named  direc¬ 
tor  of  communications,  Elmcrest 
Psychiatric  Institute,  Portland,  Conn. 

*  *  ♦ 


manager  of  the  Dubuque  (Iowa)  Tele¬ 
graph  //cra/t/— joined  the  newspaper  last 
November  as  assistant  classified  man¬ 
ager. 

♦  *  ♦ 

Lee  W.  Huebner,  a  vicepresident  and 
director  of  Whitney  Communications 
Corp. — named  publisher  of  Oil  Daily. 
Huebner,  36,  joined  Whitney  in  1974 
after  spending  5  years  as  a  member  of  the 
White  House  staff  where  he  served  as 
special  assistant  to  the  President. 

in 

Patricia  M.  Fergus,  1976  communica¬ 
tions  media  graduate  Buffalo  State 
College — to  the  staff  of  the  Rome  (Italy) 
Daily  American. 


Kathleen  Patterson — general  assign¬ 
ment  reporter  for  Kansas  City  Star — 
transferred  to  the  Washington  bureau  of 
the  Star  and  Times.  Her  husband.  Dale 
W.  Leibach,  formerly  a  Times  reporter, 
is  a  member  of  the  White  House  press 
advance  staff. 
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Cincinnati  Post  to  begin 
Sunday  ad  guide 


The  Cincinnati  Post,  beginning  May  1, 
will  distribute  a  Sunday  buyer’s  guide 
entitled  “Post  Valu-Saver.” 

The  buyer’s  guide  will  include  nation¬ 
al,  retail  and  classified  advertising  and  be 
delivered  to  325,000  households  in  the 
greater  Cincinnati  market. 

Free  classified  ads  are  being  offered  to 
increase  reader  interest.  The  front  page 
will  contain  coupons  and  teaser  ads  to 
draw  the  reader  inside.  The  Valu-Saver 
is  billed  in  a  promotional  piece  by  the 


Pa.  ad  tax  bill 
sent  to  the  floor 

A  Senate  bill  to  tax  all  advertising  six 
per  cent  in  Pennsylvania  has  been  ap¬ 
proved  by  the  Senate’s  State  Govern¬ 
ment  Committee  and  sent  to  the  floor  for 
a  vote  despite  warnings  that  it  would  be 
unconstitutional. 

Sen.  H.  Craig  Lewis  (D-Philadelphia) 
said  the  proposal  is  unconstitutional  on 
three  counts — all  revenue  bills  must 
originate  in  the  House,  a  bill  can  deal 
with  only  one  subject  and  ad  tax  bill 
would  also  set  up  a  reimbursement  sys¬ 
tem  so  local  governments  could  reduce 
local  tax  rates  on  real  estate,  and  it  vio¬ 
lates  a  constitutional  mandate  that  tax 
breaks  can  be  given  only  to  the  needy  by 
applying  all  persons  over  65. 

• 

“Absolute  freedom  of  the  press  to  dis¬ 
cuss  public  questions  is  a  foundation 
stone  of  American  liberty.’’ 

— Herbert  Hoover 


Post  as  “an  opportunity  (for  the  cus¬ 
tomer)  to  shop  the  ads  without  searching 
through  editorial  filler.’’ 

To  encourage  advertiser  participation 
free  front  page  ad  space  is  being  offered 
with  the  purchase  of  a  quarter  page  ad  or 
larger  inside. 

The  Post  is  an  evening  newspaper  with 
no  Sunday  edition.  The  Valu-Saver  is  an 
attempt  to  capture  some  ad  dollars  from 
the  competing  Cincinnati  Enquirer, 
which  has  a  complete  Sunday  paper. 


Driscoll  resigns 
as  publisher 

James  G.  Driscoll,  president  and  pub¬ 
lisher,  Connellsville  (Pa.)  Daily  Courier, 
resigned  Monday,  March  28. 

Driscoll  said  he  was  leaving  the  news¬ 
paper,  which  his  family  sold  in  October, 
1976,  to  Thomson  Newspapers,  to  open 
Fay-West  Travel  Agency  in  Con¬ 
nellsville.  Driscoll  joined  the  Courier  in 
1951. 

Robert  E.  Lind,  editor,  has  been  ap¬ 
pointed  publisher  and  general  manager. 
Lind  joined  the  Courier  in  1966  from  the 
Waynesburg  (Pa.)  Democrat-Messenger. 

Branham  named 

Joplin  (Mo.)  Globe,  recently  acquired 
by  Ottaway  Newspapers  Inc.,  has  ap¬ 
pointed  Branham/Newspaper  Sales  as 
national  advertising  and  retail  store 
headquarters  contact. 


RESULTFUL — Nissen  Advertising  of 
Lakeland,  Fla.,  produced  a  winter 
tourism  campaign  for  Winter  Haven 
this  year  that  brought  in  almost  three 
times  more  inquiries  than  any  previous 
year.  The  agency  said  the  newspaper 
ad  shown  here  was  placed  in  cities  in 
the  Northeast  and  Midwest  and  pro¬ 
duced  more  than  4,500  coupons. 

Maine  eases  ban 
on  lawyer  ads 

The  Maine  Bar  Association  recently 
voted  to  allow  attorneys  to  advertise  in 
newspapers  and  magazines.  The  vote 
was  76  to  29.  A  proposal  to  allow  adver¬ 
tising  on  radio  and  tv  was  rejected. 

The  advertising  copy,  under  the  deci¬ 
sion,  can  describe  qualifications,  types 
of  cases  handled,  fees  and  whether  credit 
cards  are  accepted. 

The  Maine  Bar  decision  goes  beyond 
that  of  the  American  Bar  Association 
which,  a  year  ago,  voted  to  allow 
lawyers  to  advertise  limited  information 
on  fees  and  services  in  the  Yellow  Pages 
of  telephone  books. 
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Fla.  Supreme  Court  overturns 
election  ad  regulation  law 


Florida  Supreme  Court  has  found  a 
state  election  law,  restricting  media  ad¬ 
vertising  to  a  designated  period  of  time,  to 
be  an  “unconstitutional  infringement  on 
first  amendment  rights.” 

In  ruling  to  overturn  an  appellate  Dis¬ 
trict  Court  decision,  the  State  Supreme 
Court  said,  “we  find  it  unconstitutionally 
violative  of  freedom  of  speech  rights  in 
that  it  is  designed  primarly  to  be  a  limita¬ 
tion  on  the  quantity  of  political  speech.” 

The  case  grew  out  of  a  suit  filed  by 
William  Sadowski,  an  insurgent  candi¬ 
date  for  the  Florida  House  of  Representa¬ 
tives,  who  planned  to  challenge  an  in¬ 
cumbent  in  the  primary. 

Under  state  law,  Sadowksi  could  not 
file  his  qualification  papers,  pay  his  qual¬ 
ification  fees  and  party  assessments  until 
noon  of  July  6,  1976,  63  days  before  the 
primary  and  after  the  scheduled  adjourn¬ 
ment  of  the  regular  session  of  the  Florida 
legislature.  He  also  could  not  advertise  in 
the  media  until  after  the  qualification 
date. 

Sadowski  wanted  to  spend  some  cam¬ 
paign  funds  on  media  advertising  prior  to 
the  qualification  date,  while  the  state 
legislature  was  still  in  session.  He  filed 
suit  contending  that  the  state  law 
abridged  his  constitutional  right  to  speak 
on  public  issues,  including  the  activities 
of  the  State  legislature  then  in  session. 

When  Sadowski ’s  original  request  for 
preliminary  relief  was  denied,  he  ap¬ 
pealed  to  the  District  Court  of  Appeals 
which  found  the  law  constitutional  “as  a 
reasonable  restriction  on  First  Amend¬ 
ment  free  speech  rights  to  preserve  the 
integrity  of  the  electoral  process  and  to 


insure  free  and  fair  elections.” 

In  overturning  the  appellate  court  rul¬ 
ing,  the  Supreme  Court  said:  “The  people 
are  entitled  to  all  the  information  that 
each  candidate  can  provide  about  him¬ 
self,  his  opponent  and  their  respective 
positions  on  relevant  political  issues.” 

The  public’s  right  to  know,  the  high 
court  said,  “is  most  critical  during  an 
election  campaign.” 

Multi-Ad  Services 
offers  car  care  tab 

“May  is  APAA  Car  Care  Month,”  a 
special  promotional  tabloid,  has  been 
created  by  Multi-Ad  Services,  Inc.,  in 
conjunction  with  Automotive  Parts  and 
Accessories  Association  (APAA). 

It  will  be  distributed  to  Multi- Ad’s 
Ad-Builder  and  SCAN  subscribers  and 
all  other  daily  and  major  weekly  news¬ 
papers,  free  of  charge,  beginning  the  first 
week  of  April. 

The  11"  X  17"  tabloid  includes  more 
than  35  pages  of  original  art,  borders  and 
manufacturer-approved,  ready  to  show- 
and-sell  layouts  and  product  art.  Seven 
additional  pages  of  feature  articles, 
human  interest  stories  and  how-to-do-it 
tips  are  also  included. 

“May  is  Car  Care  Month”  was  con¬ 
ceived  in  1970  by  its  co-sponsors.  Au¬ 
tomotive  Parts  &  Accessories  Associa¬ 
tion  and  Popular  Mechanics  magazine. 
The  program  was  launched  in  1972  and 
May  became  the  first  Car  Care  Month. 
National  recognition  was  achieved  in 


Ozark  ad  campaign 
using  58  newspapers 

Ozark  Air  Lines  recently  began  an  ad¬ 
vertising  promotion  campaign  that  will 
run  the  remainder  of  the  year  and  cost  in 
excess  of  $1.5  million. 

The  campaign  broke  in  newspapers 
and  on  radio  and  ads  will  also  be  running 
on  tv,  in  trade  publications  and  on  out¬ 
door  billboards. 

Some  58  newspapers  in  the  15  mid- 
western  states  that  Ozark  services  plus 
papers  in  New  York,  Denver  and 
Washington,  D.C.  are  carrying  the 
primarily  1,000  line,  black  &  white  ads. 

The  campaign  theme  is  “We  make  it 
easy  for  you”  and  the  ads  emphasize 
passenger  benefits  on  the  ground  and  in 
the  air,  discussing  such  things  as  better 
scheduling  and  good  service. 


1974  when  the  U.S.  Senate  established 
that  May  was  National  Car  Care  Month. 

In  1976,  the  Newspaper  Advertising 
Bureau  and  the  National  Newspaper  As¬ 
sociation  joined  APAA  and  Popular 
Mechanics  in  the  promotion.  The  result 
was  participation  by  nearly  400  news¬ 
papers. 

Multi-Ad  joined  the  program  in  1977 
and  offered  to  print  a  tabloid  and  provide 
distribution  to  every  daily  and  major 
weekly  newspaper  in  the  nation. 

• 

Best  college  paper 

The  Chronicle  of  Hofstra  University, 
Hempstead,  N.Y.,  was  judged  the  best 
newspaper  in  competition  sponsored  by 
the  Society  for  Collegiate  Journalists. 
The  society  held  its  biennial  convention 
in  Nashville,  March  10-12. 
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A&P  spends  most  $’s  on  local  tv  food  ads 

investments  by  the  top  15  food  chains  t 
in  local  tv  were  up  43%  in  1976  to  $72.5  West  Coast  chain  showed  the 

million,  according  to  Television  Bureau  ^ 

A&P  retained  its  top  spot,  posting  a  ,  supermarkets  rank  as 

56%gaininlocaltvexpendituresto$13.2  '“'al  tv  s  fourth  larpst  business  cate- 

million.  Safeway  placed  second,  showing  '“s' 

1976  to  $108.2  million. 


TOP  15  FOOD  CHAIN  LOCAL  TV 
ADVERTISERS 
1976 


Fla.  paper  to  install 
laser  color  scanner 

St.  Petersburg  (Fla.)  Times  has  pur¬ 
chased  a  third  generation  laser  color 
scanner  from  the  Hell  organization  of 
West  Germany. 

The  Times  will  be  the  first  newspaper 
in  No.  America  to  have  the  $250,0()0  DC 
300  laser  color  scanner,  marketed  in  the 
U.S.  by  HCM  Corp.,  of  Great  Neck,  L.I. 

George  Sweers,  Times  director  of  il¬ 
lustrations,  told  Editor  &  Publisher  the 
new  system  to  be  installed  in  August  of 
this  year  would  be  used  initially  by  the 
newspaper  and  later  in  the  recently  ac- 


1975 

1976 

%  Change 

quired  commercial  printing  plant.  Mod¬ 

1. 

At&P 

$  8,464,300 

$13,182,600 

+  56 

ern  Graphic  Arts,  located  in  the  St. 

2. 

Safeway 

8,099,000 

10,121,400 

+  25 

Petersburg  area. 

3. 

Winn-Dixie 

6,818,300 

7,709,700 

+  13 

The  system  will  improve  the  quality 

4. 

Kroger 

6,858,600 

7,306,800 

+  7 

and  speed  when  making  color  correc¬ 

5. 

Alpha  Beta 

1,434,700 

6,536,500 

+356 

tions  and  color  separations.  The  Times 

6. 

Acme/Super  Saver 

2,974,700 

4,914,800 

+  65 

does  about  200  color  separation  jobs  per 

7. 

Jewel 

2,260,800 

3,845,900 

+  70 

year,  Sweers  said. 

8. 

Pantry  Pride/Food  Fair 

1,320,900 

3,479,100 

+  163 

The  DC  300  laser  color  scanner  will 

9. 

Lucky 

2,026,100 

3,080,100 

+  52 

scan  an  inch  in  8.5  seconds  and  can  do  an 

10. 

Von’s 

2,589,000 

2,387,100 

-  8 

average  color  job  in  about  30  minutes. 

11. 

Publix 

1,862,400 

2,253,400 

+  21 

The  present  system  in  use  at  the  Times 

12. 

Ralph’s 

1,742,300 

2,203,300 

+  26 

takes  about  2  hours. 

13. 

Path  mark 

1,331,500 

1,992,100 

+  50 

Sweers  said  the  electronic  approach  to 

14. 

Seven  Eleven 

1,555,400 

1,756,600 

+  13 

making  color  separations  was  one  of  the 

15. 

Shop- Rite 

1,493,400 

1,682,200 

+  13 

primary  reasons  for  purchasing  the  DC 

Total  Top  15 

$50,831,400 

$72,451,600 

+  43 

300.  The  newspaper  will  use  the  present 

Source:  Television  Bureau  of  Advertising,  based  on  Broadcast  Advertisers  Reports  (BAR)  figures. 

Durst  direct  screen  enlarger  as  a  backup 

system  in  the  future. 

The  American  Chiropractic  Association 


announces  its 


1977 


lOURNALISM 
AWARDS 
COMPETITION 

for  distinguished  service 
in  health  reporting 


Awards  to  be  given  for: 
TELEVISION 
RADIO 
NEWSPAPER 
MAGAZINE 

FOR  RULES  &  ENTRY  FORMS,  WRITE  TO: 

Journalism  Awards 
American  Chiropractic  Association 
2200  Grand  Avenue  •  Des  Moines,  Iowa  50312 


CASH  PRIZES  AND  MEDALLIONS  OF  MERIT  WILL  BE  AWARDED 
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Plan  now  to  do  a  story  or  program  in  1977  that  will  bring  public  attention  to 
the  health  needs  of  our  nation.  Then  enter  it  in  this  important  competition. 
Closing  date  —  March  1,  1978. 

If  you  have  been  responsible  for  a  program  or  story  that  is  meritorious  in 
bringing  public  attention  to  the  health  needs  of  our  nation. ..if  your  work  has 
served  to  motivate  your  community  to  a  better  understanding  of  a  health 
problem.. .if  your  efforts  promoted  health  and  welfare,  your  story  or  program 
should  be  entered  in  this  competition.  Enter  your  own  program  or  nominate 
colleagues’  programs  for  awards. 


Record  edition 


Family  Weekly  magazine  and  four  inserts 
for  advertisers. 


$96,000  in  grants 


tells  story 
of  progress 

How  does  a  region  of  over  400,000 
people  handle  mushrooming-growth 
problems  without  losing  its  desert  livea¬ 
bility? 

The  growth  in  the  Tri-City  area  of 
Eastern  Washington  state  and  North¬ 
eastern  Oregon,  has  been  caused,  main¬ 
ly,  by: 

•  Construction  which  is  underway  on 
$4.2  billion  worth  of  nuclear  and  coal- 
fired  power  plants. 

•  The  development  of  an  average  of 
40,000  acres  of  new  irrigated  land  each 
year. 

•  How  the  region  set  about  handling 
the  challenges  was  told  in  the  372  page 
progress  edition  published  March  13  by 
the  Tri-City  Herald,  Kennewick, 
Washington. 

It  was  the  largest  edition  in  the  30  year 
history  of  the  Herald,  which  circulates  in 
eight  counties  in  Southeastern  Washing¬ 
ton  and  Northeastern  Oregon,  with  a  total 
press  run  for  the  edition  of  43,000  cop¬ 
ies. 

Retail  sales  in  the  immediate  Tri-City 
area  of  Benton  and  Franklin  Counties 
tripled  since  1971  to  $765.7  million  a 
year. 

In  1971  there  was  $19.1  million  worth 
of  new  residential  and  business  construc¬ 
tion  in  the  Tri-City  area.  Last  year  the 
total  was  $142  million. 

A  $30  million  new  bridge  is  being  build 
across  the  Columbia  River  between  the 
cities  of  Kennewick  and  Pasco,  a  start 
has  been  made  extending  the  interstate 
highway  through  the  area,  and  a  $2.5 
million  expansion  is  underway  at  the 
Tri-City  airport. 

The  progress  edition  of  372  pages, 
consisting  of  24  sections,  contained 
26,952  inches  of  advertising  with  153 
pages  of  advertising  color.  It  also  had 
23,958  inches  of  feature  stories  and  pic¬ 
tures  de  ailing  the  changes  taking  place, 
and  the  effect  on  the  communities. 

This  year's  progress  edition  was  al¬ 
most  three  times  the  size  of  the  120-page 
edition  published  in  1971. 

Five  regular  Tri-City  Herald  trucks 
and  three  larger  rented  vehicles  deli¬ 
vered  the  Sunday  package,  with  comics, 

■*==  n 


For  Powerful  Year  Round  Promotions 

AMERICAN  FLAG  KITS 

3'  X  5'  Double  Stitched  Flag 
W  6  Ft.  Jointed  Metal  Pole  &  Accessories 
Made  in  U  S  A. 
Immediate  Delivery 

FLAG 

HEADQUARTERS 

for  Newspapers 
Write  or  call  Today 
for  Catalog  Sheet 

ATLAS  FLAG  CORPORATION  OF  AMERICA 

Eldorado,  III.  62930  •  618  273  3376 
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Glenn  C.  Lee,  publisher,  said,  com¬ 
menting  on  the  size  of  the  edition — “the 
community  is  growing  rapidly  and  people 
are  proud  of  it  and  they  like  to  ‘toot  their 
horn’  once  a  year  in  this  edition.’’ 

• 

W.  Va.  daily  drops 
metric  experiment 

One  year  ago  the  Huntington  (W.  Va.) 
Advertiser  and  Herald-Dispatch  an¬ 
nounced  that  all  news  stories,  except 
most  sports  reports,  would  contain  both 
metric  measurements  and  the  more 
familiar  versions  in  a  move  to  show  the 
relationship  of  the  two  systems. 

The  papers  spent  two  months  prepar¬ 
ing  for  the  changeover  with  stories  on 
what  they  hoped  to  accomplish  and  a 
32-page  booklet  to  help  reporters  with 
the  new  measures.  Part  of  the  reader 
preparation  was  through  special  comics 
which  gave  simple  explanations  of  the 
metric  measurements. 

But  the  experiment  was  dropped  in 
late  summer.  “It  got  to  be  quite  a  drain 
on  the  rest  of  the  staff,”  said  William  C. 
Southerland,  Herald- Dispatch  managing 
editor.  “We  were  taking  a  lot  of  time 
with  it.”  He  added  that  it  was  a  “chore” 
to  change  all  the  wire  stories  and  that 
some  conversions  were  misleading. 
Also,  some  stories  were  much  longer  as  a 
result  of  the  added  figures. 

The  changeover  also  created  a  possi¬ 
bly  unforeseen  problem;  it  interrupted 
the  tone  of  some  stories,  particularly  fea¬ 
tures.  “You  could  be  writing  a  very  mov¬ 
ing  account  of  something  and  suddenly 
have  a  metric  conversion.  It  stuck  out 
like  a  sore  thumb  and  really  interrupted 
the  meter  of  the  copy.”  said  Souther¬ 
land. 

“We  just  got  so  far  ahead  of  reality 
that  we  were  about  to  lose  touch  with  our 
readers.”  the  managing  editor  said,  not¬ 
ing  that  the  papers  received  some  letters 
asking  them  to  “write  in  English”  again. 
But  neither  the  Advertiser  nor  the 
Herald-Dispatch  considers  the  attempt  a 
failure.  “We  wanted  to  get  some  interest 
in  metrics  and  we  did  that,”  Southerland 
said.  As  for  the  future,  the  papers  will 
wait  for  the  rest  of  the  country  to  go 
rnetric. 

• 

General  Motors 
names  ad  director 

Jack  E.  Simmers  has  been  named  ad¬ 
vertising  and  sales  promotion  manager 
for  General  Motors  Parts  Division. 

Simmers  will  direct  divisional  ac¬ 
tivities  in  the  advertising  and  sales 
promotion  areas  and  will  be  involved  in 
the  implementation  of  the  “Mr.  Good- 
wrench”  service  parts  consumer  con¬ 
cept. 


made  by  Gannett 

New  contributions  totaling  $%,000  to 
advance  journalism  education  and  pro¬ 
fessionalism  have  been  announced  by 
the  Frank  E.  Gannett  Newspaper 
Foundation,  Inc. 

Foundation  president  John  A.  Scott 
said  the  new  grants,  plus  nearly  $700,000 
in  new  contributions  to  communities 
served  by  Gannett  Group  newspapers, 
brought  the  foundation’s  contributions  to 
more  than  $114  million  to  date  this  year. 
Last  year,  the  foundation  granted  nearly 
$7  million  to  general  charitable  programs 
in  all  communities  served  by  the  nation¬ 
wide  Gannett  Group  and  more  than  $1 
million  to  journalism  education  and  pro¬ 
fessionalism,  the  foundation’s  primary 
national  interest. 

The  Gannett  Foundation,  established 
by  the  late  founder  of  the  Gannett  news¬ 
papers,  is  the  largest  shareholder  of 
Gannett  Co.,  Inc.  stock  but  is  indepen¬ 
dent  of  the  company. 

The  new  journalism  grants  are; 
University  of  California  at  Berkeley 
— $35,000  to  continue  support  of  sum¬ 
mer  training  program  for  minority  group 
journalists. 

University  of  Southern  California 
School  of  Journalism — $20,000  for  two- 
year  program  to  train  journalism  stu¬ 
dents  in  government  reporting  at  USC 
Public  Administration  Center  in  Sac¬ 
ramento  and  $8,000  to  help  pay  salary  of 
instructor  in  new  technology  of  news¬ 
paper  production. 

National  News  Council — $20,000  to¬ 
ward  annual  support  of  organization  that 
issues  non-binding  opinions  on  conflicts 
between  news  media  and  various  organi¬ 
zations  or  individuals. 

Lincoln  University,  Jefferson  City, 
Mo. — $5,000  to  continue  support  of 
awards  program  for  reporting  on  minor¬ 
ity  groups. 

United  States-South  Africa  Leader 
Exchange  Program — $5,000  to  finance 
cost  of  one  of  several  six-month  fellow¬ 
ships  in  the  United  States  to  increase 
skills  of  black  South  African  journalists. 

Journalism  Council — $3,000  for  inter¬ 
racial  organization  of  journalism 
educators  toward  cost  of  programs  em¬ 
phasizing  minority  group  problems  at 
1977  national  convention  of  the  Associa¬ 
tion  for  Education  in  Journalism. 

• 

Consolidation 

On  April  4  the  Roanoke  (Va.)  Times 
(morning)  and  World-News  (evening) 
newspapers  will  be  consolidated  into  the 
Roanoke  Times  <S  World-News  with  four 
editions,  three  AM  and  one  PM  Monday 
through  Friday.  The  Saturday  and  Sun¬ 
day  papers  will  remain  the  same  as  they 
are  now. 

EDITOR  &  PUBLISHER  for  APRIL  2,  1977 


Voltage  problem 
upsets  OSU  dally  staff 


BUILDING  EXPANSION  project,  including  construction  of  a  new  pressroom  to 
house  a  four-unit  Goss  Metro  offset  press,  is  underway  at  the  Cape  Cod  Times  in 
Hyannis,  Mass. 

In  addition  to  the  new  pressroom,  a  4,500  sq.  ft.  circulation/mail  room  wing  is 
also  under  construction.  The  project  is  scheduled  to  be  completed  in  the  fall  of 
1977. 

The  Metro  press  includes  two  color  half-decks  and  a  3:2  folder.  The  construc¬ 
tion  will  allow  room  for  the  future  installation  of  two  additional  units. 

The  31,000  daily  and  Sunday  newspaper,  a  member  of  the  Ottaway  Group, 
covers  Cape  Cod  and  the  islands  of  Martha's  Vineyard  and  Nantucket.  Accord¬ 
ing  to  Cape  Cod  Times  publisher  Scott  Himstead  the  newspaper's  circulation  has 
been  growing  at  an  annual  rate  of  approximately  10%  for  the  past  several 
years.  'To  keep  pace  with  this  growth  the  installation  of  a  high-speed  press  has 
become  a  necessity  here,"  Himstead  stated. 


A  combination  of  unwanted  radio  sig¬ 
nals  and  voltage  coming  from  ground 
wires  caused  consternation  for  the  editor 
and  the  60  students  who  produce  the 
Daily  O'Collegian,  the  student  news¬ 
paper  at  Oklahoma  State  University, 
Stillwater,  Okla. 

The  O’Collegian  installed  10  VDTs 
and  a  500,000  character  (floppy  disc)  sys¬ 
tem  manufactured  by  Computype  last 
August.  The  editor,  Debbie  Lane,  was 
quoted  as  saying,  “1  hope  they  get  rid  of 
the  system  and  go  back  to  the  way  we 
were  publishing.” 

The  comment  was  picked  up  by  area 
newspapers  and  Dr.  Harry  Heath,  direc¬ 
tor  of  the  OSU  journalism  department, 
told  EDITOR  &  PUBLISHER  in  a  telephone  in¬ 
quiry,  “News  coverage  of  our  problems 
with  the  Computype  installation  were 
greatly  exaggerated  and  although  we 
have  had  some  problems  both  the  uni¬ 
versity  and  the  company  are  working  to 
resolve  the  problems.” 

The  outside  news  coverage  said  a 
walkout  by  students  was  imminent, 
however.  Dr.  Heath  countered  by  say¬ 
ing,  “There  has  been  no  walkout  and  1 
don’t  expect  one.” 

Leland  Tenney,  general  manager  of 
the  newspaper  and  an  OSU  staff 
member,  said  the  university  had  found 
fluctuations  in  the  current  and  radio  sig¬ 
nals  coming  in  from  ground  wires. 

The  voltage  problem,  causing  the  loss 
of  material  stored  on  the  disc  system,  has 
been  corrected  by  adding  voltage  reg¬ 
ulators  for  the  storage  unit  and  installing 
new  lines  for  clean  power. 

A  few  minor  problems  remain,  Tenney 
said,  but  the  company  plans  to  correct 
these  within  the  next  several  weeks.  The 


system  undergoes  heavy  and  erratic 
treatment  with  some  60  students  working 
with  the  terminals  during  production  of 
the  daily  paper,  Tenney  said. 

Dow  Jones  buys  30% 
interest  in  Extei 

Dow  Jones  &  Co.,  has  purchased  30% 
interest  in  Extei  Corp.,  a  Chicago  area 
maker  of  electronic  teleprinter  equip¬ 
ment.  The  purchase  was  for  cash,  how¬ 
ever,  the  s^e  price  was  not  announced. 

Extel’s  1976  sales  were  about  $16.5 
million. 


Newsprint  usage 
shows  increase 

Total  estimated  U.S.  newsprint  con¬ 
sumption  was  710,000  tons  in  February, 
down  0.7%  from  February  1976,  the 
American  Newspaper  Publishers  As¬ 
sociation  reported. 

Consumption  for  Feb.  1976  was  715, 0(X) 
tons.  There  were  four  Sundays  in  Feb. 
1977  compared  to  five  Sundays  in  1976. 

For  the  first  two  months  in  1977,  total 
estimated  U.S.  newsprint  consumption 
was  1,493,000  tons,  compared  with 
1,399,()00  tons  in  the  first  two  months  of 
1976.  This  is  an  increase  of  6.7%. 


ADVERTISEMENT 

WRIGHT  ANGLES 

by  Larry  Wright 

i  ^lSBU«5pT0A«IS?{  J  -foY&U.  W  ^  y 


(Funny  glimpses  at  what  a  marriage  is  really  composed  of.) 
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Syndicates 


HEALTH  CAPSULES® 
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iFTfiE  ACNE  5  on  VaUR 
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H«alth  C«psul*t  gtv«s  h«lpful  infformafion 
It  is  not  intandad  to  ba  of  a  diapnostic  iMtura 

6  times  a  week 

United  Feature  Syndicate 
200  Park  Avenue 
New  York.  N.Y.  10017 
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SENATOR 

SOAPER 


A  column  that 
produces  rip¬ 
pling  laughter 
and  inner 
smiles. 


D 


For  years, 

SENATOR 

SOAPER  has  delighted  editorial 
and  feature-page  readers  with 
timely  wit,  beveled  into  one- 
paragraph  gems. 

Sandy  Teller  brings  new  verve  to 
this  newspaper  classic. 

SENATOR  SOAPER, 

By  Sandy  Teller 

6  times  a  week 

Scannable  (any  font),  Camera-ready, 
Electronic  feed 

UNITED  FEATURE  SYNDICATE 
200  Park  Avenue 
New  York,  N.Y.  10017 
(212)  557-2333 


Cartoon-comic  museum  proves  popular 


Supported  by  people  in  the  world  of 
comic  art,  the  Museum  of  Cartoon  Art 
and  Hall  of  Fame  at  Greenwich,  Conn, 
has  attained  the  stature  of  a  worldwide 
attraction  in  only  two  years.  It  is  so 
popular  and  successful  that  it  will  be 
moving  soon  from  its  Greenwich,  Conn, 
mansion  to  an  erstwhile  “castle”  near¬ 
by  in  Rye,  N.Y. 

More  than  500  persons  have  signed  up 
as  members  of  the  Museum  in  the  past 
year,  many  of  them  brought  into  the  fold 
by  Milt  Caniff  through  an  appeal  to  the 
Banshees,  sponsored  by  King  Features 
Syndicate.  A  membership  costs  $15. 

Curator  Jack  (“Amy”)  Tippit  reports 
that  hundreds  of  visitors  have  been  com¬ 
ing  to  the  Museum,  which  has  the 
world’s  largest  collection  of  original 
comic  strips  and  cartoons  dating  back  to 
the  pioneers  in  this  culture.  Some  in¬ 
come  is  derived  for  the  Museum  from  the 
sale  of  both  originals  and  reproductions. 
The  museum  is  organized  as  a  non-profit, 
tax-exempt  association  which  is  af¬ 
filiated  with  Emerson  College  in  Boston. 

In  one  year,  according  to  Tippit,  more 
than  25,000  originals  were  donated  to  the 
Museum.  Nearly  a  thousand  artists  are 
represented  in  the  collections.  There  is 
also  a  research  library  and  programs  of 
animated  movie  shows  and  slide  presen¬ 
tations. 

♦  *  * 

The  Standing  Committee  of  Corres¬ 
pondents,  which  administers  the  Con¬ 
gressional  press  galleries,  voted  3  to  2 
to  reprimand  the  Rev.  Lester  Kinsolving 
and  deny  his  application  for  re-accredita¬ 
tion. 

Kinsolving,  an  Episcopal  priest  and 
McNaught  columnist,  said  he  will  appeal 
to  the  House  Speaker  and  the  Senate 
Rules  Committee. 

The  correspondents  committee  found 
Kinsolving’s  acceptance  of  some  $2,500 
in  stocks  in  exchange  for  speaking  in  be¬ 
half  of  the  South  African  government  a 
violation  of  committee  rules  prohibiting 
correspondents  from  accepting  funds  to 
promote  political,  governmental  or 
commercial  causes. 

In  a  lengthy  statement.  Kinsolving 
said  he  saw  no  wrongdoing  in  “my  rela¬ 
tionship  concerning  honoraria  from 
South  Africa.”  Instead  he  accused  the 
five-member  reporter  committee  of  de¬ 
nying  him  the  right  to  confront  the  two 
reporters  who  complained  about  his  ac¬ 
tivities  after  they  were  reported  in  Wash- 
inf;  ton  Post  in  January. 

Kinsolving  further  charged  the  com¬ 
mittee  with  improper  and  inequitable 
procedures,  with  failing  to  reprimand 
other  columnists  for  their  reported  out¬ 


side  interests,  with  built-in  membership 
bias  reflecting  the  major  Washington 
news  organizations,  and  with  hypocriti¬ 
cally  granting  press  passes  to  members 
of  the  Soviet  Union’s  Tass  news  agency. 

• 

Cowles  still  bullish 
on  N.Y.  Times  stock 

Shareholders  of  Cowles  Communica¬ 
tions  Inc.  have  been  assured  by  officers 
of  the  company  that  its  investment  in 
New  York  Times  Company  continues  to 
be  a  sound  one  with  the  potential  for 
improvement. 

Marvin  C.  Whatmore,  president  and 
chief  executive  officer,  says  in  the  an¬ 
nual  report  that  “the  Company  still  be¬ 
lieves  that  the  (stock)  market  does  not 
yet  fully  reflect  the  Times  Company’s 
potential.”  The  value  of  Times  shares 
ranged  from  $17,375  to  $11.50  in  1976, 
closing  at  $16,375.  It  is  carried  at  $13.50 
per  share  on  the  Cowles  books. 

This  price,  Whatmore  explains,  takes 
into  consideration  its  1976  market  valua¬ 
tion,  the  relatively  light  trading  volume 
in  the  stock,  and  the  probable  discount  if 
Cowles  disposed  of  its  large  block  of 
stock — approximately  23%  of  all  classes 
of  Times  Company  shares  outstanding. 

Cowles  acquired  its  interest  in  the 
Times  Company  in  1%9  through  its  sale 
of  Florida  newspapers,  some  of  which 
had  been  owned  by  John  H.  Perry.  Re¬ 
cently,  Perry  sold  more  than  500,000 
shares  of  Cowles  stock  at  $12  a  share. 

The  annual  meeting  of  Cowles  share¬ 
holders  is  scheduled  for  2:30  p.m.  May  6 
at  350  Park  Avenue,  New  York.  The 
company’s  headquarters  is  now  in  Day¬ 
tona  Beach,  Fla. 

CCl,  an  investment  company,  re¬ 
ceived  income  of  $  1 ,560,(XX)  in  dividends 
on  2,600,000  shares  of  Times  Company 
A  stock  last  year.  This  income  is  taxed  at 
an  effective  rate  of  7.2%. 

• 

Dorsey  leaves 
LAT  Syndicate 

Thomas  B.  Dorsey,  director  of  the  Los 
Angeles  Times  Syndicate  since  March, 
1975  and  former  director  of  the  Los 
Angeles  Times/Washington  Post  News 
Service,  has  left  the  syndicate. 

Robert  D.  Nelson,  executive  vicepres¬ 
ident  and  general  manager  of  the  Los 
Angeles  Times,  in  making  the  an¬ 
nouncement,  said  that  Priscilla  Felton, 
sales  manager  for  the  syndicate  since 
1975,  will  supervise  operations  until  a 
successor  to  Dorsey  is  appointed. 
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THE  MINI  PAGE  Joins 
Universal  Press  Syndicate 


Universal  Press  Syndicate  is 
pleased  to  announce  it  will 
handle  international  syndication 
of  THE  MINI  PAGE  effective 
with  the  release  date  of  June  4, 
1977. 

With  pride  we  welcome  THE  MINI  PAGE 
and  its  200-plus  subscribing  papers  to  our 
organization.  Assuredly  Betty  Debnam  and 
Universal  Press  Syndicate  will  continue  to 
maintain  the  same  award-winning  excel¬ 
lence  that  is  synonymous  with  THE  MINI 
PAGE. 

I  THE  MINI  PAGE  began  with  one  client  in 
I  1969  -  the  Raleigh  NEWS  AND  OBSERVER 
—  and  now  attracts  over  20,000,000  readers 
weekly.  As  popularity  has  grown  editors  have 
found  that  children,  too,  can  be  avid  readers  of 
•  newspapers.  We  know  it  is  a  natural  and  proven 
'  tie-in  with  the  Newspaper  In  Education 
I  program. 

Along  with  editorial  appeal,  THE  MINI  PAGE 
is  unparalleled  for  maintaining  readership, 
creating  a  larger  readership  and  building  circu¬ 
lation.  Both  an  ideal  family  feature  and  a 
proven  educational  tool,  THE  MINI  PAGE  is 
written  for  children  five  to  ten  years  old  yet 
parents  and  grandparents  also  enjoy  it.  In  fact, 
thirty-eight  percent  of  the  adults  who  read  it 
have  no  children. 


Betty  Debnam, 
originator,  author 
and  artist  of 
THE  MINI  PAGE 


For  those  of  you  who  are  not  familiar  with  The 
Mini  Page,  we  will  be  glad  to  send  complete 
information  including  Samples  and  Rates.  Just 
fill  out  the  coupon  below  or  call  Toll  Free  1-800- 
255-6734. 


Universal  Press  Syndicate  feels  that  THE 
MINI  PAGE  is  one  of  the  most  exciting 
things  to  happen  to  newspapers  for  some 
time.  It  is  directly  in  line  with  the  ANPA’s 
efforts  to  build  readership.  It  also  provides  a  I  my  NAME 
perfect  format  for  local  items  and  ads  —  a 
sure  way  to  sustain  community  interest. 

you  are  an  existing  client  of  THE  MINI 
PAGE  and  have  any  questions  regarding  the 
transition,  please  write  or  call  toll  free 
1-800-255-6734. 

you’re  not  a  client  of  THE  MINI  PAGE,  it’s 
the  perfect  time  to  get  started.  Just  fill  out  the 
coupon  and  we’ll  rush  complete  details. 


f _ STATE _ ZIP  _ 

Mail  to:  Universal  Press  Syndicate 


Universal  Press  Syndicate 

6700  Squibb  Rd.,  Mission,  Kansas  66202 

John  P.  McMeel,  President/ Sales  Director 
James  F.  Andrews,  Executive  Vice  President/ Editor 
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Judges  stress  ‘free 
speech’  in  libel  case 


Stressing  the  “prime  importance”  of 
the  “protection  and  encouragement  of 
writing  and  publishing  to  the  enjoyment 
of  first  amendment  freedoms,”  a  Federal 
appeals  court  judge  threw  out  a  $125,000 
libel  award  March  23  that  A.  E.  Hotch- 
ner,  the  author,  won  last  year  from 
Doubleday  &  Co.,  Inc. 

Hotchner  had  sued  Doubleday  for  libel 
and  invasion  of  privacy,  resulting  from 
allegedly  “unfavorable  remarks”  made 
about  him  in  Hemingway  in  Spain,  a 
book  about  Ernest  Hemingway  by  Jose 
Luis  Castillo-Puche  that  Doubleday  pub¬ 
lished  in  translation  from  the  original 
Spanish  in  1974. 

Referring  to  the  Federal  district 
court’s  original  determination  “that  for 
first  amendment  purposes  Hotchner  in 
his  relationship  with  Hemingway  was  a 
public  figure,”  the  appeals  court  ruled 
that  evidence  was  inadequate  to  support 
“clear  and  convincing  proof  that  the  de¬ 
fendant  published  with  knowledge  of  fal¬ 
sity  or  with  reckless  disregard  for  truth.” 

Citing  the  New  York  Times  Co.  v.  Sul¬ 
livan,  the  decision  stated,  “The  proof 
must  be  ‘clear  and  convincing’;  a  mere 
preponderance  of  the  evidence  is  not 
enough. 

“These  strict  tests  may  sometimes 
yield  harsh  results,”  it  continued.  “Indi¬ 
viduals  who  are  defamed  may  be  left 
without  compensation. 

“Protection  and  encouragement  of 
writing  and  publishing,  however,  contro¬ 
versial,  is  of  prime  importance  to  the  en¬ 
joyment  of  first  amendment  freedoms. 
Any  risk  that  full  and  vigorous  exposi¬ 
tion  and  expression  of  opinion  on  mat¬ 


ters  of  public  interest  may  be  stifled  must 
be  given  great  weight.  In  areas  of  doubt 
and  conflicting  considerations,  it  is 
thought  better  to  err  on  the  side  of  free 
speech.” 

“An  assertion  that  cannot  be  proved 
false  cannot  be  held  libellous,”  the  deci¬ 
sion  stated.  “A  writer  cannot  be  sued  for 
simply  expressing  his  opinion  of  another 
person,  however  unreasonable  the  opin¬ 
ion  or  vituperous  the  expressing  of  it 
may  be.” 

However,  “liability  for  libel  may  at¬ 
tach  .  .  .  when  a  negative  characteriza- 


Sex  case  secrecy 

The  New  Jersey  Legislature  has  sent 
to  Governor  Brendan  Byrne  a  bill  that 
would  make  it  illegal  for  a  court  officer  or 
policeman  to  tell  a  reporter  the  name  of  a 
victim  of  sexual  assault.  Law  enforce¬ 
ment  agencies  would  be  prohibited  from 
entering  the  identification  of  victims  in 
the  public  records. 

• 

Reporter  killed 

Deb  Chaplin,  27,  a  reporter  for  the 
Lufkin  (Tex.)  News  was  killed  (March 
22)  in  a  two-car  crash.  State  police  said 
her  small  foreign  car  ran  onto  the  high¬ 
way  shoulder  and  plowed  into  the  rear  of 
a  parked  car.  The  reporter  and  columnist 
was  dead  at  the  scene,  investigating  of¬ 
ficers  said. 


tion  of  a  person  is  coupled  with  a  clear 
but  false  implication  that  the  author  is 
privy  to  facts  about  the  person  that  are 
unknown  to  the  general  reader.” 

Finding  that  “the  evidence  does  not 
demonstrate  that  Doubleday  had  cause 
seriously  to  suspect  that  Castillo-Puche’ s 
opinions  of  Hotchner  were  without 
foundation,”  the  court  ruled  that  the 
publishing  company’s  “failure  to  con¬ 
duct  an  elaborate  independent  investiga¬ 
tion  did  not  constitute  reckless  disregard 
for  truth.” 

A  lawyer  for  Hotchner,  who  wrote  the 
best-selling  memoir.  Papa  Hemingway, 
said  the  author  would  seek  a  new  hearing 
by  the  full  nine-member  Court  of  Ap¬ 
peals. 

Last  week’s  ruling,  handed  down  in 
Manhattan  by  the  U.S.  Court  of  Appeals 
for  the  Second  Circuit,  was  a  unanimous 
decision  by  three  judges. 


Takes  first  place 
in  Hearst  contest 

An  investigation  into  the  irregular 
data-gathering  methods  of  a  Richmond, 
Va.  insurance  company,  has  won  Dan 
Shorter  of  Virginia  Commonwealth  Uni¬ 
versity  first  place  honors  in  the  February 
Investigative  Writing  Competition  of  the 
William  Randolph  Hearst  Foundation’s 
Journalism  Awards  Program.  Informa¬ 
tion  from  Shorter’s  probe  into  the  prac¬ 
tices  of  Equifax,  Inc.,  later  became  the 
basis  for  a  CBS  “60  Minutes”  episode 
aired  last  January. 

The  2 1 -year-old  college  junior  won  a 
$1,200  scholarship  for  his  article,  while 
Virginia  Commonwealth  received  a 
matching  grant.  Shorter’s  first  place 
score  has  also  qualified  him  for  the 
Foundation’s  national  writing  champion¬ 
ship  to  be  held  in  May. 


ADVERTISEMENT 


WRIGHT  ANGLES 


by  Larry  Wright 


.{lit 


(Want  Wright  Angles  in  your  paper?  Our  phone  number  is  on  page  3.) 
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‘Corporate  corner’ 

New  York  Times  creates 
preferred  ad  position 


By  John  Consoli 

New  York  Times  has  created  a  pre¬ 
ferred  advertising  position  for  corporate 
institutional  advertising.  One  of  the  first 
big  users  has  been  Texaco. 

The  Times  created  the  new 
position — called  “corporate  corner” — 
after  another  prime  spot  for  corporate 
opinion  ads,  in  the  lower  right  hand 
corner  of  the  op-ed  page,  was  contracted 
for  the  remainder  of  the  year  (except  for 
Saturdays.) 

The  op-ed  ad  space  was  created  by  the 
Times  in  1972  and  became  an  immediate 
success.  Mobil,  another  oil  company, 
has  since  been  a  prime  user  of  the  space. 

The  corporate  comer  is  an  ad  hole  lo¬ 
cated  in  the  lower  left  hand  corner  of  the 
first  national  news  page  in  the  Times. 
The  national  news  pages  follow  the 
paper’s  foreign  news  and  are  either  page 
10,  12,  14  or  16  of  the  paper  each  day. 

The  Times  has  previously  carried 
some  advertising  on  this  page  on  a 
“catch  as  catch  can”  basis,  but  the  page 
will  now  be  devoted  exclusively  to  the 
one  corporate  comer  ad  each  day,  ac¬ 
cording  to  Fred  Thompson,  vicepresi¬ 
dent  for  advertising.  If  no  one  runs  an  ad 
in  that  space  on  a  particular  day,  the 
page  will  carry  all  news,  he  said. 

The  cost  of  the  Times’  corporate 
comer  is  750  per  line  (premium  rate)  in 
addition  to  the  national  open  rate  of 
$5.68  per  line  on  weekdays  and  Satur¬ 
days  and  $6.68  on  Sunday. 

“We  have  been  so  successful  with  the 
opinion  ad  hole  on  our  op-ed  page,  that 
we  decided  to  open  up  another  area  of 
the  paper  for  this  type  of  advertising,” 
Thompson  said.  The  corporate  comer 
will  be  sold  exclusively  for  institutional 
messages,  he  said. 

Walter  Annenberg,  former  U.S.  Am¬ 
bassador  to  the  United  Kingdom  and 
publisher  of  T riangle  Publications ,  ran  the 
first  ad  in  the  corporate  comer  location 
on  March  15.  The  ad  was  an  open  letter 
to  the  citizens  of  New  York  discussing 
the  creation  of  a  third  Annenberg  School 
of  Communications.  Texaco  ran  its  first 
ad  the  next  day  and  has  mn  several 
since. 

The  Texaco  ads  are  part  of  a  print 
campaign,  primarily  in  newspapers,  in 
which  the  company  is  initially  making 
recommendations  toward  achieving  what 
it  calls  a  “workable  national  energy  pol¬ 
icy.” 

A  series  of  six  ads,  ranging  in  size  from 
550  to  675  lines,  depending  on  each 


Preferred  position 


paper’s  column  size,  are  currently  being 
run  in  2 1  major  metro  newspapers  in  nine 
markets  through  April  20. 

At  that  time.  President  Carter  is  ex¬ 
pected  to  make  public  his  recommenda¬ 
tions  for  a  national  energy  policy.  “The 
goal  of  the  initial  series  of  ads  is  to  dis¬ 
seminate  our  point  of  view  prior  to  Pres¬ 
ident  Carter  disseminating  his  point  of 
view  on  the  energy  situation,”  a 
spokesman  for  Texaco  said. 

Texaco’s  agency,  Benton  &  Bowles  is 
currently  working  on  some  30  more  ads 
that  will  talk  about,  among  other  things, 
the  company’s  efforts  to  come  up  with 
new  energy  sources.  A  decision  as  to 
what  exact  direction  the  campaign  will 
take  after  April  20  will  be  made  after 
President  Carter  releases  his  recommen¬ 
dations,  the  Texaco  spokesman  said. 

The  Times  is  the  only  paper  that  has 
opened  up  a  special  ad  hole  for  the  ads, 
although  Benton  &  Bowles  has 
negotiated  to  get  premium  space,  in  fixed 
locations,  in  all  the  papers  in  which  the 
ads  are  running. 

“Some  are  on  the  first  page  that  ads 
are  carried  on  and  others  are  located 
next  to  regular  editorial  features,”  a 
Benton  &  Bowles  spokesman  said.  All 
are  guaranteed  to  run  in  the  same  posi¬ 
tion  each  time  they  are  carried. 

This  extended  newspaper  campaign  is 
the  first  time  Texaco  has  gone  that  heav¬ 


ily  into  newspapers  since  1974.  In  1975, 
Texaco  ran  newspaper  and  magazine  ads 
on  a  sporadic  basis  and  in  1976,  three  ads 
were  run  in  an  assortment  of  weekly 
news  magazines. 

This  year’s  campaign  is  primarily  in 
newspapers,  although  some  of  the  ads 
have  been  run  in  specialty  magazines  like 
Forbes  and  Saturday  Review.  The  first 
ad  of  the  series,  which  serves  as  a  sum¬ 
mary  of  the  next  five,  will  run  in  Time 
and  Newsweek  next  week. 

Newspapers  were  selected  as  the 
primary  medium  this  year  over  national 
magazines,  due  to  budget  limitations  and 
the  shorter  lead  times  newspapers  have 
for  ad  acceptance,  a  Texaco  spokesman 
said. 

• 

In-house  ad  rep 

Norfolk  Virginian-Pilot  and  Ledger- 
Star  have  switched  to  in-house  advertis¬ 
ing  sales  representation.  The  papers 
were  represented  by  Branham/ 
Newspaper  Sales.  “We’ve  found  the 
best  way  to  help  you  target  your  adver¬ 
tising  message  is  to  have  someone  here 
that  you  can  put  on  the  spot  for  good 
information,”  A.  Dale  Bowen,  manager, 
general  advertising,  said  in  a  sales  letter 
to  advertisers  and  agencies. 


Gormley  back  in  Cincy 

Thomas  R.  Gormley,  who  resigned 
from  the  Cincinnati  Enquirer  in  1973 
where  he  was  vicepresident  of  advertis¬ 
ing,  vicepresident  of  marketing  and 
executive  vicepresident,  has  joined  the 
Cincinnati  Post  as  assistant  to  the  direc¬ 
tor  of  advertising,  Robert  Keim. 
Gormley,  57,  has  been  director  of  adver¬ 
tising  at  the  Seattle  Post-Intelligencer. 

• 

Named  ad  director 

Ann  M.  Cox,  31,  has  been  named  ad¬ 
vertising  director  and  retail  advertising 
manager  of  the  Marietta  (O.)  Times,  a 
Gannett  newspaper.  She  is  a  former 
marketing  manager  for  the  Hamilton  (O.) 
Journal-News  and  was  runner-up  for  the 
salesperson  of  the  year  award  of  the 
Harte-Hanks  newspaper  group  in  1974. 


Correction 

In  Editor  &  Publisher  for  March  12 
it  was  incorrectly  reported  that  the  ad¬ 
vance  script  of  a  tv  program  would  be 
published  as  a  paid  ad  from  Xerox  Corp. 
in  the  St.  Louis  Post-Dispatch.  The  ad 
ran  in  the  St.  Louis  Globe-Democrat. 
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Qassified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekiv  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


FILLERS 


NEWSPAPERS  large  and  small  find  our 
versatile  fillers  and  short  subjects  useful 
in  makeup,  of  course,  but  also  valuable 
in  creation  of  regular  features.  Your  let¬ 
terhead  brings  sample.  This  is  our  21st 
year.  Robbins  &  Associates,  P.  0.  Box 
780,  Seattle,  Wash.  98111. 


SECOND  HELPINGS:  Devoted  to  the  his¬ 
tory,  folklore,  facts  and  fiction  of  prepar¬ 
ing  and  preserving  garden  vegetables. 
20  weekly  columns,  June  1-October  12. 
Pat  Foran,  43  Beacon  Street  Circle,  Mil- 
ton,  Mass.  02186. 


GARDENING 


JOIN  GARDEN  BOOM!  Glossy  photo,  600 
word  weekly,  6th  year,  member  GWAA. 
Details:  Masson,  Box  66,  Needham, 
Mass.  02192. 


HOROSCOPES 


OLGA  KNOWS 

Most  rapidly  expending  weekly  horo¬ 
scope  column  in  this  galaxy.  Bright, 
breezy,  bold.  Full  of  sass  and  vinegar. 
550  words  camera  ready.  Samples. 
Patsy  Milligan  Syndicate,  Box  14,  Dun¬ 
dee,  III.  60118. 


HUMOR 


WEEKLY  HUMOR  COLUMN 
$3.50.  SAMPLES 
BOX  580,  EDITOR  &  PUBLISHER. 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk.  300  Half  Mile  Rd..  Red  Bank. 
N.J.  07701. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


HUSBAND  AND  WIFE  TEAM  with  com¬ 
plete  experience  in  all  phases  of  printing 
and  publishing  of  weekly  newspaper  and 
job  shop,  to  buy  into  modern  operation 
doing  $i25.000-$150,000  annually.  Grow¬ 
ing  community  with  solid  forest  industry 
economy.  High  return  to  ambitious  couple. 
For  full  details,  write  A.  Mazur,  Box  10, 
Hudson  Bay,  ^sk.,  Canada,  SOE  OYO,  or 
call  (306)  ^5-2771  evenings. 


AUTHORS  WANTED!  Be  a  “maverick  pub¬ 
lisher."  Best  alternative  to  trade  or  subsidy 
publishing.  High  quality,  low  rates,  short 
runs,  computerized  photo  typesetting, 
perfect  or  hardbound,  currently  8-week  de¬ 
livery,  page  proofs,  editing  and  promo¬ 
tional  assistance  available.  Maverick  Pub¬ 
lications,  Box  243-EP,  Bend,  Oregon 
97701.  (503)  382-6978. 


OWNER  of  large  New  England  insurance 
agency  (premiums  $2,000,000  in  the 
premises)  and  profitable  weekly  shopper 
(circulation  28,000)  looking  for  financially 
responsible  partner.  Newspaper  experi¬ 
ence  important.  In  reply  include  complete 
background.  Box  584,  Editor  &  Publisher. 


“MORE  FOR  YOUR  MONEY” 
Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Samples. 
Mike  LeFan,  1802  S.  13,  Temple,  Texas 
76501. 


TAX  TIPS  by  Mark  Stevens.  New  feature 
by  award-winning  columnist  tells  how  to 
save  money  on  Federal  taxes.  Short, 
punchy  features  can  be  clipped  and  col¬ 
lected  for  year-round  use.  Universal  ap¬ 
peal.  M.  Stevens,  172  Mill  River  Rd., 
Chappaqua,  N.Y.  10514. 


POUTICAL  CARTOONS 


A  LIBERAL  LOOK  at  the  political  arena. 
Nationally  known  cartoonist  gives  read¬ 
ers  a  behind-the-scenes  look  with  slyle, 
flair  and  an  unerring  eye  for  the  real  is¬ 
sues.  Samples,  rates  upon  request.  Box 
299,  Editor  &  Publisher. 


PHOTOGRAPHY 


ARE  YOU  PUZZLED  how  to  increase  your 
circulation?  Manufacturer-quality  Per¬ 
sonalized  Photo  Jigsaw  Puzzles  will  pro¬ 
vide  free  puzzles  for  your  next  contest, 
etc.  Write,  call  Jigsaw  Marci,  Box  914E, 
Southampton,  Pa.  18966.  (215)  357- 
8346. 


INCREASE  TRAVEL  LINAGE!  World 
travel  column  now  in  4th  year,  weekly. 
Camera-ready.  $1.25  week,  weeklies 
Free  copies  #1  Easy  St.,  Aptos,  Calif. 
95003. 


WEEKLY  FEATURES 


EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph.:  (404)  253-5355 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industrv.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 


MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair,  Calif.  91763.  (714) 
626-6440. 

SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office,” 
P.O.  ^x  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office:  (913)  381-8280. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.  0.  Dr.  12428,  Panama  City,  Fla. 


BILL  MATTHEW  COMPANY  Conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


NEWSPAPERS  FOR  SALE 


SEMI-WEEKLIES  plus  shopper  in  exclusive 
market.  7300  paid  circulation.  Modern 
offset  plant  including  4  unit  Goss  Commu¬ 
nity.  Zone  5.  $1  million  plus.  Box  449, 
Editor  &  Publisher. 


ALREADY-ESTABLISHED,  statewide  (South 
Carolina)  sports  magazine.  Owners 
unable  to  finance  future  growth;  will  ac¬ 
cept  best  offer.  Call  (803)  571-3892. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


AREA  6  WEEKLY  GROUP  for  sale. 
$400,000-+  gross  in  prime  growth  area, 
$700,(X}0  plus  real  estate.  Will  consider 
tax  free  exchange  of  registered  stock  or 
$2(X),000  cash  down  from  qualified  buyer. 
Owner  available  to  provide  management 
continuity.  Box  531,  Editor  &  Publisher. 


PRINTING,  PUBLISHING  and  weekly 
newspaper,  $25,000  per  year  net  in  the 
past.  Much  higher  rate  now.  January- 
February  gross  sales  $30,000.  Net  earn¬ 
ings  $3800.  Highest  offer  by  June  1. 
Heartland  News,  P.  0.  Box  188,  Spring  Val¬ 
ley,  Calif.  92077. 


ZONE  6,  MONTHLY  ADVERTISER,  $100,- 
000  gross,  estimated  1977  gross 
$150, 0(X);  can  be  doubled.  Owner  has 
other  interests.  80%  of  gross,  25%  down. 
Box  520,  Editor  &  Publisher. 


SMALL  MONTHLY  news  magazine  in 
nearby  Connecticut,  established  and  prof¬ 
itable,  has  growth  potential  for  someone 
with  editorial  experience  and  ambition. 
Modest  investment.  Box  605,  Editor  & 
Publisher. 


WE  ARE  LOOKING  for  a  husband-wife 
team  to  buy  our  2  small  weeklies.  Pleasant 
Midwestern  location.  Competence  and  in¬ 
tegrity  will  continue  profits.  Fair  price. 
.Serious  only.  Give  background  and  finan¬ 
cial.  Box  5^,  Editor  &  Publisher. 


WEEKLY  in  retirement-vacation  area  of 
Arizona  grossing  $55,(X)0  and  growing  fast 
seeks  working  partner.  Box  595,  Editor  & 
Publisher. 


NEAR  150M  GROSS  from  89-year-old 
award-winning  rural  Minnesota  weekly.  No 
job  shop.  Give  experience,  finances, 
phone  number.  Box  578,  Editor  & 
Publisher. 


NEWSPAPERS 
FOR  SALE 

Several  profitable  South  Caro¬ 
lina  county  seat  weeklies  in  non¬ 
competitive  growth  markets 
ranging  in  paid  circulation  from 
2000  to  3500.  Principals  only. 

JIMMY  CROWE 

202  Winchester  Dr. 
Savannah,  Ga.  31410 
(912)  897-1348  or 
(912)  897-1346 


PAID  WEEKLY  in  one  of  best  Midwestern 
suburban  cities.  $75,000  volume.  For  sale 
at  gross  with  29%  down.  All  letters 
answered  that  give  full  financial  and  jour¬ 
nalistic  qualifications.  Box  575,  Editor  & 
Publisher. 


DON’T  USE  A  CABLE! 

USE  E&P  CLASSIFIEDS 

to  reach  the  largest  assemblage  of  newspaper 
executives  in  the  country.  When  the  AN  PA 
meets  April  25-28  in  San  Francisco,  we'll  be 
there  with  our  special  April  23  CONVENTION 
ISSUE. .an  issue  keyed  to  open  a  Golden  Gate  of  selling  op¬ 
portunities!  If  you've  got  something  to  sell. .talent,  new  or  us^ 
equipment,  whatever..don't  send  a  cable  to  every  attendee  of 
the  convention.  Just  give  us  the  message  and  we'll  get  it 
across  to  them  at  the  Fairmont!  But  time  is  short.  So  please 
get  to  the  telephone,  typewriter  or  Telex  today  and  tell  us 
to  tell  it  to  the  press! 

E&P  CLASSIFIEDS  (212)  752-7053 

We’ve  got  the  right  connections! 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 
(Pm/ablu  with  ontor) 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


OTHER  CLASSIFICATIONS 
(AenWttanc*  thouU  accompany 
copy  unl0$*  eimdlt  mtabll»h»d). 

4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1 .25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


Air-mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 
Count  approximately  39  characters  andor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space. 

Classifiad  ContrcKt  Rotas  AvailaMa  On  Raquast 

WEEKLY  CLOSING  TIME 
Tuaidoy,  4:00  PM  Naw  York  Tima 

Box  numbers,  mailed  eaciv  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name  - 

Address  - 

City _ State  - Zip  — 

Phone  _ 

Authorized  by  - 

Classification  - -  - 

Copy -  - 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run: _ Weeks  _ Till  Forbidden 

Please  indicate  euct  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  (  PUBLISHER  •  BSD  Third  Ave.  •  New  Yoik,  N.Y.  10022 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


ZONE  5  WEEKLY  WANTED.  Have  substan¬ 
tial  capital  and  airtight  credit  references. 
Box  603,  Editor  &  Publisher. 


READY  CASH — 25-year  newspaper 
administrator/salesman  seeks  small 
weekly  or  buy-in  as  working  associate  in 
Zone  3  br  4.  All  replies  confidential.  Box 
563.  Editor  &  Publisher. 


NEWSPAPERS 

WANTED 

Have  substantial  investor  wanting 
to  buy  large  group  of  weeklies. 
Profitable  dailies  also  considered 
Call  collect  or  contact  — 

Don  Malcolm 
Carillon  Tower  West 
13601  Preston  Road.  Suite  417 
Dallas  Texas  75240 
(214)  233-4334 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio.  TV.  CATV  and  Newspapers 


PUBUCATIONS  FOR  SALE 


THRIVING  7-year-old  Hong  Kong-based 
business  magazine  of  world-wide  circula¬ 
tion  selling  due  to  owner  illness.  Annual 
gross  about  $200,000.  Solid  editorial 
reputation  with  tremendous  ad  and  circu¬ 
lation  growth  potential.  Box  601,  Editor  & 
Publisher. 


EQUIPMENT  &  SUPPLIES 


_ BINDRY _ 

SHERIDAN  TABLOID 
STITCHER-TRIMMER 

(24  pt.) 

For  high  speed  production  of  TV 
guides,  mogozinps,  inserts. 
Sheridan  4  pocket,  arm  gatherer, 
max.  signature  20"  x  12".  After 
gathering,  they  are  fed  into 
center  stitcher  with  head  slitter 
which  snips  signature  center  to 
depth  of  !4"  to  vent  air.  Booklets 
then  ore  folded  by  tucker  blade, 
roller  fold  and  fed  into  Sheridan 
BT  trimmer.  With  two  up  feeding, 
machine  can  produce  7200  pro¬ 
ducts  per  hour.  Machine  is  com¬ 
pletely  reconditioned  and  may  be 
inspected  on  our  floor.  Priced 
well  below  replacement  cast.  Call 
or  write 


1073  MAIN  STREET 
MILLIS,  MASS.  02054 
(617)  376-2001 


CAMERA  &  DARKROOM 


USED  SQUEEZE  LENSES  .  .  . 

Available  reworked/updated  trade-ins. 
CK  OPTICAL  CO.,  IN(5.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentages  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801 

E&P  CLASSIFIEDS 

Programmed  for  selling 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


ROBERTSON  process  camera,  14"x20’ 
with  reprocopy  processor.  Call  (716)  296- 
5673  or  (716)  386-4711. 


ENGRAVINGS 


OVER  100,000  NEGATIVES  and  photo  en¬ 
gravings  for  use  in  newspaper  advertising. 
Call  or  write  to  Garden  Photo  Engraving  Co. 
Inc.,  40  Roselle  St.,  Mineola,  N.Y.  11501. 
(516)  742-8610. 


MAILROOM 

DIDDE-GI^SER  320  newspaper  inserter,  3 
stations.  Handles  Vz  fold  or  V*  fold  papers, 
8-10,000  per  hour.  Perfect  condition. 
(219)  288-1411. 

SHERIDAN  48P,  24P  and  Mueller  227  in¬ 
serters.  Spares  included.  Very  good  condi¬ 
tion.  Box  382,  Editor  &  PubfisTier. 

STA-HI  251  Counterstacker  available  im¬ 
mediately.  Very  good  condition.  Box  415, 
Editor  &  Publisher. 

SHERIDAN  72P  INSERTER 

VERY  GOOD  CONDITION 

BOX  421,  EDITOR  &  PUBLISHER 

MUELLER  227  INSERTER  AND  231 
STACKER.  2  YEARS  OLD.  BOX  418, 
EDITOR  &  PUBLISHER. 

CHESHIRE  528  labeling  machine  with 
quarter  folder.  New  1975.  Pitney-Bowes 
4351  postage  meter  base.  Wanted;  Phil- 
lipsburg  inserters.  Call  toll  free;  (800) 
527-2564. 

SPEEDAUMAT  with  friction  and  shuttle 
feeds,  cabinet,  trays  and  Graphotype 
platemaker.  Call  (716)  296-5673  or  (716) 
386-4711. 

SIGNODE  MLN-2  automatic  strapper,  fine 
mechanical  condition,  3V^  years  old. 
O.N.E.,  1761  Tully  Circle  N.E..  Atlanta, 
Ga.  30329.  (404)  321-3992. 

STA-HI  257  STACKER. 
EXCELLENT  CONDITION. 

BOX  594,  EDITOR  &  PUBLISHER. 

CUTLER-HAMMER  MARK  III  STACKER. 
EXCELLENT  CONDITION. 

BOX  582,  EDITOR  &  PUBLISHER. 

MISCELLANEOUS 

PRICED  FOR  QUICK  SALE.  Intertype  C4. 
Serial  No.  28994.  Excellent  condition. 
Contact  H.  E.  Rosberg,  (203)  333-0161. 

NEWSPAPER  BAGS 

PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


SQUeeze  lenses  save  newsprint .  .  . 
CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 


25"  AND  12y2",  40"  DIAMETER,  28  lb. 
Pre-December.  1976  price.  Greater  Jersey 
Press,  (201)  254-7004. 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 
606  W.  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432; 

In  Connecticut  call  (203)  348-7731. 


OCR’S 


DATATYPE  OCR,  used  every  day,  less  than 
2  years  old  (going  to  front  end  system), 
excellent  condition,  $6000.  McMahon,  Los 
Alamos  Monitor,  Los  Alamos,  N.M.  (505) 
662-4185. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write; 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 
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EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


INDUSTRY  SERVICES 
CIRCULATION  CONSULTANTS 


HELP  WANTED 
ACADEMIC 


COMPUGRAPHIC— JUSTOWRITERS 
7200  with  line  counter— $3100.  Compu- 
writer  I,  $4300.  Keyboards — $1200.  FHN 
Business  Prod.,  Church  Rd.,  Mt.  Laurel, 
N.J.  (609)  235-7614. 

ADDRESSOGRAPH  Comp/Set  510  Di¬ 
rect-Entry  Phototypesetter  with  6  Wpe 
discs— 5%  pt. — 74  pt.;  with  AM  745  Day¬ 
light  Processor:  with  Model  30  Striped 
Adhesive  Wax  Coater— New  1976.  Call  Eric 
Glass,  (301)  756-6671. 

COMPUGRAPHIC  2961  HS,  spare  parts 
list,  spare  reader,  wire  stripper,  64  LPM 
machine,  $3000.  McMahon,  Los  Alamos 
Monitor,  Los  Alamos,  N.M.  (505)  662- 
4185. 

COMPUGRAPHIC  7200  with  spare  parts 
kit;  Just-O-Text  70  with  k^board  and  pro¬ 
cessor.  Call  (716)  296-5673  or  (716)  386- 


COMPUWRITER  II,  Serial  #1456,  12  width 
plugs,  some  fontstrips.  Available  now. 
Make  offer.  Call  or  write  Mr.  Kistler,  (408) 
649-1311,  P.  0.  Box  508,  Pacific  Grove, 
Calif.  93950. 

TWO  VARISYSTEMS  KC-700  keyboards. 
Counting  capability  with  programs  to  drive 
Photon  Pacesetters.  $1500  each.  Contact; 
Bill  Matthews  at  (704)  252-5611. 

TWO  5  DISC  FOTOTRONIC  1200’s  with  2 
readers  and  punches  and  5  keyboards. 
Also  2  Photon  200B’s.  Contact  W.  R. 
Stabler,  P.  0.  Box  150,  Napa,  Calif.  (707) 
226-3711. 

FOR  SALE 
COMPUGRAPHIC 
FACTORY  RECONDITIONED 
PHOTOTYPESETTING  EQUIPMENT 
Reconditioned  by  Compugraphic.  Installed 
by  Compugraphic.  Guaranteed  by  Inland. 
CompuWriter  I  $4250. 

CompuWrifer  II  $5950. 

CompuWriter  II  Jr.  $5750. 

CompuWriter  IV  $9450. 

4961  TL  $4450. 

ACM  9000  $13,250. 

Call  NOW  .  .  .  TOLL  FREE  ...  at  (800) 
255-6746  and  cash  in  on  our  Special 
Bonus  Offer.  You'll  save  even  more! 
Inland  Printing  Equipment,  Inc. 
105th  St.  &  Santa  Fe  Drive 
P.  0.  Box  5487 
Lenexa,  Kansas  66215 


PRESSES 


GOSS  COMMUNITY  folder  with  one  Com¬ 
munity  unit  (both  1971  oil)  $40,000. 
Baldwin  Counterveyor  (1975)  $6000. 
Thoen  Publishing,  1625  W.  Broadway, 
Spokane,  Wash.  99201.  (509)  326-2234. 

GOSS  MARK  I  HEADLINER— 10  units,  2 
half  decks,  22%"  cutoff,  double  folder  with 
balloon  formers,  reels,  tensions,  A.C. 
drive— good  condition.  Phone  (804)  446- 
2458,  rai9)  373-1000. 

GOSS  SIGNATURE  4  units  23  9/16  x  36 
2  Goss  Community  units  for  add-on 
Goss  Community  I  unit,  folder 
Goss  Community  folders 
Goss  Suburban  folder 
G  ss  Suburban  3  units 
Goss  Suburban  5  units 
Goss  Urbanite  folder,  22%" 

Goss  Universal  6  units 
Cottrell  V-15  units,  and  presses 
Fairchild  Newsking,  units 
Fairchild  Newsking,  2  unit  press 
Color  King  2:1  folder,  model  790 
Gregg  flying  imprinter  for  Urbanite,  45V2'' 
cutoff 

Wanted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL 
PUBLICATIONS 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 

GOSS  URBANITE  4  units,  new  approxi¬ 
mately  1964,  half  and  quarter  folder.  New 
Gregg  imprinter.  Gilmount  Vx  and  Vs  folder. 
Contact  IPEC  Inc.,  (312)  738-1200. 

We  move  machinery! 

EiP  Classifieds 
(212)  7S2-70S3 


AVAILABLE 

IMMEDIATELY 

COTTRELL  V-15A,  4  units 
COTTRELL  V-15A,  add-on  unit,  '69 
COTTRELL  V-25,  V2  and  Vt  folder 
GOSS  COMMUNITY.  3  units 
COLORKING,  4  units 

O.N.E. 

1761  Tully  Circle  N.E. 

Atlanta,  Ga.  30329 
(404)  321-3992. 

URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 

GOSS  HEADLINER  PRESS 
23  9/16  CUTOFF,  EXCELLENT  CONDI¬ 
TION.  6  units  and  Goss  2;1  and  3:2  fold¬ 
ers.  Includes  saddles  for  direct  printing. 
Complete  accessories  and  spare  parts.  Box 
239,  Editor  &  Publisher. 

GOSS  COMMUNITY  6-unit,  SC  folder,  new 
1970.  IPEC  Inc.,  401  N.  Leavitt  St., 
Chicago,  III.  60612.  Ph;  (312)  738-1200; 
Telex  25-4388. 

3-UNIT  VANGUARD  PRESS.  31'  wide  with 
heavy-duty  folder.  $3000  worth  extra 
arts.  Rollers,  chains,  plates,  blankets. 
22,000.  Write  Grants  Daily  Beacon,  P.  0. 
Box  579,  Grants,  N.M.  87020,  or  call  (505) 
287-4411. 


VDT’s 


HENDRIX  5200  Editing  Terminal,  Facit 
Punch,  Decitak  Reader,  new  in  '72,  excel¬ 
lent  condition,  $6000.  McMahon,  Los 
Alamos  Monitor,  Los  Alamos,  N.M.  (505) 
662-4185. 


WANTED  TO  BUY 


USED  3-KNIFE  TRIMMER 
FOR  8y2  X  11  BOOKLETS. 

BOX  448,  EDITOR  &  PUBLISHER. 

WANTED:  COUNT-O-VEYOR. 

CALL  BILL  GROTE 
(216)  725-4161. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 

STA-HI  251,  257  or  Cutler  Hammer  Mark 
III  Stacker.  Also  SHERIDAN  24P  or  48P  or 
Mueller  227  inserter.  Box  2053,  Editor  & 
Publisher. 


LATE  STYLE 

COTTRELL  V-22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 

WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  TO  8  UNITS. 

BOX  1548,  EDITOR  &  PUBLISHER 

USED  PEXTO  3  ft.  shear,  foot  operated. 
Can  be  old,  but  must  be  working.  F.  L. 
Greenway,  196  14th  St.  N.W.,  Atlanta,  Ga. 
30318.  (404)  878-3257. 

GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1712,  Editor  & 
Publisher. 

MUELLER  227  inserter 
and  Mueller  231  stacker. 

Box  2251,  Editor  &  Publisher. 

WANTED  BY  PUBLISHER;  2  or  3  unit  Goss 
Community  or  Fairchild  Newsking.  Call 
(516)  588-6600. 

ONE  36"  GOSS  SUBURBAN  stacked  unit, 
(4  plate  cylinders)  for  offset.  Need  by  June 
1st.  Contact  Jerry  Steffens,  Pioneer  Press 
Inc.,  1232  Central  Ave.,  Wilmette,  III. 
60091.  (312)  251-4300. 

FAIRCHILD  NEWSKING  web  offset  press 
units.  Must  be  in  excellent  condition.  Ex¬ 
cel.  P.  0.  Box  531,  Lindenhurst,  N.Y. 
11757;  (516)  226-2636. 

PRESS  WANTED:  3  to  5  units.  Community, 
Cottrell  or  News  King.  Our  personnel  will 
remove  from  your  plant.  Need  about  July 
31,  or  can  take  now.  Contact  Jim  Boone. 
Boone  Newspapers  Inc.,  P.  0.  Drawer  1, 
Tuscaloosa.  Ala.  35401.  (205)  345-0505. 


WILL  START  or  maintain  telephone  sales¬ 
room,  boy  crew  operation  or  other  proven 
promotions  producing  up  to  1(X),C)00  or¬ 
ders  yearly.  Available  soon— $25.0(X)- 
$35,000  bracket.  Strictly  confidential.  Box 
435,  Editor  &  Publisher. 


TWO  AIDS  for  your  circulation  department! 
CIRCULATOR'S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  repro¬ 
duction.  Ask  for  details.  Berkley-Small, 
Inc.,  P.  0.  Box  6526,  Mobile.  Ala.  36606. 


Circulate  Your  Jobs,  Services, 
Talents  to  the  Largest 
Newspaper  Audience  in  the 
World  with  E&P  Classifieds 


CREATIVE  SERVICES 


ARTISTS-WRITERS.  Journalists  can  turn 
out  quick— but  quality — work.  No  assign¬ 
ment  too  tough.  Real  pros  whose  expertise 
ranges  from  putting  together  trade 
magazines,  brochures  and  children's 
books  to  news  articles,  illustrations,  pub¬ 
licity  campaigns  and  editorial  consulta¬ 
tions.  Box  548,  Editor  &  Publisher. 


PRINTING  SERVICES 


EXCELLENT  LETTERPRESS  facilities  for 
composition  and/or  printing  below  photo¬ 
composition  prices.  In-plant  engraving  and 
mailing  facilities  available.  Call  or  write 
Standard  Printing  Co.,  Celina,  Ohio  45822. 
(419)  586-2371. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501,  (512) 
682-7011. 


Help 


Wented... 


ACADEMIC 


WESTERN  WASHINGTON  STATE  COL¬ 
LEGE  Journalism  Department  is  seeking 
candidates  for  the  1977-78  school  year  at 
the  Assistant  Professor  level.  Courses  in¬ 
clude  basic  writing  and  editing,  mass 
media  and  possibly  advertising  and  re¬ 
search  methods.  Please  send  a  resume 
with  dates  and  references  explaining  press 
and  teaching  experience,  education  and 
degrees  and  any  other  pertinent  back¬ 
ground. 

Substantial  press  experience  required. 
Nine-month  appointment  beginning  Sep¬ 
tember.  Salary  commensurate  with  experi¬ 
ence.  Write  to  Pete  Steffens,  Acting 
Chairman,  Journalism  Department,  West¬ 
ern  Washington  State  College,  Bellingham, 
Washington  98225.  Phone  (206)  676- 
3252.  Deadline  is  April  21.  Western 
Washington  State  College  is  an  Equal 
Opportunity/Affirmative  Action  Employer. 


ASSISTANT  PROFESSOR  OF  JOURNALISM, 
University  of  Montana,  to  teach  journalism 
and/or  radio-television  courses,  with  em¬ 
phasis  on  photography  classes,  and  to 
manage  the  Photo  Lab.  Experience  as  a 
newspaper  photographer,  preferably  on  a 
daily,  required  with  expertise  in  one  or 
more  other  areas  such  as  reporting,  broad¬ 
casting,  advertising,  graphics,  editing.  MA 
or  equivalent  experience.  Teaching  experi¬ 
ence  desirable.  $12,500  minimum.  As  an 
Equal  Opportunity  Employer,  the  Univer¬ 
sity  encourages  applications  from 
minorities  and  women.  Send  resume  and 
references  to  the  Dean,  School  of  Jour¬ 
nalism,  University  of  Montana,  Missoula, 
Montana  59801.  Deadline  April  4. 


PUBLIC  RELATIONS  Assistant  Professor/ 
Associate  Professor  for  young  journalism 
degree  program  at  integrating  predomi¬ 
nately  Black  state  university  in  state 
capital.  Doctorate  preferred,  MA  essential. 
2  to  5  years  good  professional  PR/ 
Advertising  experience,  preferably  corpo¬ 
rate  or  agency,  desired.  APR  a  plus.  Desire 
to  teach  critical.  Salary  $14,500  to 
$17,600  for  9  months.  Start  September 
1977.  Equal  C^portunity/Affirmative  Ac¬ 
tion  Employer,  (intact  Robert  M.  Ruggles, 
Chairman,  Journalism,  P.  0.  Box  14, 
Florida  /\&M  University,  Tallahassee.  Fla. 
32307,  (904)  599-3718.  Application  dead¬ 
line;  April  29.  1977. 


UNIVERSITY  PROFESSOR  to  teach  in 
mass  communication,  including  print  and 
broadcast  journalism,  news  editorial  and 
photography.  PhD,  teaching  and  profes¬ 
sional  experience  preferred  $12,500- 
$15,500.  Contact  Terry  H.  Ostermeier, 
Chairman,  University  of  Wisconsin-White- 
water,  Whitewater,  Wise.  53190.  Equal 
Opportunity  Employer. 


UNIVERSITY  OF  TULSA  Faculty  of  Com¬ 
munication  seeks  individual  to  fill  com¬ 
munication  position,  primarily  teaching 
speech  communication  and/or  broadcast¬ 
ing  beginning  Fall  1977.  Media  and  teach¬ 
ing  experience  preferred.  Masters  degree 
required;  DoctoVate  preferred.  Salary  and 
rank  open.  Application  deadline  April  15, 
1977.  Send  resume  to  Ramona  Rush, 
Chairperson,  Faculty  of  Communication, 
600  S.  College.  Tulsa,  Okla.  74104.  The 
University  of  Tulsa  is  an  Equal  Opportu¬ 
nity/Affirmative  Action  Employer. 


UNIVERSITY  OF  MASSACHUSETTS 
Faculty  Position 

Possibly  Fall  opening,  PhD  to  teach  jour¬ 
nalism  history,  theory  and  law,  or  seasoned 
professional  with  Masters  to  teach 
reporting-editing.  Salary  commensurate. 
Send  Vitae,  references:  Prof.  Lawrence 
Pinkham,  Search  Committee,  Journalism 
Studies,  UMass,  Amherst,  Mass.  OlOOZ. 
The  University  of  Massachusetts  is  an  Af¬ 
firmative  Action/Equal  Opportunity  Em¬ 
ployer.  S104C. 


THE  COLLEGE  OF  JOURNALISM  and 
Communications,  University  of  Florida, 
seeks  a  full-time  assistant  professor  with 
strong  editing  experience  to  teach  new 
editing,  reporting,  and  an  editing/reporting 
practicum.  MS  required,  PhD  preferredT 
Salary:  $13,0(X)  to  $15,000  on  ^month 
contract.  Send  resume  and  references  to 
Dr.  Jon  Roosenraad,  Search  Committee, 
Journalism  Department,  University  of 
Florida,  Gainesville,  Fla.  32611.  UF  is  an 
Affirmative  Action/Equal  Opportunity 
Employer. 


JOURNALISM.  The  deadline  for  applica¬ 
tions  is  April  15,  1977.  The  starting  date 
for  the  position  is  September  1,  1977. 
Duties;  Teach  basic  journalism  writing  and 
reporting  classes  including  at  least  one  of 
the  following:  public  relations  writing,  pho¬ 
tojournalism,  broadcast  news  writing 
Supen/ise  student  field  experiences.  Advise 
journalism  students.  Other  duties  assigned 
by  department  chairman,  such  as  occa¬ 
sional  sections  of  English  writing  courses. 
Qualifications:  At  least  a  Masters  Degree, 
PhD  is  required  in  order  to  become  eligible 
for  promotion  beyond  Assistant  Professor. 
At  least  one  of  a  candidate's  degrees  must 
be  specifically  in  Journalism,  but  the  others 
may  be  in  appropriate  cognate  areas.  At 
least  2  years  experience  teaching  college 
journalism  or  the  equivalent  number  of 
courses  taught  on  a  part-time  basis.  At 
least  3  years  experience  in  professional 
journalism  including  a  minimum  of  a  year 
and  a  half  as  a  full-time  reporter  for  a  met¬ 
ropolitan  news-gathering  organization. 
Specific  experience  in  public  relations 
writing,  photojournalism  and/or  broadcast 
news  writing.  Evidence  of  ability  to  main¬ 
tain  active  connections  with  the  profession 
during  the  period  of  the  appointment.  Sal¬ 
ary  and  rank:  determined  by  academic 
background  and  experience.  Applicant 
must  submit  in  advance:  a  written  resume. 
A  letter  of  application  stating  compliance 
with  the  background  requirements  listed 
above.  College  transcripts.  At  least  3  ref¬ 
erences  from  persons  who  are  in  a  position 
to  state  the  applicant's  expertise  in  the  job 
requirements.  The  above  information 
should  be  submitted  to  Dr.  John  Spradley, 
Chairman,  Department  of  English,  Met¬ 
ropolitan  State  College,  Box  32,  1006 
Eleventh  St.,  Denver,  Colo.  80204.  Equal 
Opportunity  Employer. 
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HELP  WANTED 


ACADEMIC 


HELP  WANTED 


CIRCULATION 


HELP  WANTED 


DISPLAY  ADVERTISING 


HELP  WANTED 


EDITORIAL 


ASSISTANT  PROFESSOR  OF  JOURNALISM  CIRCULATION  MANAGER  who  is  not  af- 
— New  tenure-track  position.  Candidates  raid  of  work  wanted  for  small  daily  in  Zone 


must  have  5  years  of  significant  media  ex¬ 
perience  in  small  or  medium  town  environ¬ 
ment.  PhD,  near  completion  or  equivalent. 
Must  be  able  to  teach  writing  and  editing, 
broadcast  news  writing  and  graduate 
courses.  Advertising  experience  highly  de¬ 
sirable.  Equal  Opportunity  Employer.  Write 
Dr.  David  C.  Henley,  Chairman,  Dept,  of 
Journalism,  University  of  Wyoming, 
Laramie,  Wyoming  82071.  Deadline  April 
30. 


CENTRAL  MICHIGAN  UNIVERSITY  has  an 


2.  A  beautiful  area  and  excellent  place  to 
raise  a  family.  Tell  all  including  salary  re¬ 
quirements.  Box  530,  Editor  &  Publisher. 


DISTRICT  SALES  MANAGER 

Aggressive  33,000  daily  and  Sunday  seeks 
circulation  district  sales  manager.  Total 
responsibility  for  district  promotion  sales 
and  service.  Performance  and  innovation 
will  lead  to  very  rapid  advancement  and 
expanded  responsibilities.  An  excellent 


LOUISIANA  DAILY  in  rapidly  growing  retail 
market  seeks  ad  manager.  Good  opportu¬ 
nity  for  person  experienced  in  daily  ad 
sales  to  move  up  to  bigger  responsibility 
and  challenge.  Box  445,  Editor  & 
Publisher. 


SPORTSWRITER 


Experienced  writer  for  growing  Midwestern 
AM  daily.  This  staff  covers  all  sports  in¬ 
cluding  major  professional  teams.  Good 
salary  and  fringe  benefits.  Send  resume 
CENTRAL  WISCONSIN  daily  has  opening  I  *  Publisher. 


opportunity  with  a  circulation-oriented 
opening  for  an  instructor  or  assistant  pro-  oronrvnwnwl  npwcinanpr  Rnx  SPfi  PHitor 
fessor  of  Journalism  with  special  compe-  '’^'"'^P^P®^'  “P" 

tency  in  and  willingness  to  teach  introduc-  “ 
tory  survey  courses  in  the  mass  media  and 
courses  in  basic  writing  and  reporting 
skills.  MA  in  Mass  Communications  and 
professional  experience  required.  PhD  in 
Mass  Communications  desirable.  Please 
send  vitae,  transcripts,  references  to  Pro¬ 
fessor  Thomas  Rood,  Box  128,  Anspach 
Hall,  Central  Michigan  University,  Mt. 

Pleasant,  Mich.  48859.  Deadline:  April  25, 

1977.  CMU  is  a  nondiscriminatory  educa¬ 
tional  institution  and  employer. 


for  energetic  sales  rep  to  join  our  young, 
aggressive  staff  selling  and  producing 
creative  ads  for  an  expanding  market.  If 
you  are  looking  for  growth  and  challenge, 
contact:  T.  J.  Donnelly,  220  1st  Ave. 
South,  Wisconsin  Rapids,  Wise.  54494. 
(715)  423-7200. 


group-owned  newspaper.  Box  528,  Editor 

li  Publisher.  ''  ADVERTISING  MANAGER 

CAREER  OPPORTUNITY  IN  Need  aggressive  ad  manager  for  18,(X}( 

CIRCULATIOIN  MANAGEMENT  circulation  independent  college  daily 

A  morning,  evening  and  Sunday  Zone  6  5-figure  salary  plus  commission.  Some  col 
newspaper  is  seeking  a  district  manager  lege  experience  preferred  but  not  re 


MANAGING  EDITOR,  16M  Carolina  daily. 
Shirtsleeves  worker  who  likes  to  write,  to 
direct  investigative  series.  Good  layout 
stylist.  Resume,  salary  needs  to  Box  508, 
Editor  &  Publisher. 


DENVER/WRITER 

Arw/cnxieiKi/^  miAKiAz-'cn  T  wo-year-old  15,000  weekly  seeks  writer/ 
AUVtKI  loING  MANAGER  editor  pro  to  develop  award  winning  fea- 
Need  aggressive  ad  manager  for  18,000  5'"®'®  and  young 

circulation  independent  college  daily.  readers.  3M  bu^n  preferred. 

5-figure  salary  plus  commission.  Some  col-  Apartment,  free  skiing.  Send  samples  and 
lege  experience  preferred  but  not  re-  resume  with  Mlary  requirements.  Box  525, 
niiiroH  r.nntart  Nanrw  rirpe-i  1 1 Iniir.  Editor  &  Publisher. 


THE  UNIVERSITY  OF  KENTUCKY  invites 
applications  for  the  position  of  Director  of 
the  School  of  Journalism.  The  Director  will 
be  expected  to  administer  a  school  of  11 
faculty  with  general  editorial  and  advertis¬ 
ing  programs  leading  to  the  BA;  teach  un¬ 
dergraduate  classes;  participate  in  the 
graduate  program  of  the  College  of  Com¬ 
munications;  engage  in  scholarly  research 
or  professional  writing;  encourage  faculty 
development;  and  develop  relationships 
with  state  and  national  media.  Candidates 
should  have  qualifications  enabling  him  or 
her  to  carry  out  these  obligations.  PhD  or 
significant  professional  experience  re¬ 
quired  as  well  as  credentials  meriting  ap¬ 
pointment  at  tenured  rank.  Salary  and 
academic  rank  commensurate  with  qual¬ 
ifications.  10-month  appointment.  Send 
letter  of  application  and  resume  by  April 
15,  1977  to  Dr.  Daniel  R.  Reedy,  Chair¬ 
man,  Journalism  Search  Committee,  1121 
Patterson  Office  Tower,  University  of  Ken¬ 
tucky,  Lexington,  Ky.  40506.  An  Equal 
Opportunity/Affirmative  Action  Employer. 


newspaper  is  seeking  a  district  manager 
with  circulation  management  potential.  Ex¬ 
cellent  climate  and  working  conditions.  Col¬ 
lege  degree  required.  Send  resume  to  Box 
559,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


quired.  Contact  Nancy  Gree.-i,  113  Jour¬ 
nalism  Bldg.,  University  of  Kentucl^,  Lex¬ 
ington,  Ky.  40506.  (606)  257-1900.  Dead¬ 
line  is  April  15. 


DISPLAY  ADVERTISING  SALESPERSON 
Experienced  display  salesperson  with  suc¬ 
cessful  record  of  handling  30-50  regular 
accounts.  Medium  size,  independent  Mid- 


ADMINISTRATIVE 


MARKETING  EXECUTIVE 
FOR  NEWSPAPER  ASSOCIATION 
We  seek  an  executive  with  solid  newspaper 
marketing  background.  Demonstrated 
leadership  and  professionalism  in  your 
career  are  necessary.  Program  develop¬ 
ment,  membership  communications  and 
new  member  growth  are  key  job  respon¬ 
sibilities.  Salary  open.  Include  salary  his¬ 
tory  in  reply  to  Box  513,  Editor  & 
Publisher. 


PUBLISHER’S  ASSISTANT,  strong  on  ac¬ 
counting  as  well  as  all  other  facets  of  small 
daily  and  weekly  newspaper  publications, 
for  leading  central  Florida  community 
newspaper  group.  Box  535,  Editor  & 
Publisher. 


STAFF  ARTIST— All  around  experienced 
artist  wanted  for  newspaper  feature  serv¬ 
ice.  Layout,  illustrations,  boardwork.  Send 
resume  and  3  tearsheets  only  to  Linda 
Pennfield,  Newspaper  Enterprise  Assn., 
230  Park  Ave.,  New  York,  N.Y.  10017. 


ASSISTANT  TO  PUBLISHER  to  oversee 
and  organize  display,  classified  and  circu¬ 
lation  sales  of  small  and  solid  4800  circu¬ 
lation  daily  in  beautiful  New  York  Adiron- 
dacks.  Start  at  $12,000  plus  fringes  and 
car  and  bonuses.  Ideal  for  experienced 
and  aggressive  ad  person  who  likes  out¬ 
doors  and  winter  sports.  Must  be  ready  to 

?et  to  work  by  mid-May.  Great  opportunity 
or  sales-oriented  person  seeking  good 
country  life  and  training  to  become  pub¬ 
lisher.  Write  or  call  William  Doolittle, 
Adirondack  Daily  Enterprise,  61  Broadway, 
Saranac  Lake,  N.Y.  12983.  (518)  891- 
2600,  include  all  references. 


Experienced  display  salesperson  with  suc¬ 
cessful  record  of  handling  30-50  regular 
CLASSIFIED  ADVERTISING  MANAGER  accounts.  Medium  size,  independent  Mid- 
We  need  an  enthusiastic  individual  to  westdaily.  Send  resume  to  Box  5^,  Editor 
manage  our  classified  department,  '®"®'^'  ^9ual  Opportunity  Employer, 

Applicants  must  be  able  to  organzie,  train 

and  motivate  our  staff.  The  right  person  V..  '  i,  '7^ — 

will  enjoy  the  chance  to  develop  and  im-  ADVERTISING  SALESPERSON,  Northerri 
plement  new  sales  programs  and  to  meet  California,  small  chain,  looking  for  severe 
the  challenges  of  a  60,000  circulation  experienced  people  for  slots  in  dailies  and 
daily  newspaper  in  a  competitive  market,  weeklies.  If  you  have  several  years  expen- 
Telephone  sales  management  experience  'f’  either  retail  or  classified,  we  d  like 

a  plus.  Send  resume  to  Box  495,  Editor  &  s®®  resume.  Salary,  bonus  and 

Publisher  fringes  including  car  allowance.  Box  511, 

_ ! _  Editor  &  Publisher. 

ARE  YOU  the  No.  2  person  in  Classified  - 

with  a  road  block  keeping  you  from  getting  AMT  TO 

ahead?  This  may  be  the  opportunity  you've  VV/AIN  I  I  W 

been  looking  for.  Our  50,000  daily  in  a  AUCAHO 

competitive  Zone  2  market  offers  the  clas-  MntMLJ. 

sified  advertising  manager's  position  for  We’re  a  major  market  metro  Northeast 
someone  who  has  classified  experience,  is  daily,  non-competitive,  looking  for  a 
sales/promotional  minded,  and  who  wants  bright,  aggressive  career-mind^  person  to 
to  get  as  far  in  the  newspaper  advertising  join  us  as  assistant  retail  advertising  man- 
business  as  his/her  talents  will  allow.  Send  ager.  Not  just  a  title,  you'll  have  the 
resume  and  salary  requirements  to  Box  chance  to  show  what  you  can  do  vrorking 
502,  Editor  &  Publisher.  with  a  professional  retail  advertising  de¬ 

partment.  Write  in  confidence,  t^l  us 
your  accomplishments  and  why  you  want 


with  a  road  block  keeping  you  trom  getting  AMT  TO 

ahead?  This  may  be  the  opportunity  you've  VV/AIN  I  I  W 

been  looking  for.  Our  50,000  daily  in  a  AUCAHO 

competitive  Zone  2  market  offers  the  clas-  MntMLJ. 

sified  advertising  manager's  position  for  We’re  a  major  market  metro  Nort 
someone  who  has  classified  experience,  is  daily,  non-competitive,  looking 


CLASSIFIED  ADVERTISING  MANAGER  your  accomplishments  and  why  you  want 
Major  Northern  California  Metropolitan  ®*o''®  ahead.  Box  600, 

newspaper  has  an  immediate  opening  for  a  Editor  &  Publisher. 

Classified  Advertising  Manager  capable  of  »r.  "  .u  » — i - ZZ - 1 - 

administering  a  large  stafL  developing  MANAGER  with  tr^k  record  for  ^rong 
sales  programs,  and  directing  training  ac-  s®®*  semi-weekly  in  Area  6.  Excel- 

tivities.  Applicants  must  have  a  proven  lent  climate  and  earnings.  Box  570,  Editor  crMT/^o 

track  record,  knowledge  of  computer  “  Publisher.  GGrT  CUIIGK 

typesetting  arid  have  experience  in  phases  MrcD  agrrfssivf  «lP.;npr«n  to  inin  The  Metro-East  Journal,  40,000  PM  daily, 
of  Classified  Advertising.  Excellent  salary  NEED  A^RESSIVE  Mlesperw^^  ^,35  immediate  opening  for  a  copy 

and  benefit  prograrn.  Send  resume  to  Box  growing  TOOO  circulation  wMkIy  as  part-  Background  in  reporting  required 

585,  Editors,  ftbhsher.  ner  8'  O'  8®x  as  well  as  dally  desk  expeVience,  in  editing 

aotj,  MiDuquerque,  n.ivi.  tj/iud.  designing  pages. 


GENERAL  ASSIGNMENT  REPORTER  for 
25,000  evening  daily.  Minimum  1  year 
daily  newspaper  experience  required.  We 
want  a  generalist  who  can  handle  all  beats, 
spot  news  and  features.  Send  letter,  re¬ 
sume  and  work  samples  to  Editor,  Globe 
Gazette,  P.  0.  Box  271,  Mason  City,  Iowa 
50401. 


MANAGING  EDITOR 

U.S.  OLYMPIC  COMMITTEE 

Edit  monthly  manazine,  write  features,  ad 
copy.  Also  prepare  fund  raising  proposals 
and  news  releases.  Salary  negotiable. 
Send  resume  and  salary  history  to  (^. 
Robert  Paul,  United  States  Olympic  Com¬ 
mittee,  57  Park  Ave.,  New  York,  N.Y. 
10016. 


CREATIVE  EDITOR-WRITER  needed  for 
nationally  circulated  craft  magazine.  Bus¬ 
iness  experience  helpful  in  developing  ar¬ 
ticles  for  dealer-oriented  product.  Some 
travel.  Midwest  location.  Send  details  on 
experience  and  salary  requirements  to  Box 
510,  Editor  &  Publisher. 


SOUTH  FLORIDA  youth-oriented  newspa¬ 
per  seeks  entertainment  editor.  Must  be 
knowledgeable  in  rock  music  and  good  fea¬ 
tures  writer.  Some  editing  experience  and 
a  good  business  sense.  Interview  in  Palm 
Beach  a  must.  $155  per  week  to  start.  A 
rare  oppprtunity  for  a  hard  worker.  Send 
music  writing  samples  to  Good  Times,  250 
Royal  Palm  Way,  Palm  Beach,  Fla.  33480. 


COPY  EDITOR 


986,  Albuquerque,  N.M.  87103. 


DISPLAY  ADVERTISING 


ADVERTISING  SALESPERSON  for  13,000 
daily  in  western  New  York.  Experience 
A  r\\ /cnxi  eiK  I/-'  iiAk.iA/-'xn  necessary.  Send  resume  to  or  call  Herman 

ADVERTISING  MANAGER  Cutler,  Dunkirk  (N.Y.)  OBSERVER,  8  E. 

A  40,(X}0  circulation  daily  in  Zone  5  seeks  Second  St.  (716)  366-3(X)0. 
good  administrator  to  head  ad  department 
in  competitive  growth  market.  Ability  to 
plan,  motivate  staff  and  sell  top  accounts 
are  key  elements  in  this  job.  Excellent  sal¬ 
ary  and  benefits  with  good  oppprtunity  for 
advancement.  Send  resume  with  job  and 
salary  history  in  confidence  to  Box  540, 

Editor  &  Publisher. 


DAILY  NEWSPAPER,  5000  circulation. 


EDITORIAL 


COPY  EDITOR 

WANT  TO  WORK  FOR 
ONE  OF  THE  BEST? 

The  Miami  Herald's  prize-winning  Living 


Zone  3,  wants  aggressive,  dynamic  ad  di-  Today  section  is  looking  f®''  a  top-notch 
rector.  Strong  on  sales,  staff  motivation  c®pyeditorandlayoutperMn.lfyou’vegoU 
and  layout.  &x  521,  Editor  &  Publisher,  f®^  crisp  editing,  exciting  layouts  and 

’ _ I _  read-me  headlines— plus  3  or  more  years 

WEEKLY  ENTERTAINMENT  paper  in  up-  exP®nence-send  resume  and  tearsheets 


state  New  York  university  town  currently  *® 
enjoying  50%  gross  increase  annually 
needs  creative,  experienced  ad  salesper-  I 
son.  Rapid  advancement  for  right  person. 
Resume  to  Box  541,  Editor  &  Publisher. 


Janet  Chusmir,  Editor 
Living  Today 

THE  MIAMI  HERALD 

1  Herald  Plaza 
Miami,  Fla.  33101 


AGGRESSIVE  ad  manager  sought  for  Met- 

rppolitan  Washington  newspaper  maga-  I  ASSISTANT  NEWS  EDITOR:  On-job  ex- 
zine.  Must  have  ability  to  plan,  c_arrY  out  ngrience  in  editing,  makeuo.  headlines 


'J’®.  ■  perience  in  editing,  makeup,  headlines 

must  be  strong  points  for  this  small  Ohio 
Uli^®  d®ily-  Position  open  now.  Write  to  Howard 

potentBl.  Salary  open.  Box  509,  Editor  4  Smallsreed,  Managing  Editor,  Times- 
Publisher.  Gazette,  Ashland,  Ohio  44805. 


_ A/?r/SrS _  ExperienceC 

with  proven 

STAFF  ARTIST — All-around  experienced  lar  account 
artist  wanted  for  newspaper  feature  serv-  photocompc 
ice.  Layout,  illustrations,  boardwork.  Send  opening,  ei 
resume  and  3  tearsheets  only  to  Linda  Send  resui 
Pennfield,  Newspaper  Enterprise  Assn.,  Hummel,  cl 
230  Park  Ave.,  New  York,  N.Y.  10017.  P.  0.  Bin  4 

EDITOR  &  PUBLISHER  for  APRIL  2,  1977 


RETAIL  ADVERTISING  SALESPERSON 


LAYOUT  FREAK— We  are  a  bright,  local  af- 


as  well  as  daily  desk  experience,  in  editing 
copy,  writing  heads  and  designing  pages. 
Salary  range  to  $3(X)  weekly.  Excellent 
benefits  and  growth  potential.  Include 
editing  and  writing  samples  with  your  re¬ 
sume  to  Keith  L.  Stewart,  Lindsay-Schaub 
Newspapers,  P.  0.  Box  789,  Decatur,  III. 


CITY  EDITOR  for  mid-size  PM  daily.  Must 
be  able  to  organize,  assign  and  critique 
staff  of  10  young  and  eager  writers.  NO 
PHONE  CALLS,  please.  Send  resume  and 
references  to  Karen  Walters,  Delaware 
State  News,  P.  0.  Box  737,  Dover,  Del. 
19901.  An  Equal  Opportunity/ Affirmative 
Action  Employer,  M/F. 


CITY  EDITOR 

We  are  looking  for  a  city  editor  who  can 
work  with  reporters,  edit  local  copy  (stick¬ 
ler  for  correct  grammar),  is  an  idea  person, 
capable  of  imaginative  layouts— the  whole 
bit.  Please  don't  apply  if  you  can't  take 
charge  (under  an  editor)  and  run  a  news¬ 
room.  Zone  3.  Box  544,  Editor  4  Publisher. 


WE'RE  BUILDING  a  top-notch  local  news¬ 
paper  in  a  highly  competitive  area  of  Cent¬ 
ral  Florida.  We  need  reporters  with  some 
experience  who  can  write  it  bright,  lively 
and  first.  It's  a  task  that  will  take  time. 
Job-jumpers  need  not  apply.  Box  474, 
Editor  4  Publisher. 


I  GENERAL  ASSIGNMENT  reporter  for  Zone 
3  PM  daily.  Must  have  at  least  8  to  10  years 


Experienced  retail  advertising  salesperson  ternoon  daily  in  Florida  and  we've  just  lost  experience.  Send  resume  to  Box  488, 


with  proven  record  of  handling  40-50  regu¬ 
lar  accounts.  Experienced  in  layout  and 
photocomposition  production.  Immediate 
opening,  excellent  salary  and  benefits. 
Send  resume  and  references  to  Dick 
Hummel,  c/o  The  Bakersfield  Californian, 
P.  0.  Bin  440,  Bakersfield,  Calif.  93302. 


one  man  who  helped  to  keep  us  looking 
good.  If  you've  got  flair  and  good  judgment 
and  can  make  deadline,  send  us  some  MANAGING  EDITOR  for  Philadelphia  busi- 
tearsheets  and  a  resume  and  tell  us  what  ness  newsweekly.  Must  have  experience  in 
you  are  making.  Good  editing  ability  and  magazine  layout,  editing,  reporting, 

knowledge  of  VDTs  a  plus.  Box  555,  Editor  Unique  opportunity  for  hard  worker.  Clips, 


Editor  4  Publisher. 


resume  to  Box  1316,  Editor  4  Publisher. 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PRODUCTION 


HELP  WANTED 
PRODUCTION 


HELP  WANTED 
SALES 


EXECUTIVE  CITY  EDITOR  to  direct  young 
award-winning  PM  daily  staff  in  competi¬ 
tive  Zone  2  state  capital,  university  mar¬ 
ket.  Vile  need  a  proven,  imaginative  idea 
man  or  woman  who  can  shine  in  medium 
circulation  field.  Fine  opportunity  for  pro¬ 
fessional  growth  and  satisfaction.  Send 
resume,  current  salary,  other  pertinent  in¬ 
formation  to  Box  519,  Editor  &  Publisher. 


SHOP  FOREMAN  for  cold  type  composing 
room.  Some  knowledge  of  offset  press  for 
backup,  with  mechanical  ability  to  keep  all 
machinery  running  and  organizational  abil¬ 
ity  to  keep  copy  flowing.  Fair  sized  non¬ 
union  weekly  near  New  York.  $15,000.  Box 
491,  Editor  &  Publisher. 


SPORTS  DESK 

Imaginative  layout.  Strong  editor,  headline 
writer.  PM  daily,  AM  Saturday,  Sunday, 
Zone  2.  Enclose  samples.  Box  606,  Editor 
&  Publisher. 

EDITOR,  5M  Florida  weekly.  Low  salary, 
but  beach,  sun,  advancement  in  group. 
Box  1808,  Punta  Gorda,  Fla.  33950. 

REGULAR  STRINGER  in  industrial  areas 
for  industrial  newsletter  publisher.  No 
conflict  with  newspaper  assignments. 
Good  rates  on  acceptance.  Box  590,  Editor 
&  Publisher. 

COPY  EDITOR 

Join  a  7-member  news  desk;  want  fussy 
editor;  7-day  Zone  2  daily,  on-line  with 
VDTs;  some  layout  and  makeup  supervi¬ 
sion.  Box  598,  Editor  &  Publisher. 

THE  FINDLAY  (OHIO)  COURIER,  morning 
25,(X)0  daily,  seeks  night  editor  with  ad¬ 
ministrative  ability,  seasoned  news  judg¬ 
ment,  sharp  editing  skills  to  handle  major 
daily  editing  responsibility  in  electronic 
newsroom.  Pleasant  working  conditions 
with  bright  staff.  Written  applications  only. 
Write  Robert  Hesse,  Executive  Editor,  The 
Findlay  Ohio  Courier,  45840,  giving  qual- 
fications. 

FREE  PLACEMENT  SERVICE 

Daily  Newspapers 

Send  us  your  resume;  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop 
applicants  welcomed. 

New  England  Daily  Newspaper  Assn. 

340  Main  St.,  Room  527 
Worcester,  Mass.  01608 

FREELANCE 

TRADE  PUBLICATION  seeks  freelance 
correspondents  in  Atlanta  and  San  Fran¬ 
cisco.  Pays  54  a  word  and  $5  per  photo. 
Box  546,  Editor  &  Publisher. 

OPPORTUNITY  KNOCKS  TWICE  A 
MONTH.  “Freelancer's  Newletter"  Exclu¬ 
sive  job  listings,  markets,  news.  6  issues 
$5.  1  year  (22  issues)  $20.  Satisfaction 
guaranteed.  Dept.  EP,  P.O.  Box  128, 
Rhinebeck,  N.Y.  12572. 

PHOTOJOURNAUSM 

ASSISTANT  PICTURE  EDITOR-Are  you 
currently  a  picture  editor?  Or  recently 
been  one?  Have  you  been  generating  as¬ 
signments,  doing  layout,  working  with 
others'  contacts?  If  you  have  this  experi¬ 
ence-solid  experience  and  a  desire  to 
work  on  a  first-rate  picture  paper,  let  us 
hear  about  you  in  a  very  detailed,  narra¬ 
tive,  hand  resume.  No  clips  or  samples.  No 
experience,  don't  waste  your  time.  Box 
567,  Editor  &  Publisher. 

PRESSROOM 

GOSS  COMMUNITY/GOSS  URBANITE 
press  operator  for  rapidly  expanding 
newspaper/commercial  shop.  Leave  the 
city  woes  behind.  Give  your  youngsters 
clean  country  living  and  a  good  education 
in  uncrowded  schools.  Zone  2.  We  need 
people  headed  for  the  top.  Resume, 
please.  Box  547,  Editor  &  Publisher.  An 
Affirmative  Action/Equal  Opportunity, 
M/F. 

WEB  OFFSET  PRESSMAN  to  run  4-unit 
Newsking,  also  small  sheetfed  press.  Cal 
(314)  58%2545. 

PRODUCTION 

PRODUCTION 

DIRECTOR 

100,000  MORNING  *  EVENING  *  SUNDAY 
IN  ZONE  3 

We  seek  a  professional  with  broad  knowl¬ 
edge  and  experience  in  modern  newspaper 
production  technology  to  direct  our  pro¬ 
duction  operations. 

A  solid  background  in  computer  systems  is 
required  to  fill  this  senior  management 
position  with  an  established  leader  in  the 
industry.  Our  accomplishments  in  the  pro¬ 
duction  areas  are  impressive  and  we  re¬ 
quire  a  leader  to  successfully  meet  the 
challenges  of  the  future. 

All  inquiries  will  be  held  in  confidence.  Ex¬ 
cellent  salary  with  full  fringe  benefit  prog¬ 
ram.  Send  complete  resume  with  salary 
history  and  reauirements  to  Box  529. 
Editor  &  Publisher. 


PROGRESSIVE,  AWARD-WINNING  daily 
seeking  experienced  Electronics  Mainte¬ 
nance  Technician  who  has  the  capability 
of  managing  a  computerized  composing 
room.  Progressive  community,  excellent 
schools,  new  hospital,  accessibility  by  air 
or  Interstate.  Plant  is  a  r-conditioned  and 
carpeted,  with  a  company  that  is  electronic 
and  mechanically-orientel.  Salary  negoti¬ 
able,  excellent  fringe  ben  ?fits  and  an  op¬ 
portunity  to  advance.  Located  in  Zone  7 
where  there  is  some  of  the  greatest  hunt¬ 
ing  and  fishing  in  the  country.  Send  re¬ 
sume  and  salary  expectations  to  Box  610, 
Editor  &  Publisher. 


WORKING  ASSISTANT 
COMPOSING  ROOM  FOREMAN 
Must  have  experience  in  all  phases  cold 
type  production.  Southwest  Rorida  daily. 
Send  complete  resume  including  salary 
requirements  and  references  to  Naples 
Daily  News,  P.  0.  Box  7009,  Naples,  Fla 
33940,  Attn;  LeRoy  Seiler. 


COMPOSING  ROOM  FOREMAN  for  ex 
pending  multi-weekly  and  web  offset 
commercial  operation.  Familiar  with  VIP 
helpful.  Chance  for  advancement.  Contact 
Norris  Archer,  6960  S.W.  Sandburg  St, 
Tigard,  Oreg.  97223. 


PRODUCTION  MANAGER  with  proven  abil 
ity  and  experience  in  cold  type.  Should  be 
familiar  with  all  aspects  of  composing  < 
knowledgeable  in  cost  control.  Must  n; 
strong  supervisory  and  leadership  skills. 
Challenging  opportunity.  Southwest  Ohio. 
Reply  confidential;  include  references  and 
salary  history  with  resume.  An  Equal  Op¬ 
portunity  Employer  ready  to  move  quickly 
to  fill  this  key  management  job.  Box  576, 
Editor  &  Publisher. 


PUBUC  RELATIONS 


EXPERIENCED 

PHOTO  COMP  MACHINIST 

Leading  Southern  California  newspaper. 
High  speed  electronic  equipment.  Excel¬ 
lent  wage  scale,  benefits  and  working  con¬ 
ditions.  Replies  confidential.  Send  com¬ 
pete  details:  Box  483,  Editor  &  Publisher. 


PROMOTION 


PROMOTION  DIRECTOR 

One  of  the  America's  most  promotion 
minded  small  papers  is  looking  for  a  pro¬ 
motion  director.  If  you've  got  a  million 
ideas  and  the  attention  to  detail  to  make 
them  click,  this  could  be  the  most  interest¬ 
ing  promotion  job  in  the  country.  You'll  be 
a  one  person  department  with  responsibil¬ 
ity  for  house  ads,  radio/TV,  contests, 
community  events,  sales  material  .  .  . 
whatever  it  takes  to  spark  our  total  opera¬ 
tion.  Send  your  resume  in  confidence  to 
Box  516,  Editor  &  Publisher 


WE  NEED  A  PROMOTION  PERSON  experi¬ 
enced  in  developing  and  copywriting  crea¬ 
tive  promotional  material  for  all  key  de¬ 
partments.  We're  a  morning,  evening  and 
Sunday  newspaper  in  Zone  2,  and  we  need 
a  person  to  join  our  growing  Marketing  De¬ 
partment.  Excellent  working  environment. 
Full  benefits.  Send  resume  and  copywrit¬ 
ing  samples  to  Box  464,  Editor  & 
Publisher. 


SALES  REPRESENTATIVE  needed  im¬ 
mediately  for  nationally  known  advertising 
feature.  Residence  in  Illinois  or  Indiana 
preferable,  but  not  necessary.  Newspaper 
background  helpful.  Working  schedule 
either  full  or  part-time.  Liberal  pay  bene¬ 
fits  by  salary  or  commission.  Travel  a 
necessity.  Position  attractive  for  retirees. 
Responses  confidential.  Address  replies: 
Personnel  Department,  Keister  Advertis¬ 
ing  Service,  P.  0.  Box  310,  Strasburg  Va. 
22657. 

SALES  REPRESENTATIVE  wanted  for 
Zone  1  and  2,  to  sell  blankets,  rollers,  and 
cutting  bars.  Good  position.  Reply  to  J. 
Thomas  McHugh  Co.,  6800  E.  32nd  St., 
Indianapolis,  Ind.  Call  collect:  (317)  545- 
2121. 


SYNDICATE  SALES 

THE  FASTEST  GROWING,  most  important 
self-syndicated  feature  seeks  a  traveling 
feature  salesman  to  carry  it  as  a  sideline. 
Box  492,  Editor  &  Publisher. 


Positions 
Wanted  . 


PROMOTION  DIRECTOR 

Sharp,  aggressive  media  specialist  strong 
in  marketing,  sales,  copywriting  (you  may 
not  do  it  but  be  able  to  suggest  and  over¬ 
see  it),  good  judgment  of  art  and  above  all 
IMAGINATIVE  AND  CREATIVE.  Metropoli¬ 
tan  daily.  Zone  2.  Send  complete  resume 
and  salary  data  to  Box  500,  Editor  & 
Publisher. 


PUBUC  RELATIONS 


PUBLIC  RELATIONS 
COORDINATOR 

Virginia  headquartered  wholesale  dis¬ 
tributor  of  mechanical  equipment  is  look¬ 
ing  for  aggressive  individual  to  fill  post  in 
highly  active  PR  operation.  Respon¬ 
sibilities  include  publication  of  monthly 
exployee  newspaper,  training  volunteer 
reporting  staff  in  52  branches  and  assist¬ 
ing  PR  Director  in  wide  variety  of  public 
relations  activities.  Ideal  for  someone 
eager  to  gain  experience  in  all  facets  of 
corporate  public  relations.  Good  writing 
skills  a  must  with  2-3  years  experience  in 
daily  newspaper,  1-2  years  in  employee 
publications,  college  degree  in  Journalism 
or  English  and  willingness  to  travel  25%  or 
more.  Reply  to  Box  545,  Editor  & 
Publisher. 

Equal  Opportunity  Employer 


QUALITY  LETTERPRESS  and  offset  ink 
producer  seeks  retired  production  man¬ 
ager  or  pressroom  superintendent  to  sell 
ink  part-  or  full-time.  ALL  ZONES.  Box 
458,  Editor  &  Publisher. 
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PUBLIC  RELATIONS 

Staff 

Htiter 


ACADEMIC 


REPORTER  for  major  daily  currently  on 
leave  on  fellowship  seeks  summer  teach¬ 
ing  position,  news-editorial.  Have  teaching 
experience  and  Mastes  Degree.  James 
Bow,  5-E  Hibben  Apts.,  Faculty  Rd., 
Princeton,  N.J.  08540. 


ADMINISTRATIVE 


ROOM  AT  THE  TOP?  18  years  manage¬ 
ment  experience  news,  labor,  business, 
advertising,  circulation,  personnel.  Know 
production.  Pranger,  714  Higgins  Rd., 
Park  Ridge,  III.  60068.  (312)  692-7956. 


A  major  diversified  Fortune  100  company  seeks 
an  individual  with  strong  writing  skills.  Respon¬ 
sibilities  will  include  writing  news  releases  and 
features,  writing  for  employee  publications 
and  assisting  in  a  variety  of  public  relations  proj¬ 
ects.  Successful  applicant  will  possess  one  to 
three  years  daily  newspaper  experience  or  one 
to  three  years  general  corporate  public  relations 
experience.  A  Bachelor's  degree,  preferably  in 
Journalism,  also  required. 

Salary  commensurate  with  experience.  Send 
credentials  in  confidence  to;  Box  560,  Editor  & 
Publisher. 

An  equal  opportunity  employer,  m/f 


OPERATIONS/PRODUCTION  DIRECTOR, 
20  year  background  in  metropolitan  and 
suburban  operations.  Letterpress,  offset, 
and  cold  type  experience.  Available  during 
San  Francisco  ANPA  for  interview.  Box 
526,  Editor  &  Publisher. 

THINKING  OF  UPGRADING  your  editorial 
product?  Newsman  with  15  years  experi: 
ence  (including  some  management)  would 
like  to  be  on  your  team  if  you  are  a  small 
or  medium  daily.  Box  554,  Editor  & 
Publisher. 

GENERAL  MANAGER 
Advertising,  editorial,  circulation,  for  pub¬ 
lication  ready  to  move  forward  and  pro¬ 
mote  sales  on  a  tight  budget.  Will  develop 
new  merchandising  and  marketing  pro¬ 
grams,  special  retail  promotions  and  im¬ 
prove  profits,  while  maintaining  highest 
standards.  More  than  20  years  of  experi¬ 
ence  creating  new  publications  and 
stimulating  others.  Write:  P.  0.  Box  697, 
La  Guardia  Sta.,  Flushing,  N.Y.  11371. 

GENERAL  MANAGER/PUBLISHER— Ex- 
perienced  newspaper  executive,  knowl¬ 
edgeable  all  departments,  is  ready  for  new 
challenge.  Box  573,  Editor  &  Publisher. 

GENERAL  MANAGER  with  36  years  news¬ 
paper  experience  and  good  record.  Top 
references.  For  details  and  resume  write 
Wendell  Herbert,  23  Monique  Dr., 
Westport,  Mass.  02790  or  phone  (617) 
636-2911. 


_ CIRCULATION _ 

EXPERIENCED  Circulation  District  Man¬ 
ager-College  Degree — qualified  in  all  ph¬ 
ases  of  circulation  areas— looking  for 
management  position.  Excellent  track  rec¬ 
ord  with  desire  to  relocate.  Available  im¬ 
mediately.  Box  441,  Editor  &  Publisher. 

AGGRESSIVE  results-oriented  Circulation 
Manager  seeks  new  and  rewarding  chal¬ 
lenges.  17  years  experience  in  all  phases 
of  competitive  and  unionized  AM-PM 
metro  markets.  Available  immediately.  Box 
477,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  APRIL  2,  1977 


Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CLASSIFIED  ADVERTISING 

EDITORIAL  I 

EDITORIAL 

EDITORIAL 

GOAL-ORIENTED  AD  MANAGER— 17-year 
veteran  seeks  challenging  opportunity  at 
medium  size  daily  in  Zone  1  or  2.  Excellent 
track  record  as  classified  and  retail  man¬ 
ager.  Box  538,  Editor  &  Publisher. 

DISPLAY  ADVERTISING 

1  WANT  NASHVILLE— Experienced  edi¬ 
tor-writer  seeks  to  relocate.  1 1  years  ex¬ 
perience  Family  Section  editor  on  North¬ 
eastern  daily.  Recently  associate  editor 
metropolitan  weeklies.  Strong  on  features, 
editing,  layout,  headlines.  If  expertise  plus 
enthusiasm,  loyal^  and  experience  count, 
write  me.  Box  537,  Editor  &  Publisher. 

WORKING  AD  MANAGER,  30,  with 
medium  weekly  shopper  seeks  more  re¬ 
sponsibilities  with  larger  paper  in  Zone 
1,2,3  or  4.  Contact  Mr.  Grant,  P.  0.  Box 
311,  New  Haven,  Conn.  06502. 

GENERAL-NATIONAL  Advertising  Man¬ 
ager  position  wanted.  Unequalled  experi¬ 
ence  with  New  York  Times,  Chicago 
Tribune  in  classified,  retail,  national,  fi¬ 
nancial,  special  sections,  color.  A-1  refer¬ 
ences,  resume.  Box  515,  Editor  & 
Publisher. 

VOLUME  PRODUCER  manager/salesman. 
Skilled  in  use  of  demographics  and  sales 
presentations.  Proven  achiever  in  com¬ 
petitive  markets,  metro  and  suburban. 
Major  account  and  mall/plaza  expertise. 
Seeks  challenging  position  with  progres¬ 
sive,  growth  minded  publication.  Zones  3 
or  4  preferred.  John  Brownell,  281  West 
Main,  West  Jefferson,  Ohio  43162,  (614) 
879-9196. 

MANAGING  EDITOR— Twelve  years  in 
journalism,  including  10  on  Connecticut 
daily,  now  as  managing  editor.  Will  relo¬ 
cate.  Age  36,  married,  one  child.  Experi¬ 
ence  includes  business  writing,  general 
reporting  and  management.  Member  API. 
Box  533,  Editor  &  Publisher. 

EXPERIENCED  SPORTS  EDITOR  and  col¬ 
umnist  seeks  position  on  medium  size 
daily.  Box  285,  Editor  &  Publisher. 

SKILLED  EDITOR— Background  includes 
12  years  of  newspaper,  wire  service  and 
business  reporting  and  editing.  Some  slot 
experience.  Good  understanding  of  poli¬ 
tics,  economics.  Now  in  New  Yom  City  but 
would  relocate.  Open  to  interesting  offers. 
Box  452,  Editor  &  Publisher. 

NATIONAL  AWARD-WINNING  Writer/ed¬ 
itor.  12  years  metro  and  suburban  ex¬ 
perience  all  aspects  print  media  including 
advertising,  overseas  work.  Listed  in  Who's 
Who,  seek  career  position  as  publisher, 
editor  or  full-time  investigative  writer.  Fea¬ 
tures,  special  editions,  politics  and  inves¬ 
tigations  strong  pluses.  Relocation  ac¬ 
ceptable,  available  short  notice.  Harry 
Martin,  4453  Meadowlark  Dr.,  Napa,  Calif. 
94558.  (707)  224-0652. 

MANAGER-SALESMAN,  15  years  all 
phases  of  retail  and  national  advertising. 
Now  in  management.  Box  571,  Editor  & 
Publisher. 

EDITORIAL 

RELIGION  EDITOR.  Award-winning  photo- 
journalist  published  in  major  dailies  and 
magazines  plus  religious  and  theological 
journals  seeks  fulltime  major  daily  spot. 
War  correspondent  Vietnam  and  Israel, 
columnist  on  social  and  political  morality. 
Theological  degree  plus  management  posi¬ 
tions  in  advertising  and  electronic  jour¬ 
nalism.  Rev.  James  C.  Fleck,  S.J.,  969 
Nordica  Dr.,  Los  Angeles,  Calif.  90065. 

IMAGINATIVE  REPORTER  with  recent  de¬ 
gree  seeks  general  assignment  position. 
Experience  with  3  daily  newspapers.  Box 
558.  Editor  &  Publisher. 

BEGINNING  WOMAN  reporter;  Journalism 
BA  in  May  1977.  Zone  9.  D.  Finken,  2221 

V.  St.,  Apt.  K,  Sacramento,  Calif.  95818. 

GOING  VDT?  You  may  want  to  reshuffle 
your  desk,  perhaps  add  a  rewrite  person.  A 
skilled  VDT  operator,  metro  news  desk, 
used  to  working  with  and  training  new  re¬ 
porters,  may  be  just  what  you  need.  Box 
507,  Editor  &  Publisher. 

WRITER/EDITOR  wants  well-paying  oppor¬ 
tunity,  preferably  with  editorial  page  or 
Sunday.  Fully  ex^rienced,  well-qualified, 
flexible.  Box  553,  Editor  &  Publisher. 

SPORTSWRITER,  27,  seeks  sports  editor¬ 
ship  or  position  handling  prep  sports. 
Bright  columnist,  feature  writer.  VDT  ex¬ 
perience.  Box  309,  Editor  &  Publisher. 

THE  CHALLENGE  of  finding  a  challenging 
job  is  all  that  is  left  for  reporter,  28,  with  5 
years  daily  experience  in  government, 
criminal  justice  and  whatever  else  you  can 
dish  out.  Stifled  in  small  market  looking  for 
spot  on  metro.  Any  Zone.  Excellent  refer¬ 
ences.  Box  512,  Editor  &  Publisher. 

TIRED  OF  BREAKING  in  those  new  repor¬ 
ters?  Writer,  photographer  and  editor,  38, 
with  20  years  experience  has  gotten  his 
children  raised  to  the  age  where  he  can 
consider  moving  on.  For  the  past  13  years 
has  been  managing  editor  of  small  daily. 
Location  not  important,  but  prefer  Mid¬ 
west  or  South.  Box  564,  Editor  & 
Publisher. 

DOES  ANY  metro  want  experience  and 
skills  that  have  grown  at  least  apace?  Dare 
anticipate  the  cycle.  Copy  editor.  Box  517, 
Editor  &  Publisher. 

WANTED:  EDITOR  willing  to  unleash  24- 
year-old  newswoman’s  unlimited  potential 
backed  by  valuable  daily  experience  in  city 
governnwnt  and  in-depth  features.  Pres¬ 
ent  editor  lacks  that  willingness.  Can  fill 
your  metro  daily  spot.  Excellent  refer¬ 
ences.  Box  514,  Editor  &  Publisher. 

WELL-EDUCATED,  versatile,  experienced 
newsman  seeks  position  as  editorial 
writer/columnist  with  medium  or  major 
metro.  EE  organizations  only.  Box  561, 
Editor  &  Publisher. 

YOUNG  JOURNALIST  seeks  reporting  job. 
Clips  and  resume  on  request.  Thomas  Las¬ 
siter,  1800  Stevens  Ave.  #11,  Minneapolis, 
Minn.  (612)  870^018. 

EDITOR  seeks  business-consumer  news 
position  on  Pacific  Northwest  daily.  Box 
569,  Editor  &  Publisher. 

2  YEARS  AP  SPORTS  EXPERIENCE  as 
newsman-clerk  in  New  York.  Looking  for 
job  with  medium-large  daily  either  sports 
or  news.  Prefer  New  York  metro  area  but 
will  consider  any  offer.  Box  527,  Editor  & 
Publisher. 

SPORTS  STRINGER  and  freelancer  seeks 
full-time  position.  Work  has  appeared  in 
major  metropolitan  daily,  several  other 
papers  and  a  national  magazine.  With  an 
unusual  perspective  and  an  eye  for  unique 
features,  1  can  attract  non-sports  readers. 
I'm  a  journalism  grad  and  can  also  beef  up 
your  women's  sports  coverage.  Any  Zone. 
Box  574,  Editor  &  Publisher. 

FEATURE  SPECIALIST  with  that  flair  for 
“something  extra”  seeks  challenging  posi¬ 
tion  on  large  daily  or  magazine.  Age  34, 
five  successful  years  with  chain.  BA  politi¬ 
cal  science.  Photography— if  you  have  AP, 
you've  seen  my  work.  Glad  to  send  clips. 
Box  532,  Editor  &  Publisher. 

EDIT  AND  WRITE  AG,  any  Zone.  2Vi  years 
pro  daily  experience— news,  sports,  heads 
and  makeup.  4  years  as  college  paper's 
sole  Rodeo-Ag  reporter.  BS,  Mass  Com¬ 
munications;  AA,  general  ag.  P.  0.  Box 
9383,  Colorado  Springs,  Colo.  80932 
(303)  599-0546. 

BUSINESS  WRITER,  degreed  in  both  busi¬ 
ness  and  journalism;  can  photograph.  Box 
609,  Editor  &  Publisher. 

WHY  NOT  THE  BEST?  This  bright  young 
writer,  now  associate  editor  of  state's 
largest  weekly,  is  looking  for  challenging 
position  on  daily.  Sharp,  knowledgeable; 
impressive  clips.  Make  an  offer  he  can't 
refuse!  Peter  Genovese,  2170  N.  Prospect 
Ave..  Milwaukee,  vilisc.  53202.(414)  271- 
9341 

WASHINGTON  NEWS  by  the  story  or 
series;  or  hire  a  Washington  stringer  or  cor¬ 
respondent.  Over  2  years  Washington  re¬ 
porting  and  editing  experience;  wide  Hill 
and  agency  experience.  Box  593,  Editor  & 
Publisher. 

YOUNG  JESUIT  seeks  one/two  year  posi¬ 
tion  equivalent  to  internship.  Salary  to 
meet  expenses  only.  MS  (Journalism).  Col¬ 
lege  editor.  Newspaper  family.  Any  region. 
Box  579,  Editor  &  Publisher. 

OLD  MAN,  22,  in  pursuit  of  news  manage¬ 
ment  position  on  weekly  or  beat-level  re¬ 
porting  slot  on  mid-sized  daily.  Experience 
•n  news,  beats,  features,  sports,  photo 
editorials.  Will  work  like  dog— with  com¬ 
mensurate  loyalty— for  demanding 
employer  who  appreciates  a  dedicated, 
professional  approach  to  the  business. 
Box  577,  Editor  &  Publisher. 

1  WANT  A  JOB.  2-year  Journalism  grad,  22, 
college  editing  and  minimal  pro  experi¬ 
ence.  Great  writer,  good  references.  Will 
go  anywhere,  US,  Canada.  Resume,  clips 
on  request.  Box  581,  Editor  &  Publisher. 

ENERGETIC,  KNOWLEDGEABLE  Protes¬ 
tant  minister  would  (ike  to  enter  career  in 
journalism.  1  could  be  your  man  for  report- 
in.i  religious  news.  Contact  James  (Mble, 
1012  VVestern  Ave.,  Topeka,  Kans.  66604. 

FREELANCE 

18- YEAR  PRO  strong  on  features,  fashion, 
food.  Free  to  travd.  Box  587,  Editor  & 
Publisher. 

EXPERIENCED  EDITOR,  feature  writer 
and  columnist.  Good  habits.  Hard  worker. 
Box  604,  Editor  &  Publisher. 

PROFESSIONAL  ENGINEER  seeks  free¬ 
lance  assignments.  Put  my  25  years  expe¬ 
rience  in  engineering  and  construction, 
and  in  translating  these  complex  subjects 
into  crisp,  interesting  and  readable  copy  to 
work  for  you.  All  enquiries  welcome.  Box 
596,  Editor  &  Publisher. 

SPORTSWRITER  with  experience  on  daily 
and  weekly  newspaper,  and  regional 
magazine,  desires  sports-oriented  lob  on 
daily  newspaper.  Darrell  Laurant,  5-A  Penn 
Ave.,  Charleston,  S.C.  29407.  (803)  571- 
3892. 

PHOTOJOURNAUSM 

VETERAN,  AGGRESSIVE  newsman,  more 
than  10  years  experience  in  reporting,  edit¬ 
ing,  investigating  and  managing,  seeks 
challenging  management  position.  Strong 
on  ideas,  leadership.  Minimum  salary, 
mid-20s.  Box  6(^,  Editor  &  Publisher. 

EXPERIENCED  PHOTOGRAPHER  seeks 
photo  position  on  any  size  paper;  will  relo¬ 
cate.  Resume  and  portfolio  upon  request. 
Willing  to  start  at  the  bottom.  Contact  J.  L. 
Keener,  642  S.W.  36th  St.,  Wyoming, 
Michigan  49509.  (616)  538-7744. 

PRODUCTION 

PRODUCTION  MANAGER  or  ASSIST¬ 
ANT— Mature,  innovative,  many  years  in 
leadership  role  in  printing  industry.  Proven 
ability  in  employee  relations.  Box  429, 
Editor  &  Publisher. 

PUBLIC  RELATIONS 

PR/PUBLICATIONS  pro,  over  20  years  ex¬ 
perience  all  phases  employee,  public 
communications.  Industrial,  newspaper 
background.  Box  438,  Editor  &  Publisher. 

NEWS  BUREAU— 10  years  experience; 
subjects— industrial,  energy,  environ¬ 
ment,  biomedical,  food.  Extensive  writing, 
working  all  media— popular  and  technical; 
placed  40  TV  stories  in  '76.  Box  572, 
Editor  &  Publisher. 

MOTIVATE  EMPLOYEES  with  snappy  in¬ 
formation  program!  Improve  production, 
employee-management  relations.  1  seek 
corporate  PR  position;  central  New  Jersey 
prererred,  can  relocate.  News  experience 
and  9  years  house  organ  editor  and  related 
corporate  PR  experience.  Box  591,  Editor 
&  Publisher. 

IF  YOU  NEED  city,  state,  copy,  wire 
editor— or  person  to  fill  in  as  needed— I'm 
your  man.  Not  cheap  but  good.  15  years 
experience,  last  11  at  same  job.  Family 
man,  mid-30s.  Prefer  Zone  3,6  or  8  but 
right  job  is  top  priority.  Box  589,  Editor  & 
Publisher. 

AWARD-WINNING  35-year-old  bilingual 
working  reporter/copy  editor/rewrite  man, 
10  years  experience  major  dailies,  wire 
service  in  US  and  Canada,  strong  on  fea¬ 
tures  and  investigative,  experience  VDT, 
seeks  writing  or  desk  spot  in  Zone 
l,2,5,4,8or  Ontario.  High  standards,  fast, 
professional.  Prefer  medium  size  daily. 
Box  583,  Editor  &  Publisher. 

SPORTS  EDITOR  of  PM  daily  after  5  years 
wants  similar  position  which  affords  more 
writing  and  less  desk  work  with  company 
where  talents  and  hard  work  are  appre¬ 
ciated  in  terms  of  dollars  and  responsibil¬ 
ity.  Graduate  of  University  North  Carolina, 
Chapel  Hill,  veteran  sportsman  with  na¬ 
tional,  state  and  local  awards.  Married,  37, 
1  son,  seeking  final  nrove.  Zone  3,4,7,8,9 
or  any  ligitimate  offer  considered.  Box 
586,  Editor  &  Publisher. 

SPORTSWRITER,  26,  looking  for  spot  on 
metro  daily.  Award-winning  column  past  2 
years.  Writes  quickly  and  colorfully.  Box 
602,  Editor  &  Publisher. 

E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


EDITOR  &  PUBLISHER  for  APRIL  2,  1977 


(f 


39 


Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Forecasting  for  j-education 


It  is  difficult  to  forecast  anything  for 
our  business  20  years  hence,  but  Dr.  War¬ 
ren  K.  Agee,  professor  of  journalism  at 
the  University  of  Georgia,  managed  to  do 
it  quite  successfully  20  years  ago  for  Jour¬ 
nalism  education. 

He  has  sent  us  some  correspondence 
he  had  early  in  1956  with  William  Mapel, 
then  president  of  the  Publisher’s  Associa¬ 
tion  of  New  York  City.  Mapel  was  going 
to  speak  about  education  for  journalism  at 
his  Alma  Mater,  the  University  of  Mis¬ 
souri,  and  asked  for  Agee’s  professional 
point  of  view  about  what  it  would  be  like 
in  1975.  Agee,  a  former  newspaper  repor¬ 
ter,  was  then  chairman  of  journalism  at 
Texas  Christian  University,  Forth 
Worth,  and  president  of  the  American 
Society  of  Journalism  School  Adminis¬ 
trators. 

Here’s  his  reply,  which  is  about  as  good 
a  bit  of  forecasting  as  you  can  do: 

“Journalism  schools,  it  seems  to  me, 
must  resist  the  apparent  trend  among 
newspapers,  as  discussed  by  Louis  B. 
Seltzer  in  Saturday  Review  April  28, 
1956.  He  terms  this  trend  ‘a  shift  from 
emphasis  upon  original  and  investigative 
reporting  to  the  columnist  or  clever, 
sprightly  writer — the  personality  with 
turned  phase  or  ingeniously  contrived 
approach.’ 

“Our  schools  must  turn  out  able,  intel¬ 
ligent  craftsmen  with  the  type  of  broad, 
yet  deep,  education  that  will  enable  them 
to  report  and  interpret  well  the  increas¬ 
ingly  complex  problems  of  our  age.  One 
of  the  several  reasons  is  this:  By  1975  as 
many  of  our  readers  will  be  college 
graduates  as  there  are  high  school 
graduates  today. 

“With  such  an  increasingly  literate 
readership,  newspapers  must  give  intelli¬ 
gent  backgrounding  to  events.  To  do  this, 
they  must  employ,  and  the  departments 
and  schools  of  journalism  must  produce, 
students  who  have  learned  how  to  think 
and  how  to  distinguish  fact  from  fallacy. 

“More  and  more  the  emphasis  must  be 
on  an  outstanding  liberal  arts  education 
and  less  and  less  on  training  in 
techniques.  The  latter  must  be  reduced  to 
the  absolute  minimum  to  provide  time  for 
necessary  study  in  history,  sociology, 
political  science,  English,  psychology 
and  the  like. 

“Graduate  programs  will  grow.  Some 
newspapers  already  are  actively  seeking 
out  M.  A.  and  even  Ph.D.  men  and  women 
to  cope  with  complex  reporting  and  edit¬ 
ing  responsibilities. 

“The  B.A.  no  longer  will  be  a  distin¬ 
guishing  degree;  it  will  be  a  com¬ 
monplace,  and  the  reporter  with  this  edu¬ 
cational  background  alone,  unless  he  is 
exceptional,  will  be  about  on  the  same 
educational  level  as  many  newspaper 
40 


readers.  If  the  press  of  1975  is  to  interpret 
and  lead  as  it  should,  it  must  be  staffed  by 
men  and  women  better  equipped  to  do 
penetrating  jobs  than  at  present. 

“The  emphasis  in  journalism  education 
in  1975  must  be  to  provide  news-editorial 
staffs  that  will  stress  achievement  rather 
than  conflict;  that  will  know  how  to  lend 
significance  to  the  news,  giving  roots  to 
miscellaneous  news  items;  that  will  pro¬ 
vide  the  public  more  information  on 
which  to  make  intelligent  political 
choices;  that  will  give  expression  to  di¬ 
verse  opinions  and  resist  trends  to  con¬ 
formity  in  thinking;  that  will  be  vigilant  to 
insure  that  there  is  no  governmental  con¬ 
trol  of  the  press. 

“Much  of  the  relatively  unimportant 
news  must  be  omitted,  it  seems  to  me,  in 
order  to  give  news  staff  members  the 
opportunity  to  delve  into  complex  prob¬ 
lems.  There  will  be  increasingly  less  con¬ 
cern  with  timeliness,  with  a  correspond¬ 
ing  emphasis  on  depth  and  background. 
Our  newsmen  must  be  internationally 
minded,  possessing  a  good  working 
knowledge  of  world  geography  and  poli¬ 
tics. 

“The  need  for  better  staffs  will  mean 
improved  salaries,  with  the  newsroom 
gaining  a  greater  proportion  of  the  news¬ 
paper  budget  than  at  present.  I  believe 
that  the  sheer  necessity  to  produce  a  bet¬ 
ter  newspaper,  in  the  light  of  numerous 
factors  already  at  work  in  our  society,  will 
persuade  at  least  a  segment  of  press  man¬ 
agement  to  make  this  adjustment,  al¬ 
though  advertising  rates  and  circulation 
charges  likely  must  be  increased  to  pro¬ 
vide  the  additional  revenue  required. 

“A  heightened  interest  in,  and  depen¬ 
dence  on,  research,  both  by  journalism 
schools  and  by  the  press  itself,  also  will 
have  taken  place  by  1975.  This  will  cer¬ 
tainly  be  necessary  if  the  press  is  to  meet 
the  challenges  of  other  media  and  the 
changing  requirements  of  our  times  .  .  .’’ 

We  agree  with  Agee  in  his  belief  that 
most  of  his  predictions  have  come  true 
and  that  the  American  public,  con¬ 
sequently,  is  reading  far  better  newspap¬ 
ers  than  in  1956.  Says  Agee: 

“Graduate  programs,  as  well  as  in¬ 
terest  in  research,  have  increased  dramat¬ 
ically;  salaries  have  improved;  the 
number  of  journalism  schools  meeting 
sequence  accrediting  requirements  of  an 
approximate  3-1  ratio  of  liberal  arts/ 
background  courses  to  journalism  studies 
has  increased  by  60  percent;  interpreta¬ 
tive  and  depth  reporting  have  come  into 
their  own;  the  press  bristles  increasingly 
over  threats  of  governmental  control; 
and,  according  to  a  recent  nationwide 
survey  of  journalists  by  three  sociologists 
reported  in  The  News  People  (Urbana: 


University  of  Illinois  Press,  1976),  ex- 
pierenced  news  men  and  women  declare 
that,  with  some  reservations,  they  are 
impressed  with  the  quality  of  talent  dis¬ 
played  by  recruits  today,  commenting 
favorably  on  such  characteristics  as 
knowledgeability  and  sophistication. 

“Journalism  schools,  which  have  pro¬ 
vided  a  large  percentage  of  the  profes¬ 
sional  staffs  of  U.S.  newspapers,  have 
played  a  major  role  in  effecting  improve¬ 
ments.  Although  much  remains  to  be 
done,  the  progress  made  in  these  two 
decades  has  been  encouraging. 

“Predictions  for  1995?  More  of  these 
same  advances,  no  doubt.  But  in  view  of 
the  current  revolution  in  communication 
technology  affecting  all  the  media,  the 
increased  attention  to  research,  the 
heightened  flow  of  the  very  best  brain¬ 
power  into  the  schools  and  newspapers 
and  the  realization  by  many  leaders  of 
both  that  they  must  enter  into  new  articles 
of  partnership,  who  can  really  foretell 
what  1995  will  bring?’’ 

Small  papers  pay 
higher  CofC  dues 

Preliminary  findings  of  a  survey  by  the 
Southern  Newspaper  Publishers  Associ¬ 
ation  shows  that  some  smaller  circula¬ 
tion  newspapers  are  paying  more  then 
their  share  in  Chamber  of  Commerce 
dues. 

The  average  amount  paid  in  annual 
dues  by  15  newspapers  from  the  under- 
25,000  circulation  group  is  $726,  with  fig¬ 
ures  ranging  from  $336  a  year  to  $1 ,350. 

SNPA  said  responses  so  far  from  the 
25,000  to  50,000  circulation  group  shows 
that,  generally,  they  have  paid  less  than 
the  smaller  newspapers.  The  average 
for  this  group  was  $643,  with  dues  rang¬ 
ing  from  $300  to  $1,000. 

SNPA  said  there  have  been  no  re¬ 
sponses  from  papers  in  the  50,000  to 
100,000  category  and  only  two  from  the 
100,001  to  150,000  group.  The  latter 
group’s  dues  averaged  $1,562. 

Handicapped  hurdler 
helped  by  newspaper 

Sentinel  Star  Charities  in  Orlando, 
Fla.  has  donated  $2,500  to  help  Andre 
Martin  of  Eustis,  Fla.,  compete  in  the 
Special  Olympics  in  Bucharest, 
Romania,  later  this  year.  Martin,  a  17- 
year-old  junior  at  Florida  School  for  the 
Deaf  and  Blind  at  St.  Augustine,  is  a  deaf 
mute. 

A  400-meter  hurdler,  he  will  be  one  of 
11  students  from  the  St.  Augustine 
school  to  participate  in  the  games  in  July. 
The  Sentinel  Star  contribution  will  go 
into  a  general  fund  to  help  defray  their 
expenses. 

EDITOR  &  PUBLISHER  for  APRIL  2,  1977 


Itow  can  we  make  our 
National  Economy  sbonger? 

Some  vieiK^  from  the  Life  Insurance  Business. 


Millions  of  Americans  have  entrusted  their  funds 
to  the  nation's  Life  Insurance  Companies.  For 
this  reason,  we  feel  we  have  an  obligation  to 
speak  out  on  the  serious  economic  issues  that 
confront  the  nation  and  affect  the  well-being  of 
our  policyholders. 

We’re  particularly  concerned  about  the  current 
levels  of  unemployment  and  inflation.  High 
unemployment  involves  an  unacceptable  wastage 
of  human  resources.  Our  policyholders  and  pen¬ 
sion  beneficiaries  suffer  from  erosion  of  the  pur¬ 
chasing  power  of  the  dollar,  due  to  inflation.  And 
the  penalties  of  inflation  fall  most  heavily  on 
those  least  able  to  bear  them.  High  inflation  rates 
are  disruptive  of  our  economic  system  and  adver¬ 
sely  affect  every  segment  of  society. 

On  March  4, 1 977,  we  expressed  our  opinions  to 
the  Joint  Economic  Committee  of  Congress.  For 
the  most  part,  we  agreed  with  the  fiscal  stimulus 
package  proposed  by  the  Administration.  But  we 
made  a  few  more  points  in  eight  specific  areas. 

1.  Inflation 

Inflation  may  be  even  more  troublesome  this  year 
than  last.  We  think  it  would  be  advantageous  to 
announce  a  specific  inflation  target,  which,  if  pur¬ 
sued,  would  improve  public  confidence  in  the 
prospects  for  price  stability. 

2.  Structural  Unemployment 

Government  programs  for  jobs  should  concen¬ 
trate  on  where  the  problem  is  greatest— among 
the  unskilled,  younger  workers,  minorities,  and 
people  in  central  cities.  We  believe  that  a  massive, 
across-the-board  effort  would  be  more  costly  and 
less  effective. 

3.  Tax  Rebate 

We  endorse  the  $50  tax  rebate  as  an  immediate 
stimulus  to  the  economy  at  a  time  when  faster 
economic  growth  is  needed. 

4.  Business  Tax  Reduction 

In  our  view,  tax  reduction  for  businesses  is 
required  to  increase  investment  and  create  more 
permanent  jobs.  A  good  approach  would  be  to 
give  tax  relief  through  an  additional  2%  on  the 
investment  tax  credit.  An  even  better  idea  would 
be  to  reduce  the  corporate  income  tax. 


5.  Deficits  and  Interest  Rates 

While  we  endorse  the  proposal  for  a  $1 5  billion 
stimulus,  we  urge  that  it  not  be  made  bigger. 
Larger  government  deficits  can  step  up  inflation 
and  bring  on  higher  interest  rates. 

6.  Moneta^  Policy 

The  Federal  [Reserve  System’s  monetary  policies 
have  been  helpful,  thus  far,  in  restoring  economic 
growth.  However,  a  resurgence  of  inflation  would 
force  the  Federal  Reserve  to  restrict  credit  and 
slow  down  our  economic  expansion. 

7.  Wage  and  Price  Controls 

We  are  opposed  to  wage  and  price  controls  as  a 
way  to  resist  inflation.  In  our  opinion,  they  do 
more  harm  than  good.  They  deal  with  the  symp¬ 
toms  of  inflation  — not  the  causes— and  damage 
the  economy  by  distorting  business  decisions  and 
long-range  plans. 

8.  Energy  Policy 

We  would  welcome  a  comprehensive  energy  pol¬ 
icy  that  would  include  gradual  deregulation  or 
energy  prices.  This  would  encourage  conserva¬ 
tion  or  energy,  and  give  incentives  to  search  for 
new  energy  sources. 


We  have  room,  here,  for  a  brief  summary  only. 
If  you  feel  you’d  like  to  know  more  about  our 
views  on  the  economic  issues  facing  this  nation. 


send  us  the  coupon.  We  II  send  you  a 
complete  copy  of  our  statement. 

Stmlrmumt 
vm  Kramomir 
mirffhnmn 
01077 _ 

American  Council 
of  Life  Insurance 

Dept.  EP 

277  Park  Avenue,  New  York,  N.Y.  10017 

1  Please  send  a  copy  of  the  Statement  on 
Economic  Policy  Issues  of  1 977. 

1  NAME 

1 

j  ADDRESS 

^  CITY  STATE  ZIP 
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We  want  you  to  know  more  about  life. 


THE  UFE  INSURANCE 
COMBMSIES  IN  AMERICA 

REPRESENTED  BYTHE  AMERICAN  COUNOLOF  UFE  INSURANCE 


Ann  and  Dale  McFeatters — a  rare  husband  and  wife  duo  working  in  the  same  newspaper 
office — are  two  good  reasons  Scripps-Howard  News  Service  gives  you  something  different. 


ANN  McFEATTERS 

It  was  a  cold  night  in  Georgia,  but  the  people  of 
Plains  were  warmed  by  their  faith  that  before  it  ended 
one  of  their  own  would  be  the  next  President  of  the 
United  States. 

He  was.  And  the  joy,  the  fulfillment  of  their  dreams, 
and  the  drama  of  the  moment  were  captured  for  the 
readers  of  Scripps-Howard  Newspapers  by  a  pretty, 
dark-haired  Irish  lass  named  Ann  Carey  McFeatters. 

It  might  seem  surprising  that  one  of  the  country's 
top  consumer  writers  should  be  mixing  it  up  with  the 
political  biggies  of  the  profession.  But  it  was  just 
another  example  of  Ann's  ability  to  handle  a  variety  of 
assignments,  from  the  Federal  Trade  Commission  to 
the  East  Wing  of  the  White  House. 

When  you're  one  of  eight  children,  scrambling  for 
what  you  want  is  just  a  way  of  life.  And  since  she 
joined  Scripps-Howard  News  Service  in  1970 — only 
four  years  after  graduating  from  Marquette  University 
— Ann  has  put  all  that  early  competitive  training  to  its 
best  advantage,  producing  one  good  exclusive  after 
another. 

It's  a  way  of  life  that  has  also  kept  her  away  a  lot 
from  her  fellow  reporter,  husband  Dale.  Even  though 
they  work  out  of  the  came  office,  their  paths  seldom 
cross  during  the  day. 


DALE  McFeatters 

In  the  past  five  years.  Dale  McFeatters  has  become 
one  of  the  nation's  foremost  labor  reporters — a 
distinction  that  has  come  to  him,  he  says,  partly 
because  at  union  conventions  he  looks  more  like  a 
delegate  than  most  of  the  delegates. 

His  empathy  with  labor  comes  naturally,  having 
grown  up  in  Pittsburgh.  And  as  the  son  of  a  former 
reporter,  his  love  for  journalism  developed  early.  But 
as  an  honors  graduate  of  Colgate,  three-year  veteran 
of  the  Peace  Corps  in  Africa,  and  a  fair-to-middling 
athlete,  his  interests  go  far  beyond  the  labor  move¬ 
ment.  Like  his  wife,  Ann,  he  has  broadened  his 
reportorial  experience  in  a  half-dozen  different  areas, 
including  politics. 

When  jimmy  Carter  won  his  first  primaries  last 
spring.  Dale  took  his  least  disheveled  suit,  his  type¬ 
writer,  and  his  lively  curiosity  to  Plains,  where  he 
produced  a  series  on  the  emerging  Carter  family  that 
not  only  was  the  first  of  its  kind  but  still  is  one  of  the 
best  ever  written. 

This  came  shortly  after  he  had  zapped  labor  report¬ 
ing  competition  by  giving  the  public  its  first  real  look 
at  the  complex  and  questionable  holdings  of  the 
Teamsters'  Central  States  pension  fund — a  story 
regularly  used  as  a  reference  by  other  journalists. 


Scripps-Howard  News  Service 

Call  or  write  UNITED  FEATURE  SYNDICATE,  New  York,  N  Y. 


